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Preface 


The Dhenomenon of women's involvement in business ownership has assumed a 
hiah orofile over the past decade. During the 1970's women surged in unpre- 
cedenternumberfinto the labor force. In the 1980's women have increasingly 
chosen business ownership as a career option. 


The 1985 State 
"the fastest 
out that 
economic 


of Small 
segment 


Business report identifies women's^ businesses as 
arowing segment of the small business population!;" and points 
women's businesses are now firmly 

growth — the burgeoning service sector, which is increasingly 
described as the "new entrepreneurial economy." This bibliography documents 


?he smlof-the-art in Sibing this energetic new economic phenomenon. 

Fuervthino that has been written about women's businesses or the woman as 
entrSlirover the past several years has not been included here ho„ 
ouer ^ The intent has been, rather, to select those writings and information 
which may be Sf greatest’ interest to researchers and policy and program 
, - anri rii^cusscd hcrciH fire formsl resesreh documents, 

unpublished dissertations and theses, charts and 
ment reports, government hearing records, legal 

and booL from the popular press, and popular guides to small business man 
agement for women. 

As is usually the case with bibliographies, the picture offered will be 

.n«. further investigation of this new phenomenon. As will be seen, a more 
?nruspri and scTentific approach is needed as well as improvements in data 
sources wTthout which more'^'Vocused and scientific studies will be impossible. 


iThe State of Small Bus iness: A Report_o f_^irgii^llb, 
D.C.: U.S. Government Printing Office, May 1985). 


(Washington, 
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Section I: 

Introduction 

Durinq the 1980's women business owners have increased their vlsibnity as 
important contributors to the vitality of the U.S. 
businesses now represent the fastest-growing segment of the 
sector. While the total number of businesses owned by women is still small 
when compared to the number of businesses owned by men, the rate of increase 
of Lmen^choosing self-employment is several times the corresponding figure 
?or rn.2 In 1983, 27.6^ 

ooerated, up from 22.6 percent in 1977.3 in 1985, the Small Business 
Administration estimated that there were three million women-owned non-fa™ 
businesses, including partnerships and corporations, as well as sole propn- 
etorships.^ 

As the number of businesses owned by women has increased, the organized 
cLstituency has become more visible and business ownership for women has 
attracted more attention as a field of research and public policy develop¬ 
ment. Since the mid 1970's, a number of popular small business guides 
targeted to present and potential women business owners have 
Congressional hearings have been held, a federal P°l’'=y 

tions formed, and research conducted, sponsored both by the Federal Govern 
ment and by the private sector. 

Nevertheless, there are still no more than a handful of ^ 
crholarlv studies directly related to women s business ownership. The sxist 
ina body of Srch has been difficult to access because many of the studies 
Tre unWIsheTo'r have appeared in scholarly 

wide cVculation. This introductory essay is not intended to give a full 
description or analysis of the major writings on women s business ownership 
'!therf are “summaries of these in the ^Ibliographi;^: entries that oilo^ 
Here we will attempt to describe the scope and extent of tbe literature, 
examine emerging issues in the field and provide background information that 
may make the bibliography more useful. 

In this introduction, we will examine the reliability and 
data on women business owners and their firms; the 

sianificant research to date on women business owners as well as the short 
ciminqs of [hit research; barriers to business ownership for women; and 
finally, government efforts on behalf of present and 

owners--a^ subject which has generated many noteworthy reports, hearing 
records and other assessments. 


2U.S. Department of Labor, Bureau of Labor Statistics, E mployment and 
Earnings (Washington, D.C: various years). 

3u.S. Department of the Treasury, Internal Revenue Service itatiiti« 
of Income: Sole Proprietorships Returns . (Washington, D.C., isbo). 

4u.S. Small Business Administration, Jbe ^ Busings ^, 

(Washington, D.C.: U.S. Government Printing Office, 1985), 298. 
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Data Limitations 


The publication of the first census^ of women-owned businesses in 1976 
stimulated development of a large body of popular articles and scholarly 
papers that reviewed the census findings and raised research questions. The 
ability to pursue lines of inquiry on questions raised by this early work has 
been limited by a persisting lack of comparable, timely and regularly avail¬ 
able data. ^ Most of the sources of information on U.S. businesses still do not 
identify either the gender or the racial/ethnic origin of the business owner. 
The census of women-owned businesses is only published every five years (with 
a four-year lag), and other official data sources on women business owners and 
their firms do not count the owners or their firms in the same fashion as does 
the U.S. Census Bureau. 

There are four main sources of data on women-owned businesses that are readily 
available to the public. They are: the census of women-owned business (1972 
and 1977 are now available; 1982 will be released in 1986); the Statistics of 
^ Proprietorships published by the Internal Revenue Service 
[IRS] (information available by gender of owner for the tax years 1977, 1979, 
1980, 1982 and 1983); the statistics on self-employed individuals published by 
the Bureau of Labor Statistics (BLS) in the monthly publication. Employment 
and Earnings ; and the current population reports. 

Unfortunately, the figures reported by these sources are not consistent with 
each other. For example, in 1977 (the only year for which data from all these 
sources are available), according to the IRS, there were 1,900,723 female- 
operated sole proprietorships in non-farm industries. The census of women- 
owned businesses for that same year put the number at only 701 ,957, including 
532,000 sole-proprietorships.6 The discrepancy between the IRS and census 
figures exists despite the fact that the primary source of data for the 1977 
census was the IRS. 


More recent statistics, while they differ, indicate that the 1972 census fiq- 
“i^^erestimated. The 1983 IRS statistics of income report 
3,254,000 female-operated non-farm sole proprietorships, representing 27,6 

businesses./ bLS reports that women were 33.4 percent 
of the 7,811,000 non-farm self-employed Americans in 1985.8 Finally, the 


Commerce, Bureau of the Census, Women-Owned Busi- 
nesses, 1972 , (Washington, D.C.: U.S. Government Printing Office, 1976). 

6lbid., 7-8. 


7u.S. Department of the Treasury, Internal 
of Income: Sole Proprietorship Returns. 1985. 
Government Printing Off1ce, T9B5),.- 


Revenue Service, Statistics 
(Washington, D.C.: U.S. 


8u.S. Department of Labor, Bureau of Labor Statistics, 
Earnings , January, 1986 (unpublished at press time). 


Employment and 


6 



Small Business Administration, using data from the Internal Revenue Service 
has estimated that there were some three million women-owned businesses in 
1984.9 


Another problem encountered in determining an accurate count of women-owned 
firms is the fact that different definitions of woman-owned are used. The 
U.S. Small Business Administration's Office of Women's Business (^nership 
defines a woman-owned business as one that is at least 51 percent owned, 
operated and controlled by a woman or women (this includes control of opera¬ 
tions on a day-to-day basis).10 The Census Bureau considers a business to 
be women-owned if the sole owner or half or more of the partners are women, 
or in a corporation, if 50 percent or more of the stock is owned by 
women.n Meanwhile, the Internal Revenue Service estimates the number of 
"female-operated" firms only for sole proprietorships—by using the first 
names from the Form 1040, Schedule C that must be filed by business own- 
ers.l2 The IRS does not collect or analyze data by sex on partnerships or 
corporations. (A recent survey by the National Association of Women Business 
Owners (NAWBO) suggests that this is a serious on^ifsion. In a 
of its membership it was reported that 47 percent of the firms owned by NAWBO 
members responding were corporations, suggesting that the economic profile of 
the organized constituency is very different from the ^® ^9 

self-employed and sole-proprietorship data.^3) Finally, the Bureau of 
Labor Statistics (BLS) figures count only the number of people reporting to 
be self employed, not the number of businesses they own nor their share of 
ownership.The BLS figures also do not capture 

ers Corporate owners and partners are excluded from the count, since bls 
counts these individuals separately as wage and salary workers. In addition, 
individuals who are self-employed in a second job, but work for someone else 
in their primary job are not included in the count. 


9u.S. Small Business Administration, State of Small Business , 1985 

298. 


lOpresident's Interagency Task Force on 
Bottom Line: Unequal Enterprise in America , 

Office, 19/8), I Iff". “ 


Women Business Owners, The 
(U.S. Government Printing 


llBureau of the Census, Women-Owned Businesses, 1977 , 4. 


12u.S. Department of Treasury, Internal Revenue Service, Sole 
etorshiD Returns, 1979-1980, (Washington, D.C.: U.S. Government 
Office, 1982), 5^ 


Propri - 
Printing 


I^National Association 
Profile," (Chicago, National 


of Women Business Owners, "NAWBO Membership 
Association of Women Business Owners, 1984). 


14Recent information on self-employed workers is 
Fain, "Self-Employed Americans: Their Number 

Review (Nov. 1980): 3-8 and Eugene H. Becker, ^elf-Employed^ Workers. An 

Update to 1983" Monthly Labor Review , 107, 7 (July, 1984): 14-18. 
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reported oHnciMl foH of women-owned businesses as 

compatible: all sugSLt ihai'^the tvnJ'r^ Sovernment sources are remarkably 
service or retail coZrl X 

only^^ola^pe^rcent^of ^an women-owned businesses (1977), 

women-owned busines«;p^ aro rnnr*«».+l * ^ census also reports that 

sectors (75 percent of all services and retail trade 

trated in thise twf IndustHai ® r®'"® b® concen- 

found in more recent reDort^from^h/^-^t i ’^^^ Economic characteristics 
of Labor Statlsties* shw tha/nearly Service and the Bureau 

etorships were In retail trario female-operated sole proprl- 

that 86* of all self etJi Jl^^® ®"‘’ s®>’vices In 1982,17 „h11e BLS reported 
1981. fa In contr!!^ those two categories in 

operated sole proorletorshin^ penods, only 41 percent of male- 

retail and services. 19 ^ pei^cent of self-employed men were in 

Ilong'’wm®*tte^r^sm?n^^ hel^"irexDla*1n''V"i ''®*®^’* 

celpts and net Income of woinen-Lneri^fi™c®^^ii®’r-^^®4. of gross re¬ 

data on sole proprietorships reveal that^*^^^^aHn''®**° men-owned firms. IRS 
prietorships had^n averag^e net tn „’nitf"l.V®'°P®''®*®‘' P"°- 

respondlng figure for male-operated Tirms^ iI ^h,? Po^f^ot of the cor- 
year, year-round full-time self-emnin\/oH*wIm«*^®^ category.20 jn that same 
the average earnings for male workpr«: earned only 45.4 percent of 

reau of Labor Statistics. ™1* *^® ®®"'® o’®*®* according to the Bu- 

thls bibliography *have'^argued'\hat^^ <l®''®lopment of 

report, f^c^ud^^g p\-cll^d^‘'d1^cV*1m7nTt1°o;*^^^^^ 


l^Bureau of the Census, Women-Owned Businesses. 1977 . 8 
l®Ib1d., 12. 

Statistics of Income. 1982 . Table 13, 192-195. 
1®BLS, Employment and Earnings (January, 1986). 
l^Ibld. 


20irs, Statistics of Income . 1982, table 13, 192-195 

and Persons '|'o‘'^®^oltls. Famlli et, 

J r income, p. " bO ser.. 132 t ^Ti^fu^.hT„ 6. Population keport: Consum- 
Labor. 1982). ’ ’ ’'®'''® (Washington. D.C.: U.S. Department of 


8 



and sizes of businesses operated than to the fact that the owners are wom- 
en.^2 If such is the case, the question then becomes: why are so many 
women entering low revenue, low growth, service and retail sales businesses? 
As we shall see, some researchers have attempted to answer this question in 
their discussions of the barriers to entrepreneurship for women. 


Women as Entrepreneurs 


Most studies have examined the personal characteristics of women business 
owners, rather than the economic profile of their businesses. Studies of 
women entrepreneurs have investigated questions similar to those raised about 
men entrepreneurs—especially the social and psychological determinants of 
entrepreneurship including motivation, personal values (including attitudes 
toward risk and achievement), and family and educational background. 


Description of the fundamental role of entrepreneurship in the process of 
economic growth and development can be traced back to early classical econo¬ 
mists Cantillon, Say, and Smith, but more recently to the influential work of 
Schumpeter.23 The key element in Schumpeter's definition of entrepreneur- 
ship is innovation—the creation of new businesses, new products and new 
techniques of production, or what Schumpeter called "new combinations. 
Entrepreneurship is also characterized by risk taking. An individual who is 
capable of evaluating risks and is willing to make decisions in the face of 
considerable uncertainty, who takes initiative, identifies market needs, and 
brings together and organizes resources to meet those needs is labeled an 
entrepreneur. 


Definitions of what constitutes entrepreneurship are still subject to debate 
today forty years after Schumpeter. The phenomenon is defined alternatively 
in economic terms, in sociological terms, in terms of technical change, or in 
terms of a certain psychological profile (see Figure I). Some experts in the 
.an-i-y'Ciny'ciniaiiv'ciTin c+iiriip^ make 3 distinction between the entrepreneur 


IS of a certain psycnoiogicdi pruiiic i lyuic */. ... 

d of entrepreneurship studies make a distinction between the entrepreneur 
per se and the small business owner. Some definitions include all indepen- 
fent“l)usiness owners; and some include upper-level managers of large 


22This argument 
raise this point, the 
Women Entrepreneurs: Th eir 
East-West Center, 19/7); 


is explored at greater length below. Among those who 
following stand out: Ruth Finney, Toward a T y pology of 
Ventu res and Family Lif e ( 

Marie b'Brien, "The 


Bu siness 
Hisrich 


(pologj 

(HonoM 


onoluTuT 
Woman Entre- 


Robert Hisrich and Mane 0‘BHen, ^ . 

as a Reflection of the Type of Business," ^onfer- 

Entrepreneurship (Boston: Babson College, 1982); Pai—” 

Ownership: I New Career Option for Women, New 

Education, Work and Careers, no. 8 (1979): 71-82. 


preneur 
ence on 
"Business 


Patricia McNamara, 
Directions for 


23joseph A. Schumpeter, 

York: Harper and Rowe, Publishers, 1942). 


Capitalism, Socialism and Democracy (New 
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econo^Jl^zt"* In'" entrepreneurship to the socialist 

co««,on\arlance. entre^eneur asITscripTiveTerrn i‘'l’’often 
synonjnn for the successful independent busC personlone who 
5 any future noneLry'^gairastciVted" w tVa 


r:sVr/he?sThose°;o?k"isT^^^^^^^ KlJI ^°l]Z fVoTd" 

?STr.sstre;%^“:™^ 

or oncourdoe new venturp^ are mric+ p fflctors that promote 

?r:chi::e!^enm^^^^^ 

such as homemaker and mother ^^In contrast ^a man°r’''® °'" ""oles 

judged by the degree of his economic aSement Beca^^^^^^^ 

ib"sl?S:^s^^'jh:’Tre°^n7l’:en*c"e^d ^r’^ccTe^YaTfo’'dlf F 

disadvantaged with respect to ^entreoreneurch^n socially 

prevail mg'" social ization of wome^ and the 

this socialization process a« ma-inr ha..i-i P®'^®®'’®^’!.!' traits resulting from 
among women. ® barriers to successful entrepreneurship 

rr^-r. t 


Kent, Donald Sexton and Karl Vesoer orfe r,,,., i j- 

Entrepreneurship (Englewood Cliffs. N.J.: Prentice-Hall ’ mlrr 

great deal of discussion on iu^t thfc r,n'in+'^ «5f Hall, 1982) contains a 

definitions of entrrprenLrship °f different 




NostrfnS'co?. ^nc^f llel k"’ ^"9 Society. (Princeton. N.O. : D. Van 
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Figure I; Key Entrepreneurial Characteristics 

t Self-confidence 

• Perseverance, determination 

• Energy, diligence 

• Resourcefulness 

• Ability to take calculated risks 

• Need to achieve 
§ Creativity 

§ Initiative 

• Flexibility 

9 Positive response to challenges 

• Independence 

• Foresight 

9 Dynamism, leadership 

9 Versatility, knowledge of product, market, machinery, 
technology 

9 Ability to get along with people 
9 Responsiveness to suggestions and criticism 
9 Profit-orientation 
9 Perceptiveness 
9 Optimism 

Source: Calvin Kent, Donald Sexton and Karl Vesper eds.. Encyclopedia of 

Entrepreneurship (Englewood Cliffs, N.J.: Prentice-Hall, 1982), 28. 
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through 

issue in itself. Studies condurtpw becomes an important 

dent's Interagency Task Forcror Schreier, and the Presi- 

on developing a profile of the woman focused heavily 

of the common elements included in these 'VoTiTeT^'^' ^ 

of separate studies^ on*^inal*e ^entrepren°eurT"'^conc*l 

difference between the two omnnJ^ urs, concluding that there was little 
sample of both male and flaTa n^ Welsch and Young actually used a 
sample and then compared their findino/^/fT^rh^*^^’ Others used a female 
including a 1971 studv of ma^l previous research. 

Aboud.30 Hornaday and Aboud hfd^ rnmnan^n‘^°'’''‘''=ted by Hornaday and 
male business owners wUh those of the successful 

preneurs scored much higher on the entre- 

independence and effectiveness of^!lMdership.5l^ achievement, 

;^en?ir'rs^S^?c^me^°:rt^e counlercIrt°"%'? -tre- 

logical traits. Sexton and Kent also fold °f P^^cho- 

entrepreneurs and women managers whilreaH ier T ^ea^reif\7d'^^K '"O"'®" 

Mfener^ between male business ownl^^^nV^^aSS^To 


Si^ (Milwa’ukelt cInter'’^for v^nt^rr'’’r13^imLll[7L^^^'■fJ’ u ^ 

^orce. The Bottom Line . Management, WS); Inceragency Task 

Female '^Elltrirenlurs with ^RespecTto PeTsS^v^ C^hT’^V" • 

Business Problems, and Information SmiJv-J*n ®VCharacteristics, Small 
University. 1982, mimeographed): Earl Youno a^n7^Hr"?d®n /'^^Jcaso: DePaul 
Between Male and Female Entreoreneurs with n ^c^®ch, 'Differences 

1 sties Relating to Information^ Search R^Ihl^wl’n Personality Character- 

1982. mimeographed). Behavior' (Chicago: DePaul University. 

CharacteHstics^oV’Hinority'’\“nd Non^Mino^'/T®'’’!®®" Selected Personal 

of Small Busi ness Management 17 ^October l% 9 )®"'®’ 2 ? ^^'1*'“®^''®''®“'’®*'' ^J.o^rnal 
Paul Lyons, Character!sties of Succpc<;fiii Fomii r^. '^3>^es DeCarTo and 

MD: Prostburg State College 1978 mimeoaranhS^ ^"'*^*"®Pneneurs"' (Frostburg, 
and Audrey Warren. “Women ^EnVeDreneur<f Sf!^l’ McCain, 

Entrepreneurship Research 198? (Rncton* of 

^rroSaT^TroS'' t^^sThVeie^^f X ^^II^fEntSZ ^ 

preneurs!" Vr°sonney PsvchnW 24°!summl?’Successful Entre- 

neurs: VPreliminary Compar^^sol!'" (Waco’ TX^^bIIi or^lfEntrepre- 
graphed): H. Hartman "Managers and Entre^re^,!.. 

Administration Science Quarteri'/ n fy»,.5h ^Distinction" 


A Useful 
429-451. 
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Figure II: Profile of the Woman Entrepreneur 

• operates a relatively new, young firm—her first entrepreneurial 
effort 

® founder of her business 

• few employees 

0 owns a service or retail business 

0 used personal savings or assets as the primary source of start-up 
finance 

0 between 35 and 55 years old 

0 formerly married, or still married, with a family 

0 more highly educated than the national 
average 

0 immediate family members are also self-employed— parents and/or 
siblings 

0 motivated by a desire for money, independence, and a chance to use 
her skills and talents 


0 employed for several years before starting her own business 

0 had work experience related to her current field of business (many 
had managerial experience). 


Sources: President's Interagency Task Force on Women business (><ners, T^ 

B ottom Line: UnEqual Enterprise in America , (U.S. Government Printing 
hffirp'. Ijj7ft: James Schreier. The Female Liitrepreneur: A Pi lot Study, 
Center for Venture Management,1975);Eleanor 


(Milwaukee: 
"Entreneurship: 
(Winter, 1976). 


A New Female Frontier," Journal of Contemporary 


Schwartz. 

Business, 
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also studied managerial women and found almost nn 

and women who owned and operated their ow^? between them 

who compared women business owners * ^®®’^while, Waddell, 

combination of variables meas^Hnn secretaries, found that the 

internality and sex rofl masc^^^^^^^ locus ofTontro? 

three occupational groups;34 and ^Carl?ul nf ^ discriminated among these 
comparing recent women MBA graduates with c*i ® recent study 

found significant difference! between the two grfeps“^ 5 "°'"®'’ 

uncovered few or no differenr« ^ “®1sch and Younq all 

characteristics between women and ®‘*oc8t’on and personality 

found to be fairly sTmiiriith respectgroups wlJe 
and personality traits, includinq^ fam^l demographic characteristics 

coming from an ©ntrepreneurial farm*i»-- —~ bac kground —being the oldest and 

motivation for star!C"fboth men anH 
econonvrr iiilessity. neW ideaV -^7,'!! ^ achieve, desire for independence 
bS^Tlti«-achievement motivkion, ®ri\k-tKo'^"^l^’ £g gbological charac - 
independence, self-esteem intoJnJi i ^^^ing properfsiUT; leadershin 
own destiny; displacement’-diJorcf migrfti^o^n control over 

mernber(s); previous worl<: excerienr^ L “”®'^Ploy"’ent, death of family 
'•elated to tfiFTTeTrorHsSr^ bus^r,ess management or in a field 

entrepre^n^u7s" M7he^°or^ level of education for women 

mSre''rosi??v!'’?or“S 

^^“"Lrstmple ^folnd “th]t^a'’®sm^a®n b‘"'eau's one percent 

16 4 percent fn 198oTkh'^!\e%!el' self-em^Ced'^^S 

college-educated. The averaae aap nf (23.8 percent in 1980) were 

average age of self employed men higher than the 

t=„. 7nZi ,S"1™ 


i,-p DeCarlo and Paul Lyons "An Fvn^r^ * 

rli^? ^®'*^’sfaction Among Entrepreneurs " Analysis of Job and 

College, n.d., mimeographed). ’ rostburg, mD: Frostburg State 


34Frederick Thomass Waddell "Fartn»"c app 4 .- 

Entrepreneurs and Femaie'^MBA^Students' "^ItorTlne Female 

TX: University of Texas, 1984). ’ Papei" #84/85-4-32 (Austin, 

Management AssocyaTionr^S^Inf^ aK"'^" .l ' j ?f"ess Ownei ^, (New York; American 
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relationship between earnings and education, but for self-employed women the 
relationship was not statistically significant.3/ 

According to the Bureau of the Census, information now nearly 10 years 
old, minority women constituted only about 6 percent of all women business 
owners. Preliminary research on minority women as business owners has been 
conducted by DeCarlo and Lyons, Lornes, and the National Business League. 
DeCarlo and Lyons found that the minority and non-minority women business 
owners surveyed differed with respect to personal characteristics and values 
as measured by certain psychological tests. The authors claimed their tests 
showed non-minority women entrepreneurs put a higher value on achievement, 
support, recognition and independence, while minority women placed a higher 
value on conformity and benevolence.39 

Hisrich's study of women business owners in Puerto Rico found that in person¬ 
al and educational characteristics, island-based Puerto Rican women entrepre¬ 
neurs were very similar to U.S.- mainland women entrepreneurs surveyed as 
part of another study. However, the Puerto Rican women's businesses were 
more heavily concentrated in traditional "women's" fields. 

The report by the National Business League tends to confirm the picture of 
the black female entrepreneur elaborated by DeCarlo and Lyons,while 
Lornes' work focuses on the characteristics of young black women who may want 
to become owners. Both make recommendations for special training and 
other forms of assistance to aid minority women who want to start their own 
businesses. They echo the arguments made over the years in Congressional 
testimony -- that minority women in business face a double burden of 


37David S. Evans, "Entrepreneurial Choice and Success," a study 
prepared for the Office of Veteran's Affairs, U.S. Small Business Administra¬ 
tion (Greenwich, CT: CERA Economic Consultants, Inc., 1985). 

38u.S. Department of Commerce, Bureau of the Census, Selected Chargc- 
teristics of Women-Owned Businesses, 1977 (Washington D.C.; U.S. Government 
Printing Office, mTV. 

39DeCarlo and Lyons, "A Comparison of Selected Characteristics...". 

40Robert D. Hisrich, "The Women Entrepreneur in the United States and 
Puerto Rico: A Comparative Study," Leadership and Organization Developmej it^ 
Journal 5, 5 (1984): 3-8. 

41 National Business League, Minority Women in Business (Washington, 
D.C., 1981). 

42Millicent Lornes, "A Study of the Existence of Selected Characteris¬ 
tics that May Be Necessary for Entrepreneurial Success ^ong Black Female 
College Students Majoring in Business," (Ph.D. diss., Vanderbilt University, 
1981). 
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research 1s*needed^in^ thVs°area*lo*rf against minorities.43. Mg^e 

the "double b^dfo" as U%*e7ates%p*ea-fTc"^ implications of 

ownership as well as how it can be overcoml! ^ minority women's business 


Research Problems 


sources^^foVsampHng® that*w7uld'^TI™it'’h^^ ownership have few ready 

Longitudinal Surveys, which provide^fs vears^o77ftV National 

women contain too few observations ' 7 n the^ f cohorts of men and 

meaningful statistical analysis THp self-employed to allow for 

Sample contains sufficient'^cases of*«i2*o* ^“'"cau s one percent Public Use 
allow for year-to-year comparfsoL A^^a^^^^^^^^^ individuals, but does not 

surJeys!*^ ^ collect their own data Through“‘^mail°or“°telephone 

of Women Bu°s7ne7s ^n7rV °7h7t.,!7y^^77hc^ .Selected Characteristics 
business owners, and that of the American7an7<fenfl7t\® 
of the samples employed in the studies Iistp 7 i 7 "lt"* ^®®?ciation. nearly all 
from general business directories or from dilor+^I.* ^’bliography were drawn 
nesses, which results in considerabl/cli^l fwomen-owned busi- 
lists and directories are compiled in difw^^^ these 

Some are made up almost entirely of bus7np7coc ^^‘’lP®"^ location, 

agencies for assistance. Thus whil^ contacted state 

glimpse of the female entrepreneur Interesting 

t,». "" 

operated, female-operated and ^int m=i= t proportions of male- 

Small Business Data Base (SBDBf businesses in its 

from the 8.1 million establishments in ^^'*•588 businesses 

(MEL) file, the SBA's Office of Lr'n'"^^ ** ^"bablishment List 

ownership characteristics of those a survey of 

survey, the Office estimated that th^r^ .1 ^be results of the 

operated and 1.313.000 male-female inl^iT ^PPr^^’i^atoly 551.000 female- 
+h businesses make uo'^enterprises in the MEL 

iS; v'“ :".X™r..r 
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44U.S. small Business Administration. St ate of Small Bu.sine» (, 985 ) 


16 



reliability of research conclusions by assuring that surveys can be adminis¬ 
tered to statistically valid samples. 

The MEL file was used by the JACA Corporation to select a sample for an 
SBA-sponsored study to determine if there are differences in access to credit 
by men and women business owners.The JACA study, which will be released 
in 1986, is the first of its kind. The study surveyed 400 male-operated and 
400 female-operated businesses selected from the Small Business Data Base. 

Another shortcoming of existing research on women's business ownership is the 
lack of a rigorous definition of a woman-owned business. As mentioned ear¬ 
lier, the SBA's Office of Women's Business Ownership utilizes the defini¬ 
tion: "51 percent ownership, operation and control by a woman or women. 

Most of the studies cited in this bibliography have not utilized a rigorous 
definition. To improve comparability among research findings, future studies 
should utilize the same definition of the woman-owned business. 

Many of the studies cited in this bibliography fail to make use of control 
groups for comparison purposes. Survey samples are frequently made up en¬ 
tirely of women. In some of the cited studies, results are compared with the 
findings of earlier studies of male entrepreneurs, the female population as a 
whole, or women managers. Such comparisons are usually not advisable. The 
accepted procedure to yield the most reliable results involves testing a- 
gainst a control group drawn through the same sampling methods, at the same 
time, under the same conditions, and, in particular, using the same survey 
instrument(s). 

Finally, because of their reliance on non-random samples of fewer than 30 
women business owners, many studies such as those conducted by Schwartz, 
Schreier, Goffee, Seane, Nielsen, and Waddell are akin to case studies. 
Popular guides to business ownership for women often provide similar informa¬ 
tion of almost identical "scientific value" by presenting short profiles of 
successful women business owners,If carried out in a systematic » 
case studies can serve a valuable purpose by disclosing details and providing 
insights about the subject that go undetected by more scientifically imple¬ 
mented survey research. Case studies can also be very useful as pilots for 
research or as aids in designing questionnaires to be used for survey re¬ 
search. Nevertheless, findings from case studies or from surveys that employ 
very small samples cannot be generalized to the population as a whole, and are 


^Sjaca Corporation (Faith Ando, principal investigator), Access to 
Capital and/or Credit by Subcategories of Small Business, Office ot Econo¬ 
mic Research, U.S. Small Business Administration, publication expected 1986. 

46see also Interagency Task Force, The Bottom Line , 11-12. 

47see, for example, Charlotte Taylor, Women and the Business 
Strategies for Successful Ownership (New Yorkl CornerstoneLibrary, 1980), 
and C l audia ' Jessup and Ge nie Chipps, The Woman's Guide to Starting a Business 
(New York: Holt, Reinhart and Winston, 1980). 
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merature!**^^ anecdotal infonnation found in popular 

in this^bib?i'"o'gV\*phy%Vsenrrnuinber\f^ of women entrepreneurs listed 
For example, it is often imooscibir t/analysis, 
women reported in these studies are whether business problems 

type of business, geographic area in industry, 

combination of these, or to other factors!^ ^ business was operated, to a 

Barriers to Entrepreneurehip for Women 

traits’common"to buTfn7s*s "owners*orbetll^ many personal 

they are women, experience 

therefore have different experiences"*in may 

Indeed, much of the exi^tinriS^^^^ dPenating a business, 

connections between the overall socioprnnri*f,f* Pdi^t out the 

Of the woman business owner. One observe"rTatL*%*he* prob7r"thTs‘'wS! 

business ownership can brinq However self-fulfillment that 

S”bll%SS\r“n ''le" ctmclBded 

women entrepreneurs, they also noted that between men and 

may face formidable barriers ?o successful population as a whole 

particular industries. successful business ownership, especially in 

sst.l;;"™..™ '.r. ‘■n •" 

"non-traditional" for women H 1 srirh an7n-J ?''’t’°"*^ ?"'* those that are 
problems encountered by women by the tvoe identifies b^usiness 

found that female entrepreneurs in "non-t/adlti^fnaV'^h"®-® operated.49 They 

dr=\rS"rre"^^artlTa?J^ 

trade, for example). Of particular i-mp7rrc7;\s'’"thr\7;’.er 


^^Taylor, Business Game . 16. 

Robert Hisrich and Ma^rie^^Brien authors mentioned above, see also 

sociological Perspective," Proceedings 1981 ^ B^usiness and 

(Boston: Babson ColIpg^; on Entrepreneurship , 
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external financing sources for women owners of "non-traditional" busi¬ 
nesses. 50 The distinction Finney makes between "traditionally male" and 
"traditionally female" businesses is analogous to another distinction common 
in the literature on small business—between growth-oriented (type A) and 
limited growth (type B) businesses. Although the majority of women-owned 
businesses are probably "type B," Smith, McCain and Warren suggest that women 
entrepreneurs ai^re more likely to exhibit "type A" personal characteristics 
than are men.^i Despite this, it may still be true that the barriers to 
entrepreneurship women face are more substantial with respect to "type A" 
activities (i.e., growth-oriented ventures). 

Although growth is probably difficult for all entrepreneurs to handle, the 
works of Hisrich and O'Brien, Bloom and Shaffer, and others suggest it may be 
a greater problem for women because of the particular social and economic 
barriers they must confront.52 in contrast, Gregg argues in a recent 
article that a new generation of more successful and technically competent 
women entrepreneurs is emerging, and that this "second generation" may have 
less difficulty moving forward with growth-oriented ventures than did their 

predecessors.53 

Most potential small business owners face certain obstacles, such as scarcity 
of adequate financial resources, formidable government regulation and taxa¬ 
tion, and fluctuating economic conditions.54 Research suggests that these 
common problems may be exacerbated by unique handicaps afflicting women more 
than men. These handicaps include lack of business training and experience; 
lack of financial skills ; lack of access to capital ; factors related to the 
type of business typically owned by women —low income and low equity, small 
Size, Tow growth; management difficulties —factors such as management style. 


50Lack of access to capital (including personal resources) is seen as 
a major reason for the concentration of women-owned businesses in service and 
retail. See, among others, Patricia McNamara, "Business Ownership: A New 
Career Option for Women," New Directions for Education, Work and Careers, 
(1979): 71-82. 

51 Smith, McCain, and Warren, "Women Entrepreneurs," 71. 

52Hisrich and O'Brien, "Business and Sociological Perspective" and 
"Type of Business"; Bloom and Shaffer," Women-Owned Businesses: A Concept 
Paper" (Potomac, Md.: Paradigm, Inc., 1978, mimeographed); McNamara, "Busi¬ 
ness Ownership" Calvin Kent, "Entrepreneurship Education for Women: A Re¬ 
search Review and Agenda" (October 1982, available from the author, Hankhamer 
School of Business, Baylor University, Waco, TX). 

53Gail Gregg, "Women Entrepreneurs: The Second Generation," Across 
the Board 22, 1 (January 1985), 10-18. 

54For a concise discussion of these barriers, see Karl H. Vesper, 
Entrepreneurship and National Policy , (Chicago: Walter E. Heller Interna- 
tional Corporation, Institute for Small Business, 1983). 
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inexperience or difficulties with financial management and planning: unique 
personnel managemen t problems; the added burden of family resoonsibiUtiVc- 
and sex-roj_e so ^zati on- which leads w5m eh to think sma lF ^d cautious l y ’ 
perpetuating the traditional helping role of women, the antithesis of risk^ 
taking While these problems/barriers are interrelated, we will discuss them 
here under four general headings -social; educational; economic and flnL- 
cial ; and legal and institutional . - -- —-- 

Social Barriers 

Although most observers describe business ownership as a non-traditional 
career for women, the fact is that women haye been involved in ownino bus? 
nesses for a very long time. Caroline Bird's book. EntemrisTno Women 
documents the experience of American women entrepreneurs~from the ^colonial 
period.55 Until recently, however, women have played a hidden role in 

business as s’lent partners or unpaid workers in family businesses- or thev 
have operated small enterprises out of their homes. ^ sinesses. or they 

Experts on the family business point out that while a woman's direct and 
indirect contributions to the family business may have been of vital imoor 

oT’(ants:n\^■n^“?wl^ hut' open tlade^rship"ro]:'§6 

bSsiness Th?s oa'ttern mav 9''°°'"®'' to take over the 

fered by her firm have gone from 99 percent male to nearly half female. 57 

hav^7ncrVaTed“^u'bTfc'Twa^tn^^^^^^^ t"® "’’''fo^ation age" 

ne«es FuturlstfVuch "1“ Po«jbilities for home-based buii- 

errof cnttane .1?^^]er predict the computer will lead to a new 

operations linked to ?he ty small, home-based 

hrvpr h":ien^';:/ve';^^^^^^ rrac???:?; 

Irff.itL 5»'"e;based businesses, little Research has been don? on thl ^ 
activities. The Census Bureau's report on Selected Characteris??cs of S 


SSCaroline Bird. Enterprising Women (New York: Norton. 1976). 

(New York' Mfrirm.Mmi ^“^vival in the Family - Owned Businesi 

Alvin Toffler. The Third Wave (New York: William Morrow. 1980). 

(New Slrt?" ,Megatrends: Ten New Direction. Qur Live: 

increasing importance of women ,.'"®/“thor has also recen t l y discovered th: 
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Owned Businesses in 1977 found that 47 percent of the women business owners 
surveyed operated their businesses from their homes, while a more recent 

article emanating from research staff at the Internal Revenue Service sug¬ 

gests that 63 percent of female sole proprietors do business from home. 60 
Yet most of the recent writings on home-based businesses are journalistic and 
advice oriented, offering little in the way of in-depth analysis. 61 

Over half of the respondents to the Hisrich and O'Brien survey of women 

business owners in Massachusetts cit^d as a significant problem "overcoming 
society's beliefs that women are not as serious as men about business. "62 
In their responses to other surveys and interviews, women business owners 
often reported encountering active sex bias stemming from socialization (of 
themselves and others) and sex-related stereotyping. For the maj’ority of 
women business owners surveyed, this was not identified as the most serious 
problem faced in operating their businesses, but it was invariably men¬ 

tioned. This type of constraint has been thoroughly documented and explored 
in the literature on women in non-traditional occupations as well as in 
numerous studies on women managers. 63 

Both Finney and Demarest discovered that a sizeable proportion of the women 
business owners they interviewed were reluctant to think of their activities 
in terms of competition, preferring to stress the quality of their work and 
their ability to serve the needs of others through their businesses. Finney 
and Demarest argue that such an approach to business was more compatible with 
these women's image of femininity, which they had been socialized to value 

and preserve.64 


60Bureau of the Census, $elected Characteristies , 16. See also Paul 
Grayson, $01 Bulletin (Spring 195371 351 

61 The following works from this genre stand out: Marion Behr and 
Wendy Lazar, Women Working Home: The Home-Based Business Guide and Directory 
(New Jersey: WWH Press, 1981); and Stuart Feldstein, Home, Inc.: How to Start 
and Operate a Successful Business from Your Home (New York: Grosset and 
■dunlap,.T95ni 

62Hisrich and O'Brien, "Business and Sociological Perspective," 27. 

63For an overview of the earlier literature on women in non-tradi- 
tional occupations, see KOBA Associates, Inc., Women in Non-Traditional 
Occupations—A Bibliography (Washington, D.C.: U.31 Department of Health, 
Education and Welfare,1976). On women managers, see Rosabeth Kanter, Men 
and Women of the Corporation (New York: Basic Books, 1977); and Margaret 
Hennig and Anne Jardim, The Managerial Woman (Garden City, N.J.: Anchor 
Press/ Doubleday, 1977). 

64Finney, Towards a Typology; Janice Demarest, "Women Minding Their 
Own Businesses: A Pilot Study of Independent Business and Professional Women 
and Their Enterprises" (Ph.D. diss.. University of Colorado, 1977). 
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educational needs of women business owners, Kent points 
?nMhu2. “k?®" who might otherwise want to start their own ventures are 
inhibited by a lack of female role models.®® Women may not receive the 
encouragement from family and peers they need to launch a business venture; 

*5*^®** to traditional business networks that provide 
assistance because these contacts are often found in clubs and 
associations restricted to men only. 

'f"® 5®''®, *'■9“®'^ the same type of social bias that 
® movement and advancement of women in certain occupations and 
activities may stimulate them to start their own businesses. Divorced and 
?n*^ri^-lh’ir"'*'+hhomemakers, or women who have encountered obstacles 

intn hniinilc^f® Corporate ladder may try to succeed on their own by going 
into business for themselves .do ^ 

entrepreneurship (most notably the work of Shapero, Collins and 
Moore) have documented the influence that social factors such as disolacement 
have in motivating individuals toward entrepreneurship.67 ji^ey found that 
displacing events such as war, emigration, divorce or loss of emoloyment can 

be :g’tt*orp?ac" businesL'°Vha°per7aVTu«"%ha? 

DrilJp or . IS a common antecedent to new enter- 

Surprisingly little attention has been paid to the phenome- 
displacement as it might relate to women business owners Nielsen's 

owne^rshfp onl7 .orTnto'business' 

owners dorumpnt mari+ai surveys of women business 

owners document marital status (while the majority have been mam‘pH manv 

deny cVaTms^'that *'’® available evidence cannot confirm or 

deny claims that women business owners are "the new immiqrants " movinn intn 

entrepreneurship as a result of some displacing event.7™ ’ ® 

KL'"'iVsA^f riiTTnt^? does represent an employment alternative 
Tor women, just as it did for immigrants. Research on entrepreneurship has 


®5Kent, "Entrepreneurship Education," 8-10. 

EntrepJlnei^’" . ula m®.i '^®1'®= *"'* ''“o'"®" Ri’se as 

epreneurs. Business We^ (industrial Edition), February 25, 1980, 86-87. 

Sokol, "Social Dimensions"; Orvis Collins and David 

70Taylor, Business Game. 
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demonstrated the extensive involvement of immigrant groups in new venture 
creation. 71 Part of the reason for immigrants' high representation in 
business owner ranks may be that these groups often lack qualifications on 
paper, and their access to traditional, or accepted education and training 
channels has been limited. In order to achieve greater mobility they create 
employment for themselves through business ownership. But it remains to be 
seen whether, like immigrants, women will continue their rapid rate of entry 
into independent business ownership should the rate and level of representa¬ 
tion of women in corporate management ranks increase. 


Barriers to Education and Training 

It has been argued that women business owners encounter the same problems as 
do other small business owners, but, in addition, lack training in essential 
aspects of commercial enterprise, such as accounting, marketing and business 
laWi72 Women business owners have directly expressed their needs for 

business management assistance and training. In the 1977 survey undertaken 

by the President's Task Force on Women Business Owners, women respondents 

indicated that management was their biggest problem after finance.'3 a 
woman's lack of training or familiarity with the skills necessary to operate 
a business may be due to a lack of employment opportunities for women in 

related fields. Prevailing social attitudes and norms may have steered women 
away from seeking preparation in these areas. Management weakness, whether 
because of lack of experience or incompetence, is now believed to be the 

primary cause of small business failure regardless of the gender of the 
owner.Therefore, technical and managerial experience and on-the-job 

business skill-building is crucial to the successful operation of a business. 

Today, women are better educated than ever before, and more women are trained 
in business fields every year. But the progress women have made in employ¬ 
ment has been much slower, and women who have penetrated the corporate man¬ 
agement ranks are concentrated in less directly business-related areas such 


71Shapero and Sokol, "Social Dimensions". 

72carol Eliason, Entrepreneurship for Women: An Unfulfilled Agenda 
(Columbus, OH: Ohio State University, National Center for Research on Voca- 
tional Education, 1981). Another recent (1982) treatment of necessary entre¬ 
preneurial competencies as identified by women service and retail business 
owners in Kansas can be found in Judy Diffley, "A Study of Women Business 
Owners and the Importance of Selected Entrepreneurial Competencies Related to 
Educational Programs" (Ph.D. diss.. University of Oklahoma, 1982). 

^^Interagency Task Force, The Bottom Line , 49. 

74Dun and Bradstreet Corp., Business Failure 
Bradstreet Corporation, Business Economics Division, 1980). 
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as personnel.Nevertheless, recent surveys of women business owners show 
that those who are successful normally do have a good deal of employment 
experience In areas related to their current business and In management.76 
There Is also evidence that In some Industrial categories, their level of 
education may be higher than the population as a whole, and some studies 
comparing male and female entrepreneurs show that these women may be more 
educated than their male counterparts.7/ 

It Is often argued that entrepreneurs and managers are two very different 
types. But while arguments rage In the entrepreneurship studies field over 
whether managers can become successful entrepreneurs, some predict that many 
women will leave the ranks of corporate management for business ownership, 
should opportunities for women's advancement to executive levels continue to 

be limited.78 

In the past 10 to 15 years, a large number of books and articles have ap¬ 
peared on the subject of women In corporate management.79 These have 
focused on the problems women managers face because of sex stereotyping and 
the tendency for the organizational structures of corporations to reproduce 
male exclusivity In upper management. Attitudes toward women In management 
and their status in the corporate environment may be changing. Recent polls 


. Randour, Georgia Strasburg and Jean Lipman-Blumen, "Women 

in Higher Education: Trends In Enrollments and Degrees Earned," Harvard 
Educational Review 52 (May 1982); 189-202. - 


76Hisrich and Brush, "Survey"; Interagency Task Force, The Bottom 
Line; Bureau of Census, Women-Owned Businesses, 1977 , 30-31. - 

1 debatable. No firm conclusion can be drawn about the 

entrepreneurs with respect to their male counter- 
® studies which examine this question have relied on all-female 
YnnSn ^uihn samples too small to allow for firm conclusions. Welsch and 

entrepreneurs directly, found the women 
Force tL addition, surveys by Diffley, the President's Task 

Force, The American Management Association and the Census Bureau all showed 

that women entrepreneurs are well-educated. 


78"Women Rise as Entrepreneurs," 
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and surveys indicate that women are now being more readily accepted as 
agers and executives by their male colleagues and employees of both sexes. 

Researchers have agreed that women business owners lack science-related and 
technical education, as well as knowledge of practical finance-related skills 
necessary for business survival. As a result, new educational programs have 
been designed specifically for women business owners, and a number of papers 
have been written describing thesp programs and analyzing their results. One 
such effort was the U.S. Small Business Administration's pre-business work¬ 
shops for women offered on an experimental basis through local SBA offices 
nationwide in 1977 and 1978. The workshops were designed to provide 
participants with information on business organization, record keeping, 
financial resources, taxes, etc., so that they could make more informed 
decisions about whether to pursue business ownership. 

A program developed in 1980-1981 by the National Association of Bank Women 
(NABW), sponsored by the Chemical Bank, and funded by the Donner Foundation 
and the U.S. Small Business Administration, was targeted at "successful" 

women business owners, helping them to understand the financial alternatives 
available for expansion through interaction with bankers in a workshop 
situation.®^ Programs for women business owners include the ongoing, 

well-publicized American Woman's Economic Development Corporation (AWED) in 
New York City83; the experimental California Women Entrepreneurs Project, 
which conducted training sessions and designed a set of learning modules for 
women business owners in the Los Angeles area in 1977,°^ but is now 

defunct; and the St. Paul, Minnesota-based Women's Economic Development 


80a 1982 Business Week/Harris poll showed that 94 percent of male 
executives surveyed felt that, "contributions of women executives in the 
company are more positive than negative." ("How Executives See Women in 
Management," Business Week , June 28, 1982, 10.) This compares very favorably 
with an earlier survey by Eleanor Schwartz (i.e., it shows an improvement in 
attitudes toward women executives): Eleanor Schwartz, The Sex Barrier in 
Business (Atlanta: Georgia State University, 1971) See also, Alma S. Baron 
and L. Abrahamsen, "Will He—or Won't He—Work with a Female Manager?" 
Management Review (November 1981: 48-53). 

81 George Solomon, National Women's Pre-Business Workshop Evaluation 
Study (Washington, D.C.: U.S. Small Business Administration, 1979). 

82Robert A. Bassi, "A Credit to Banking," NABW (National Association 
of Bank Women) Journal (July/August 1981). 

83Arthur D. Little, Inc., The American Woman's Economic Development 
Corporation (Washington, D.C.: Economic Development Administration, U.S. 
Department of Commerce, 1980). 

84patricia McNamara and Barbara McCaslin, The Women Entrepreneurs 
Project: Final Report (Los Angeles: Univesity of California/Los Angeles, 

imr. - 
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(WEKO), the most recent program developed to help women start 
and operate businesses. Founded In 1984 as a non-profit corporation under 

Chrys^r"Hs““*''^‘a®%pnt«^'’®f ” Humphrey Institute of Public Affairs, 

its^fir.t in Mainstay, WEDCO reportsSS that in 

Islilt L ® = t ’5^ start-up and 239 ongoing businesses were 

io°?" Packaging help was provided during this period to 52 busi- 

trtMOOO amounts ranging from $300 

HEDCO publishes a newsletter and workbooks, conducts workshoos 
and provides counseling. WEDCO is a participant in a joint project ZqSn in 

Washiniton''°DT®*thP Corporation for Enterprise^ Development in 

Parklidf CoimriV i^n r®r Chicago and the Kenilworth/- 

S WEDCO self-employment for low-income 

women, wtutu counterparts were in the process of rt^nliratinn in Fii*n+ 

Michigan and Chicago, Illinois as this bibliography wLt to press ’ 

business assistance programs join a whole host of practical auides for 
women business owners that have appeared in the last 5 to 10 vears 86^ 
Although the popular guides are generally absent any solid research base 
many^of them do include a wealth of anecdotal infoSion on women bus?ne1s 

's iisf 

0>t»rslHp. Kent .rg«es thM th. 

.5... ;:s?“.xrrs •/= 

preparation of future women entrepreneurs.88 Focusing on older students! 
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those returning to school after a long absence and non-credit students, the 
American Association of Community and Junior Colleges has designed a coun¬ 
seling model and curriculum package targeted at women who want to go into 
business for themselves.®^ 


Economic/Financial Barriers 

Extensive references are made throughout the literature on women business 
owners to support the connection between the economic status of women in the 
labor force and the status of women as business owners. Many authors agree 
with Hisrich and O'Brien that "the disadvantaged position of women in the 
econorny is further reflected in the category of self-employed persons. 
Indeed, earnings data show that self-employed women earn only 45 percent of 
what similarly situated men earn. Among wage and salary workers, women fare 
only slightly better—the annual earnings of year-round full-time women 
workers are 57 percent of corresponding earnings for men.^^ This differen¬ 
tial is due, in large part, to the fact that women's employment is concen¬ 
trated in a few occupations which are low-paying and offer little chance for 
advancement.^^ Bloom and Shaffer argue that occupational segregation 
persists despite the fact that federal laws prohibit sex discrimination in 
hiring, promotion and pay for four reasons. First, women traditionally have 
had inadequate access to certain types of employment opportunities. At the 
same time, most women have chosen not to pursue alternatives in non-tradi- 
tional occupations. In addition, they have not always made use of legal 
protection and assistance available to them. And, finally, some employers 
negative attitudes about women's skills and desire to work (which are based 
on old stereotypes, and, are generally unfounded) affect the access of women 
to many well-paying jobs.®® 

The rapid rate at which women are starting their own businesses suggests that 
women find entrepreneurship an increasingly important vehicle for economic 


®®Carol Eliason, Women Business Owners Orientation Program Guide 
(Washington, D.C.: AACJC, 1979). 

90Hisrich and O'Brien, "Business and Sociological Perspective," 21 

®lBureau of Labor Statistics, Monthly Income , table 58; see also 
Victor F. Fuchs, His and Hers: Gender Differen ces in Work and Income, 1959 - 
1979 (Working Paper Humber l507), (Cambridge, MA: Rational Bureau of Econo¬ 
mic Research, 1984) 

92see, for example, Nancy S. Barrett, "Obstacles to Economic Parity 
for Women," The American Economic Review 72 (May 1982): 160-165; Janet L. 
Norwood, The Male-Female Earnings Issue , Report #673 (Washington, D.C.: U.S. 
Department of Labor, Bureau of Labor Statistics, September 1982); and Nancy 
F. Rytina, "Occupational Segregation and Earnings Differences by Sex," Month ¬ 
ly Labor Review (January 1981): 49-53. 

®3Bloom and Shaffer, "Women-Owned Businesses," 17. 
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Although researchers seem to be unanimous that this is thp racp 
they also point out that the disadvantages women face in the labor market mav 

certain industrief ’ " businesses concentrated in 

bSs1ness“owners®7n*two\lr®r,^ labor market affects potential women 

women in certain iirnfecc 4 ^nV employment opportunities for 

maw T certain professions or occupations means that women entrenrpnPUK'c 

may find some important avenues to training and experience TrTblS^^ 

segregation and low income have a cumulative effect 

from family and friendsT^^ Manv^equity investments 
owners ha^vG .hnl of ^o^^en small business 

savings and assets for initiawrnif^pTv^^V-^” ^ ^ heavily on personal 

Line, for exampif renorfert that °f their ventures. The Bottom 

s r^f 

.rasf 'fTnr.’n,".wnChV"^pS;„i\ 


who 


discu^!^*^tMc^^i^°*^ to Bloom and Shaffer and Hisrich and O'Brien others 

nllfh President's'7nteraae7cV'^^^^^ (1976); McNamara 

Foster Struggs, Women in efsin^s 

Roberts Chapman —" ^px 11 c ry»m-ina »^ ^^o iv: House, 1981); and Jane 

Dependency,” Economic IndeoenTnrl fn«. Economic 

Hills. CA.: Sag e PubHcations, 19 / b). * ’ (Beverly 

O’Brien. ’’Busin^sTnd^locioYogic^SS^ 

R?ch£S?"€ EB wl- 

Ca^tal: a'C rUi^al STg^lecL^^irsie "'iS 

1983): 3-4, Neglected Issue, The Entrepreneurial Economy 2 (July 


^^Interagency Task Force, The Bottom Line . 60. 
^®Hisrich and Brush, "Women Entrepreneurs Survey." 
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respondents to the 1977 survey of women business owners $aid_they obtained 
their start-up funds from family, friends and personal savings. 

In many of the studies reviewed, women business owners reported that their 
major business problem was not being able to obtain adequate financing for 
their operations. Indeed, this problem is often cited by all small business 
owners, male and female. Market imperfections associated with high informa¬ 
tion and transactions costs and the resulting capital rationing, and risk 
averse behavior bv banks, make for difficulty in obtaining credit for ^ 
small businesses.!®^ Because women-owned businesses are typically very 
small and concentrated in service and retail industries, banks and venture 
capital firms may find it even less attractive to invest in those types of 
businesses. Thus, women may suffer disproportionately from market imperfec¬ 
tions which serve to limit overall small business access to private capital 
markets. 

In a review of statistics on women business owners, Chariboneau argued that 
the greatest obstacle for women is dealing with the banking and financial 
community, which is overwhelmingly male.!®* Pilot programs have sought to 
overcome this barrier by conducting workshops for women owners, involving 
bankers as session leaders or participants. The National Association of Bank 
Women's workshops described earlier, were fielded hoping that close interac¬ 
tion would help to eliminate barriers to communication and misunderstandings 
between the two groups. 

The necessity of reliance on informal networks for start-up capital and 
initial loans may cause women to be at a distinct disadvantage because they 
are not as "well-connected" as men. Researchers point out that, historical¬ 
ly, women have been discriminated against in the business world; they have 
encountered barriers to entering and advancing in certain kinds of jobs such 
as management and banking. In addition, women are often barred from admis¬ 
sion to business clubs and associations where many contacts are made -- 
contacts that may prove essential for arranging informal financing. Although 
efforts have recently been made to investigate the nature and importance of 


^^Bureau of the Census, Women-Owned Businesses, 1977 . 

lOOsee Morse, "Capital Gap," Keishnick, Venture Capital , and Shapero, 
"Py^e-Venture Capital." See also Lawrence Litvake and Bel den Daniels, Innova¬ 
tions in Devel opment Finance (Washington, D.C.: Council of State Planning 
Agencies, 1979). 

lOljill F. Chariboneau, "The Woman Entrepreneur," American Demograph ¬ 
ics (June 1981): 21-23. 

102Robert Bassi, "A Credit to Banking," NABW (National Association of 
Bank Women) Journal (July/August, 1981). 

103Lynn Hecht Schafran, "Welcome to the Clubl (No Women Need Apply)" 
Women and Foundations/Corporate Philanthropy (February 1982). 


29 




Informal risk-capital networks for small business no attempt has yet 
been made to distinguish between the experiences of men and women-owned busi¬ 
nesses in these studies. 1^4 

The literature that deals with women's access to credit (both consumer and 
commercial credit) identifies two barriers to credit access for women- low 
earnings and net personal worth, and discrimination. In the 1970's’ the 
belief that women were being discriminated against in the allocation of 
credit contributed to the formation of women's banks, as well as to oassaae 
of the Equal Credit Opportunity Act (ECOA) of 1974. ^ ^ 

Aside from a few brief references to women-owned businesses in papers on 
small business finance and a couple of articles on the application of ECOA to 
commercial lending, 'Ub nearly all that has been written on women and credit 
focuses exclusively on consumer credit. Even evidence of discrimination in 
commercial and consumer credit used to justify ECOA was larqely anecdotal 
One statistically-based study, conducted using pre-ECOA data, '^purports to 

— discriminating against women in consumer 
credit at the time the ECOA was passed.106. Similarly, studies of the 
mortgage market by Massachusetts Institute of Technology economists Ladd and 
Schaffer showed almost no incidence of sex bias in mortgage lending, although 
attempts at revision of Federal Housing Administration regulations hadTen 
undertaken to prevent sex discrimination in mortgage lending. 107 


■hhn "^clc Financial Institutions of a Community ir 

bus Expansion of Innovating Companies" (Co^lum- 

Credit°ODDortun^\TTV/pln?i William Dearhammer, "Equal 

Coane^^al Ban^ 


ComraerSrBrnk Lendi’nT"" rpI i T" I^estigation of Sex Discrimination in 
561. Lending, B^ell Journal of Economics 12 (Autumn 1981); 547- 

bilitv to^Mnrtnano^c^^Ii ^Iclcn Ladd, Equal Credit Oppo rtunity; Accessi- 

mC lechnical Report 
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Studies of consumer credit repayment suggest that, on the whole, women may be 
a better credit risk than menJO® But the only information now available 
on commercial credit by gender of business owner/borrower is provided by 
Glassman and Struck, who examined charge-off rates for commercial bank 
loans. They found that charge-off rates were equal or slightly lower for 
loans to women-owned businesses, supporting other reports that women are 
least as good credit risks as are men. 


at 


In 1983, the U.S. Small Business Administration awarded a contract for re¬ 
search on access to business credit and caoital by sub-categories (minority 
and women) of small busines.s owners.study, which is expected to be 
released in early 1986, utilizes a stratified random sample of 400 male and 

business owners drawn from SBA's new small business data 
be the first major supply-side study of commercial credit 
Fy gender of business owner. Results were 


in 

400 female small 
base. This will 
and business capital 


access 


yet reportable as this bibliography went to press 


not 


Legal Barriers^^'' 

The most basic workings of business presuppose a conducive legal environ¬ 
ment. For women business owners, as for all business owners, the legal 
environment must permit the entrepreneur to own and purchase goods and ser¬ 
vices, to obtain credit and financing, to have access to affordable insurance 
coverage, and to remain solvent after government taxation. 

Over the years, several research studies and analyses have focused on women's 
legal rights, but few have examined directly the legal barriers faced by 


lOfip.F. Smith, "Measuring Risk on Installment Credit," Management 
Science 2 (November 196471 327-340; Kerr, "Statement" in Hearings 

Before the Subcommittee o n Consumer Affairs, Committee on Banking and Curren ¬ 
cy, on H.R. 14856 and H.R. 14908 , June 21 , 1974 (Washington, D.C.:1j7S. 
Government Printing Office, 1974). Both of the above are cited in Chapman, 
"Sex Discrimination," 270-271. 

109 Cynthia Glassman and Peter Struck, "Survey of Commercial Bank 
Lending to Small Business," Studies of Small Business Finance (Washington, 
D.C.: The Interagency Task Force on Small Business Finance, T982), 72-73, 80, 
82. 

llOFaith Ando, Access to Capital and/or Credit by Subcategories of 
Small Business (Fort Washington, PA: JACA Corp.) Publication expected 1986. 
SBA contract #6061-OA-82. 

lllThis section was prepared by legal consultant Robin Murez. See 
part two of this bibliography for a more detailed treatment of these issues. 
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women entrepreneursThe research available on women business owners 
does suggest that women's legal rights to engage in business in the United 
States continue to be somewhat restricted. For example, vestiges of European 
legal tradition in a few states continue to restrict the degree of control 
and ownership of a business a woman may retain when she marries. 113 

Also, although state and federal legislation aimed at prohibiting sex dis¬ 
crimination in lending to non-business credit applicants has been enacted 
(i.e.. Truth in Lending, Fair Credit Billing, Fair Credit Reporting, and 
Consumer Leasing Acts), questions have arisen as to whether the Equal Credit 
Opportunity Act's protections extend to business loans as well as to consumer 
credit. A Federal Reserve Board rulemaking was proposed in 1978 to apply the 
ECOA protections to business credit.In October 1982, the Board with¬ 
drew the proposed rulemaking after receiving numerous opposing comments from 
banks; and fewer supporting comments from public interest groups, women's 
rights organizations and government civil rights offices. The Board found 
that the inconvenience to banks posed by the mechanical requirements of the 
rulemaking outweighed the benefits to business applicants. 

Another area affecting the legal rights of women business owners which has 
been debated in Congress and throughout the insurance industry is the avail¬ 
ability of fair and affordable insurance coverage. 115 Because a majority 
of women business owners are sole proprietors, individual insurance policies 
for life, health, disability, property and casualty insurance are also criti¬ 
cal to the survival of the sole proprietorship. Life insurance policy premi¬ 
ums have been generally higher for women than for men because of gender-based 
actuarial tables. Since these policies are frequently required as collateral 
for business loans the result is a higher cost of doing business for women 


112 Shana Alexander and Barbara Brudno, State by State Guide to Wo- 
men s Legal Rights (Los Angeles: Wollstonecraft, Inc., 1175); see also 
Interagency TaskForce, The Bottom Line , 149-152. Barbara Babcock, Ann 
Freedman, Eleanor Holmes Horton and Susan Ross, Sex Discrimination and the 
and Remedies , (Little, Brown and Co., Boston: 1975) supplement by 
Davidson, Ginsburg and Herna Hill Kay, Text, Cases and 
Sex-Based Discrimination , 2nd edition, (West PuFrfs'hihg Co., 
1974), supplemented by Kay and Ginsburg, 1981, supplemented by Kay, 1983. 

DeCrow, Sexist Justice (New York: Random House, 1974). 
tions 1978^^* Legal St^us of Women (Dobbs Ferry, New York: Oceana Publica- 

'>43 Federal Register 203 (October 26. 1978) Reg B Docket No. R-0185 

anro *'’<1 Commerce, Nondiscrimination In Insur- 

T ft ' iiricm —ST+iTT^' before the Subcommittee on Transportati on and 

2477 1 ^1) 1 (SeVTal 97-2^). $ee H.R. 

Pow#»r V Manh ^iTy of Los Angolos Department of W ater and 

V* Manhart, 435 U.S. 702, 551. Ed 2ncl 98 Section 1370 ( 1978 ). 
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than for Historically, Congress has left regulation of the Insur¬ 

ance Industry In the hands of state legislators; but, with growing public 
criticism and lawsuits Implicating Insurance practices, the U.S. Congress has 
been Increasingly active In considering public policy which will prohibit sex 
discrimination In Insurance. 

Since most women business owners are sole proprietors, federal taxes are 
assessed according to their Indlvidpal Incomes. Legal analysts have general¬ 
ly found the U.S. Tax Code to be free of any gender bias which might cause a 
disparity In treatment between female and male tax-paying entrepreneurs. 
However, Roff takes issue with the use of gender-based life expectancy tables 
In the Internal Revenue Code.^^' other researchers question the Tax Code's 
presumption that ownership and control of community property rests with the 
husband.il® 

Valuable business associations and Informal "networks" are frequently devel¬ 
oped by men through their participation In private clubs. Women are often 
barred from membership and participation In such clubs and thereby prevented 
access to important business networks. Legal analysts are presently examin¬ 
ing the tax advantages available to male members of these private clubs, as a 
basis for challenging the discriminatory exclusion of women.1'^ It is 
argued that, since schools receiving federal funding and tax advantages must 
comply with civil rights laws and Constitutional guarantees, so the poten¬ 
tially sex-discriminatory membership practices of these tax advantaged clubs 
should be carefully scrutinized. 

A final legal concern which has drawn attention regards the technical, 

gender-specific grammatical Inequities in the laws of the United States. A 

report by the United States Commission on Civil Rights highlighted the inci¬ 
dence of gender-specific terminology In the Federal Code; and States have 

supplied some state-level findings to the White House 50 States Pro¬ 

ject. 120 In August 1983, President Reagan authorized the removal of 
gender-specific terminology from the United States Code. 


ll^Naomi Naierman, Ruth Brannon and Beverly Wahl, Sex Piscrimination 
In Insurance: A Guide for Women (Washington D.C.: Women“s "EquityAction 
League, T980). U.S. Commission on Civil Rights, Discrimination Against 
Minori ties and Women in Pensions and Life and Disability Insurance , 2 vols. 
(Washington D.C.:U.S. Government Printing Office, 1978) vol. 1 proceedings 
and papers; vol. 2 documents. No. 005-000-00186-2. 

ll^Douglas E. Roff, "Gender Based Mortality Tables and the Code: An 
Equal Protection Analysis," University of Florida Law Review 33 (1980): 122. 

11®Interagency Task Force, The Bottom Line . 

ll^See The American Bar Association Journal (August 1982): 884, 1024. 

120U.S. Commission on Civil Rights, Sex Bias in the United States Code 
(Washington D.C.: 1977), 221; U.S. Department of Commerce, White House Task 
Force, The 50 States Women (Washington D.C.: Executive 

Office of the President, Unpubnsned)^ 
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Government Assistance for Women 
Business Owners 


has generated the majority of existing literature on 

?rbarMlnrto'’r'""-. “k''®"- P”* years, government docuStion o? 

the barriers to women s business ownership has increased Federal aflenrioc 

iren^fr1no*^®h'e® *'""■"** assist won-en busi^^^^ 

in entering the U.S. economic mainstream, largely throuoh attemntc fn 

abound in federal government publications and the Congressional Record 

employment “Sppo?tunnieV.’\*nd 7ln^un\rTtion®and*®^^^^^^^^^ 

£a«onal cS“sion“ on Z X^c^'^rlSVer'a^tfonar w'”' “7''® 

1975 reoort hv thl II c r.. family responsibilities of women.1?2 A 

tiesJ23 Following similar ^eacnninn "^r^niv n . mi»>ori- 

Of Minority Business 

cSnfe7rce®7a7®hYld ?n" Hru7tL X®xa"l arpaTrSf'thrtTs'^h®*’’®""’ 

united Nations Decade for Women. ThI ron?:r7nc°; JeporVrec^oSr chinges 


Report to business Enterprise. Annual 

W n , 1980) (Washington. D.C.: U.S. Small Business AdminTitFi^: 

International Women^s*^Year^ on the Observance of 

American Women (Washinotnn * trV'H—^T-- ^^ Perfect Union. .." Justice for 

-- v»a:,rnngi;on, U.C.. U.5. Government Printing Office, 1977).- 

Contractors iWashinqtmJ* c^*vVl Wom en as Government 

-o.iinyton, U.L.. U.S. Civil Rights C^mission, 1975).—- 
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ln government poliey to provide greater oPPor^ “reportT In 

general. Women's business ownership was identyiea i h 

important area of concern. The report recommended that 

be included In the U.S. Small Business Administration s suoconYac^^^^ 

aside program for socially and ®tonomically disadva g _ included In 

(conmonly known as the "8-a" program because its authorization 1S Included 

section 8(a) of the Small Business Act).*^^ 

The event that focused national ^«ention on the probUms of^ 

owners was the Congressional hearings held in ^P'^L^ t census of women- 
ings followed the publication, in late 1976. of the first census or worn 
owLd businesses. The census had reported that wo^n-owned businesses were 

only 4.6 percent *PoHcy-makers Ule eag^r 

?rdTscov°er thfcauses of the we^k economic ^“^{"ne^ 

^:^erT“and%h1lrTSesZ\t1p 

Iusires7Twners°rit ^herst1irf^^^^^^^ other barriers to 

business success.127 These hearings and'^^^ssue^?ace^^^ 

reDorts produced valuable insights into the problems 

SnbuKs owners, and focused attention on the need for additional 
research. 

In 1977, following the Congressional hearings, the 

Interagency Task Force on Women Business Owners, composed ’•foSl 

reoresentatives from seven federal departments and agencies. Th 
report prodVced b^ the Task Force, The Bottom Line: Une qual Enterpr se^ 
America is still the most extensive work on women's business ownership^Tn 
the United States. It draws on a review of the relevant literature available 
at the time, analyzes the results of a survey of 3,000 women 
closely examines the problems faced by women business owners, and makes 
detailed proposals for helping women overcome barriers to successful business 

ownership. 


125U.S. Department of Labor, National Commission on the Observance of 
International Women's Year, The Spirit of Houston (Washington, D.C.: U.S. 
Government Printing Office, 1978). 

126Bureau of the Census, Women-Owned Businesses, 1972 , 1. 

127House Committee on Small Business, Women in Business: Hearings 
before the Subcommittee on Minor ity Enterprise and General Oversight , 95tn 
Congress, 1st session, April B, May and June 7, 1977; Senate Select Com¬ 
mittee on Small Business, Women and the Small Business Administration , 94th 
Congress, 2nd session, February 24, T976. — 

128Interagency Task Force, The Bottom Line , 3-4. 
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Interagency Comn-ttee '^on^^Women^s ^usfness"' P'"esfdent created an 

finding ways of implementina the rl. Enterprise and charged it with 
tee's most recent Annual Report was isLed in 

category of mTnorTt7™and**disLvantaqed^^^ include women-owned firms as a 
authorities, and specificanv existing federal 

Business Enterprise apply to them it Minority 

entrepreneurs could best be assisted wi+h^^ eventually decided that women 
In May of 1979 a separate Execut^vl OrriL*^n^/iTi specifically for women, 
national policy onwomen'rbus^nesreVrprTseilaJ'®’ ^ 

owners has largely*’bee°n'^*i:entere°d'^Tn"^^^ ImairR'^ “O'"®" business 

the Office of Women's Business Business Administration, where 

Enterprise) has been loS si^^^^^^^ business 

cies and departments have also made subsLntial ^offn°+ °*her agen- 

starting and expanding their owrvLturps nfl 1 ° «0"'en in 

source of technical assistance anrf m,^^ But the SBA has been the major 
business as well as a major conmercial ltS J'"®’'”!?? Programs for small 
direct loans and loan guarantees ^ Thus 1T wae business, providing 
assistance programs for wLen business owners be centered"at 

business owners Tfn'cV\97^^(160 ^it "aunched^^^tf^**®’’'^® efforts for women 
Campaign.131 Also in 1977 a series nf ann^ ^ Women s Business Ownership 
for women were held across the countrl Pi-e-business workshops 

evaluation of the workshops concluded thev^t*^ SBA 

also sponsored two-day regional semin!l ?!^r''i. successful.132 SBA 

entrepreneurs already I'n business \hVsmen n""-* female 

serves many women in its reguTarlV scheduTed’ Administration also 

a«Ist^*ncr'^^;U"earU^;V^^^^^^^^^ Cente*;"’hLe'^Snd^^llk^n IS 

Universities of Pennsylvania. Wiscons1n'°anTVoS"a' ^a'r/ ZltLZ 


^^Interagency Committee, Annual R^nnrt. i 

dent s Women: Update on ProQress~ nf AH the Presi- 

Enterprise," Enterprising Women 1 ( 1979 ); Committee on Women's Business 

document. ‘^See aTsor®''FedlraV'N!jrturing’for"Flma^ 1"+*'’® ^PP®"<'lx to this 
Business 67. 8 (August 1979): 77-78. ® female Entrepreneurs," Nation's 

. ®^^tness Women Get a Chamoion at ^ra " ki-» 4 .* i ^ 

(December 1977): 34-36. ^ Nations s Business 65, 12 

132see Solomon, Evaluation Study . 
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examples. 133 in 1983, an SBA program piloted initially by the Office of 
Women's Business Ownership was fielded through all SBA District offices 
nationwide to conduct in-depth "survival" programs emphasizing financial 
management skills for women-owned businesses in the critical first three 
years of existence. Leader's guides, participant workbooks and instructional 
videotapes are avail able. 134 


In 1983-84, The National Initiative for Women's Business ^.'^G'^ship was 
spearheaded from SBA's Office of Women's* Business Ownership which featured 
training conferences in 23 cities attended by nearly 30,000 present and 
potential women business owners, and the establishment of a *>1 
Presidential Advisory Committee on Women's Business Ownership. An evaluation 
of the conferences135 is scheduled for release as this bibliography goes to 
as is the report of the Presidential Advisory Commi ttee.' 


press. 


services 

national 


i t buys, the 
socioeconomic 


Because of its size and the variety of products and 
Federal Government has the ability to aid in achieving 

goals while fulfilling its supply needs. Access to government procurement for 
small, minority, and women-owned businesses has received a great 
attention in Congressional hearings and press coverage of small 
issues. The reports of the Task Force on Women Business Owners, 

White House Conference on Small Business, and other documents 

recommendations on federal access to procurement by present 

contractors. 137 


deal of 
business 
the 1980 
included 
and 


many 
potential 


women 


133<;ome of these projects/research are documented: Constance 

WT1" • The Women's Project (Phil adel phi a: Stnall B«si ness Devel opment 
Center The University ofPennsylvania, 1982); William btrang ana uameb 
McConnell, The 1980 Wisconsin Beautv/Barber Shop Survey Jf 

of Wisconsin, Small Business^Development uenter, “" the 

the few studies in small business research that identifies the gender or tne 

business owner. 


134office of Women's Business Ownership, Surviving 
(Washington, D.C.: U.S. Small Business Admini strati on. 198:J). 
review at District and Regional offices of the U.S. smai 
Administration in all states and Puerto Rico. 


Bu siness Crises 
Available for 


Business 


135computer Systems Service Bureau, Inc , Evaluat on 
Business Ownership Conferences '84 

Administration, Office of Women's Business Ownership, 1985.) 
136Executive Office of the President, 1985 


of the Women's 
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137commission on International Women's Year,^ -- 

Force, The Bottom Line , 77-84; White House Conference 

Ameri ca' s Sma11 

Government Printing office, lyou). 


Houston; Interagency Task 
bn Small Business, 
Agenda for Action (Washington, D.C.: U.S. 
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Ooc^entation of Issues of women and federal contractino is mn 
w^n's Ja/ti’c/pttiT'fn f'eder'a^ VocurXnV to\T lels 

business owners.When the riv-fi oinh-i-e r ^ socially disadvantaged 
1Q77 r • . T®" tivii Rights Commission reoort wac imHa+oH ■••« 

ly//, the Commission found that women-owned hiici*nneele 1- updated in 
an insignificant portion of federal continued to receive 

sponsored by the US Small Riic-rnoec^^Aw^^^f’4. 1983, research 

Research documented 'the very small oroDortion^nf^^^^ + ^ Office of Economic 
awarded to women's firms. 139^ ' Pi^oportion of contracts and subcontracts 

ment^^vl fnSd \°nn1faV*nLS^ '^®«eral Govern- 

r^.%sro.rsr.;.rr =“ t 

gather more information about the factors contrih'iit*in/.°r sti)<(y was to 
contracting in order to infnKr^..iff„ contributing to successful federal 

seeking federal contracts on^ the activitier.n^^®’"®** owners interested in 
best results. 140 activities and approaches that produce the 

loans for *under%0%00^to women-owned'’*'busfnesses'^^^AVth^®®h 
not continued, the satisfaction of the hoVJ^Jivfc*' tbe program was 

reviewed in internal reS! Generanf cZ?- ?*’? has been 

were happy with their experience and 'jm '"''oi-loan" recipients 

sex-based difference in tKat ha^V Mci-^^ has documented that there is no 
and women. 141. The SBA mak^eT other oan? a°„d ^ s size to men 

women-owned businesses on the same basi*s"%e available to 

patterns by sex were °*her businesses. SBA lending 

Business Investment Corporations (SBl'c^'*sr"and 1979-1981. The Small 

Business Investment Companies (MESBIC'sl that Small 

and provide venture capital to small businBcLr^h*’'^®i,"'j*^^’'’9 funds from SBA 

ence with lending to women-owned businesses 

^“^^'esses. ine Bottom Line reported that in 
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1977 one SBIC was formed with the expressed PU»'POfe of P®yj''9 
attention to women-owned businesses, but the project did not materialize. 

In recent years, the SBA has also sponsored research “oipeo-owoed busing- 
coc and Is now in the process of construct!na a data base tor researcn 
ourooses based on Dun and Bradstreet files.T43 a major SBA-sponsored 
evaluation of the ability of existing SBA programs to me^et needs of women 

business owners was funded, but never completed. cra's Office 

credit and capital access for women-owned firms sponsored by the SBA s Office 
of Economic Research is expected to be released in early 198o. 


Conclusions: Future Research Needs 

Women's business ownership remains 

vocoarrh Most studies to date are small-scale, preliminary ertorxs. pianj 
important questions have been left unanswered. More often, they have been 
barely mentioned. 

Themes explored in existing research on women business 
social, cultural and psychological determinants ^f ®'’f^®f 

personal characteristics of the entrepreneur. 145 Some f®“ ^ 

reports have examined the impact of government P^'of a™* 

business owners, and have recommended various changes. Nevertheless, tne 

treatment has been rather general, and *1 

tions: Who is the woman business owner? How does she 
counterpart? What, if any, may be her special needs? Although 
tions are important ones, answers have been elusive, when answe 
attempted at all. 

Research qaos are particularly evident with respect to the economic ques- 
tion^ acce« to credit and capital, comparison of profitability of male 


142Interagency Task Force, The Bottom Line , 102. 

143sma11 Business Administration, State of _Small— Business ^—1985 

271-297, 320. 


144The evaluation study was initiated at the 
General Accounting Office; see U.S. General Accounting 
Administrator, Small Business 


Administrati on: 

Women 


of the U.S. 
Report to the 


request 
Office, ^ 

Need to Determine Whether 
Entrepreneurs cWashington 


Txisti nQ Programs Can 'Meet tne Needs W 
D.C.7 U.S. General Accounting Office, l9ol). 


145$ee Robert D. Hisrich and Donald D. Bowen, "The Female Entrepre¬ 
neur; A Career Development Perspective" Academy of Management (April 

1986) for a useful summary of the research gaps in this area. 


39 











versus female-owned firms and determinants of the canc^^c nf anw , 

«, ». ftp .s 

SaS'S ssi;,- 

available data document that women ^re starti’nn tho< ^ owners . STl 
rate much greater than the coSondIng rate for min at a 

entering business ownership that wS face althouoh thni, ’h 
are probably not much oreater than thnct *u V“ay different, 

the relatively smaTl site Of women%^b^^^^^^ "*a"nH • Nevertheless: 

receipts pose questions that hate noryet bwn 

serious and In-depth study of the addressed. A 

tributlon of firms by gender of owner anrf thfIndustrial dls- 
men and women-owned firms would be particularly^usefuK^^^^ economic status of 

Research on women business owners anH thAiv 474 u .r,. 

the lack of appropriate and timely avilllbllite of datf Zp 
O bvious weaknesses In many of the stnH^ne 

reliance on poorly drawn,'^unscientific samnifJ^^^^ bibliography Is 

jyjJa'Hns data which are often morV than fitl yetis tld’°Vh®p*® 

little hope of remedvlno this s^+na+irtM i*. ^ ^ears old. There seems to be 

common to all small business research The^ Hata^ relatively 

five-years census of women-owned provided by the once-every- 

tlon on sole proprletorshlos from the Tn+ supplemented with Informa- 

employment datTIrlt the Bureau of Labo^^^^^^^^^ 

to a certain degree In the annual being done 

published by SBA. But the *problem^ZfZt.te+ — business, 

comparable, reliable source of data a relatively complete, 

developed from Dun and Bradstreet fnes mav imZI"p®H 

at least provide a more consistent InlrTp^nl gathering. It will 

although repeated surveys of the businZ. sampling for survey research, 
could be a burden on thf Individuals ZIi^pTfa data base 

ly. could result In decreasing responsl Ses? ’ 

genderorthl*’bu1llMrown"e1‘'as *a MtMoIvTf feasible, the 

business research. For example a stiiriv®°If analysis In relevant small 
wealth of Information on SiZwnld a 

as a variable In the study All avsiiahio* if gender of owner were Included 
that the vast majority ^'wompn pwpII k’® •®''’‘'®'’®® to the likelihood 

the 1977 Census stated thaT onlT?^^^ T® ''®">' In fact? 

employer firms. 146 However’^ at’tel^Zp^nT".* women-owned firms were 
available on these mlcro-bislnesses Anf Z-®^^ "**’® '■®s®a''ch is 

enterprises would be of Particular fnterest'to po™rkerr®'**®‘' ''“® 

qlestTonZV’r^spec't® tS’^lSl^glndel of \’hl‘’bu^iS:ss’'’S®*%hi-s ZlV'^e^’^a 


Bureau of Census, Women-Owned Businesses. 1977 . 8 
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principal reason why. in both 7 trepreneursh|^p and^ 

the gender of the business survey research it would be 

such\ variable were to be a reliable 

important for appropriate sampling techniques to oe use 

outconiG from statist!cd1 tests. 

In the near term, more serious many "^ssue^"to**be examined 

as a separate research topic, or as ‘’"f ® business studies, would cer- 
within the field of entrepreneurship ^wledoe on the subject, even 

tainly serve to enhance the existing ° ^^e phenomenon of women s 

if only incrementally. Looking to the future, tne pne ^ national 

business ownership as a ®’hvfoijs This will^necessitate more timely 

economy is certain to become more ' u--. ’ non is monitored for its 

and in-depth information to assure that .t^.+^ves are created that 

economic impact; and so that policy ® +. ^gl^e the maximum possible 

will enhance the ability of women's bus’^sses to make tne m 

contribution to the ongoing vitality of the . . 
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Section II: 

Legal Status of Women 
Business Owners 


Overview 

Women business owners, like all business owners are vitality concerned with 
the sources, and terms and conditions of availability of the financial base 
SO critical to the survival of a business enterprise. 

In hs^ic terms funds are required at the outset of a business enterprise to 
Sies a work space, or to hire and coordinate assistance As 
the business ^flourishes, attention must be given to the flow of 
the business—to business expenditures and receipts--and safeguards must b 
developed against unforeseen irregularities in these basic mechanics. 

fimHamnntal orocesses Of business presuppose certain legal rights and 
Inv^eges "rthe eKpreneur. The business Swner must be legally permitted 
nnaaae in business, and to own and sell products or services. He or she 
must be^leqally capable of borrowing needed start-up monies and the privilege 
of receiiin?loan Credit must be unm'tigated. Further, the continued viabil¬ 
ity of the\usiness enterprise depends upon the 

appropriate insurance protections. Lastly. cnivpnt desnite (or 

business in the United States is premised upon remaining solvent despite lor 

with the assistance of) government taxation. 

Research and analysis cited in this bibliography reveal issues 

legal framework of special importance to women entrepreneurs. Briefly 

stated, these are: 

The threshold question of whether women the legal 

business in the United States must be examined within the context of property 
rights . Legal analysis reveals that: 

■ in a few states legal "technicalities” require female, but not male. 
bUsfness ownrrs to petition the state for the right to engage in 
business; and 

• in a Greater number of states, vestiges of our European legal tradi- 
tions^act as obstacles to the rights of married women to purchase, 
control and sell business property. 

In recent years the problems surrounding women's access to 

reived the attent^ion of lawmakers. A major piece of legislation, the Equal 

Credit Opportunity Act (ECOA), was enacted to protect the rights of 

receive fair treatment from lending institutions. However, analysis 

and its regulations indicates that by application. 

• its protections extend to consumer credit, but fall short of full 
protection of commercial credit transactions; and 





mentallv affpr+l’n ^ not men, applying for credit are detri- 

y affected by this conmiumty property exemption. 

review "nsurance^induftrv^prar+i£"e‘* recognized the need to 

availabiTTtj^rms and rates of insurancL ^ ® indirectly affect the 

* I?al''for'\oVn? 4"*sma?r b'usinelf 

rIL^"tSme^T a«"ets"e1r'' 

‘ i:s“ 

ar^base^upo^the^>^^nd^u^H“fJ^"®fl.^^^^^ proprietors, their federal taxes 

^y^^g^aVL^ttan? r«\\Tth Te'Sand^lirsgrlbSt^^^^^^^ 

as^pSdgo womeV"n'bu"s^n“^^^ ^^^'^nity tax laws 

private^chub's '(whose^memLrs''recVive''’bus^ practices of 

barring women from membership and participation '‘e^ootions) in 

crldi\?NnScVayTam^^^^^^ a*re ”arS®fn 

graphic citations highlight the 1st TertfLni. ^Kaptfr. The biblio- 

topic. Analysis of general business concerns publications on each 

al. are only included wherein legal issues of sDeciTic®"imno''?^*® "H! 
business owners are reviewed. ^ specific importance to women 

exlemely J l'l^ed° ■'^‘^^V "^an°" to women business owners is 

provide a bibliographic startina nntnt*^2lv, ^ salient legal issues and to 
herein is enlarged beyond purely ^sdiariu^il research, the listing 

effort is made to proviV to^ca? s,fmJl Additionally, an 

issues which do not nece;°1tate exlnsZ nr?n/"^^ annotations of the legal 
with legal bibliographic form familiarity with the law. or 

journals, government^4enerated' pub^iJation^^•^l^^’ud^n^^"lg^• Pi“t”^ 

and clearinghouse reports, instructional legislative hearings 

to legal issues for the non-lawyeg iLeral ^al^«hi?^ practical guides 

• awjftfr. several valuable primary sources of 



onqoing analysis such as state commissions on the status of women and state 
Insurance regulatory authorities are identified in the topical summaries. 

The materials were collected through extensive computer and manual searches, 
and through consultations with experts in the public and priMte sectors. 
The computer search utilized Scorpio and Mums (the Library of 
and periodical retrieval systems) and Dialog (the Legal Resource 
gramf. Manual searches of the Legal Resource Index and the Index to Legal 
Periodicals, as well as the card catalogs of the Library of Congress, the 
^all Business Administration, the Department of Justice, the Commission on 
Civil Rights and the Georgetown University Law Center were conducted. 

Consultations with experts in government included np^rtl 

Sion on Civil Rights, Federal Reserve Board, Department of Justice, Depart 
^nt of Labor, White House Task Force and Congressional Committees Com- 
merce Finance and the Judiciary. Foundations and organizations lending 
information included the Business and Professional Women s 
of Women Voters. National Association of Women Business Owners, National 

Conference on State Legislatures. National Center on “7®; Leoal 

Urban Law Institute, Women's Equity Action League, and the Women s Legal 

Defense Fund. 


Tax 


Small businesses are subject to state and federal taxation as one of three 
business forms: 

_ hi nc — Th» simolest form of business wherein an 


Sole Proprietorships - The simplest fonn of business wherein jn 
individual engages in business. Tax liability is assessed directly 
to the sole proprietor. This is the dominant form of women-owned 

small businesses. 


A Partnerships - Two or more persons engaging in business jointly, 
spring bo^ profits and losses, are individually assessed taxes 
based on their percentage of ownership of the partnership. 
ships include joint ventures, groups, pools, syndicates, and family 
owned businesses. 

9 Corporations - A business licensed under state laws as a corporation 
is assesseT tax liability separate and apart from its JO^nt stock¬ 
holders/owners. Corporate profits are assessed 
corporation and, when distributed to shareholders/owners as divi¬ 
dends, to the shareholders. Corporate taxation is computed at 
different rates than sole proprietorships or partnerships. Few 
women-owned businesses are corporations. 

As a result of recent amendments to the Tax Code, the tax treatment 

owned small businesses (sole proprietorships, partnerships and corporations) 

does not differ greatly from the treatment of small businesse^^ 

However, thre e issues have been raised which r eflect on the tax liability o _ 
the dominant form of women owned businesses, sole proprietorshi p s . 





• In d recGnt Idw review 

vaUdny of the Internal RpIoJ.!* constitutional 

ty tables. I he tables are used in the flender-base a mortal i- 

a«ociated with annuity investment fwi tuiiipule tax liability 

charitable trusts. GeVrally? ^^en ’•"durance), and 

taxes solely by virtue of tht> s^v JU ^ burdensome 

to put income and profits toward i-h«c? 1" business are likely 
trusts (as d<scussed in the instanc^^^ investments and 

proprietors, women business ownerf are therefore, as sole 

tax consequences than are similarly situated men ov^erT.*"® 

underlying assump«on Tn''thr^Intern^R business owners regards the 
jeductions der ived from a h,.c /nlr"/n.i’T''|'c,.Code that Income and 
rco ynity pr op erty including a partners hip) in 

^'fOiila) (8)(aTr4rrf7leFlH|& 26 U.Lr: 

exercise substantially all of the^mL»),L!L ''!;,®*™Ptlon, a wife must 
business. cne management and control" of the 

The intent of the i;iw <0 4.« 

women (and compounded by e^mp’tio'iiT^-n^ ’’''® effect for 

Act regarding community property jurisdicti?^1' Credit Opportunity 

.»p...n« .. “vit"''- 

tion. was estaMished*'^ii?®'"the/'V9^^^^^^^ PVroll taxa- 

risks to economic security* death Hie Americans against 

breadwinner. Through the •yefrf 'snt/,, ’’’*^’ .®"'' ''etirement of a 
amended to accomodate the times. ’ Howell laws have been 

.l®9al analyses point out ' wnmcn k ’ Congressional hearings 
working women and two-earned along with 

wage earningd^are'/rs*Tre*?nte?s*^^^^^^^^^ iTtheTome''^”'" 

benefits upor"ju7t ^one *odVile*’ T®*. receive 

Given for the social sicllirtaVco^IrVbVS^^ 

• inadequate protection for lesser earning divorced spouses 
inadequate benefits for lesser earning widowed spouses. 

Si 



capital additions to the family business could be proven to have been fur¬ 
nished in "money or money's worth" (as per the 1954 Code) or "material par¬ 
ticipation" (as per the 1978 Code amendments 26 U.S.C. 2040 [c]) by that 
surviving spouse. 

While the statutory construction was gender neutral, in effect, widows were 
more frequently assessed the tax than were widowers. Women, generally on the 
lower end of the income scale, do not commonly contribute to the purchase and 
maintenance of family-owned businesses in "money"; their "domestic" services 
could not be included as "material participation"; and other participation in 
the family enterprise was frequently under-documented. Consequently, surviv¬ 
ing widows were too often forced to sell their family businesses or farms in 
order to satisfy the estate taxes imposed on the estate of their deceased 
husbands. (For extensive analysis and discussion of the "widow's tax" see 
U.S. Senate, 97th Congress, 1st session: Major Estate and Issues , 

Hearings before the Subcommittee on Estate and Gift Taxation of the committee 
on Finance, Washington, D.C. vol. 1 May 1, 1981 and vol. 2 June 5, 1981.) 

With the passage of the Economic Recovery Tax Act of 1981, Code Section 

2040(c) was repealed and amendments to the interspousal gift tax and marital 
deductions laws (26 U.S.C. 2056) have supplanted its function. Now, each 
spouse owns one-half of all jointly-owned property including family-owned 
businesses, regardless of which spouse furnished the money or services for 

its acquisition. In addition, the quantitative ceilings on lifetime and 

deathtime transfers between spouses have been removed. Husbands and wives 
are not assessed taxes on their gifts to one another, regardless of the value 
of the gifts. Therefore, utilizing the unlimited marital deduction and 
unlimited gift tax, surviving spouses can eliminate all tax liability of the 
deceased spouses' estate. 

It is cautioned, however, that for all marital property, the tax laws are 

most beneficial when the marital deduction is only used to the extent that it 
reduces the decedent's estate taxes to zero. Beyond this point, greatly 
increased tax liability may be experienced when the surviving spouse subse¬ 
quently transfers the business. To spouses owning a business, These consid¬ 
erations should be carefully examined with regard to the feasibility of 
eventual transfers of the business by the surviving spouse to children or 

outside purchasers. 

Another tax-related issue involves the membership practices of private 
clubs. Business is frequently conducted outside the parameters defined as 
"the workspace." In this regard, membership in private clubs is frequent y 
identified as a valuable arena for establishing business associations, in 
fact, it is not uncommon for members of private clubs to claim a business tax 
deduction for the costs of membership and attendance. 


A legal issue of importance to women business owners arises in this context 
in that many private clubs exclude women (as well as blacks or other minori¬ 
ties) from membership or participation. Due to Their private nature, the 
activities of private clubs are not subject to regulation under the 1964 
Civil Rights Act. However, case law and scholarly debate takes issue with 
discriminatory policies of private business clubs: 
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activities of a private club are truly personal and social 
rather than commercial, then members should not be able to claim^a 
business tax deduction for them. Conversely, if the activities of a 

sfbleclcon,merc1al/then the members should 
merclar activnfes in our^oci^";!"®*(PM 

Ih.e...Am erican Bar Association Journal (August m21020^^^^ 

In 1980, the American Bar Association adooted a ^ocnii.+,*/.r» 

vr:s»; J 

indexed under "Private CIDBTD—^ 884 and 1024 , case law 


Citations 


c'SnseSTJr^UmcTl^'^erli^ tax 
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focus on the widows tmm'^^ bus^ness'’°l’ers.“‘''‘' 


of the Tax Code'^(oM975V*whTcV^are^^SDecifl'^^^*" explanations of provisions 
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"widow's" estate tax (26 I.R.C. section 2040) and (2) tax treatment in com¬ 
munity property states—there is a statutory presumption in the Internal 
Revenue Code (26 U.S.C section 1402(a)(5)(A)) that husbands in community 
property states are the sole owners of family businesses. 

Wives must exercise "substantially all of the management and control" of a 
family business to rebut the ownership presumption. As a consequence, women 
face greater difficulty in establishing their ownership and credit histo¬ 
ries. Thereby women are further deterred from forming business enterprises. 


Roff, Douglas E. "Gender Based Mortality Tables and the Code: An Equal 
Protection Analysis." University of Florida Law Review 33 (1980): 122. 


The use of gender-based mortality tables in the Internal Revenue Code for 
determining income, estate and gift tax liability is challenged as a viola¬ 
tion of the constitutional guarantees of due process and equal protection 
under the law. 

The effects of gender-based tax tables on life insurance annuities (IRC 
section 72 Reg. section 1.72) and charitable remainder trusts prove burden¬ 
some to women. In one case, tax consequences of revisionary trusts (IRC 
section 2512), women receive slightly favored treatment. 


For example, an individual tax-payer purchases life insurance anticipating a 
return on that investment at a future date, e.g. age 66. As that return is 
actualized, the taxpayer must include the portion of that return which repre¬ 
sents income from the investment in taxable income. The portion representing 
a mere recovery on the principal investment may be excluded from taxable 
income. Depending on the taxpayer's life expectancy, a ratio of inclusion to 
exclusion from taxable income is applied by the IRC. The longer the life 
expectancy, the longer it will take to fully recover the principal invest- 
ment. On an annual basis, a taxpayer wi t h a 

assessed tax es such that the principal return 1s sinal 1 a nd the taxable inco^ 
Target Conversely, a shorter 1 i re expectancy results in sma11er taxabie 
income. Once an annuity is purchased, the IRC ratio is established and never 
changed. Premature death causes no tax loss and outlived life expectancy 
results in additional tax and economic benefits. 

The IRC classifies all taxpayers by gender in reliance on the actuarial 

assumption that women outlive men by five years. Roff says: 
this policy is that women who are similarly situated to men with respect to 
age and economic status will have more burdensome tax consequences based 
solely on an accident of birth." 


development of the standard of judicial scrutiny 
classifications by the Supreme Court. Applying 
middle-tier test", the author draws the following conclusions: 


The author traces the 
jjlied to gender-based 


ap- 

the 


§ the administrative convenience of using gender-based tables is 
outweighed by their inaccuracy 
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• more accurate Indicators of life expectancy, such as health charac¬ 
teristics, are readily available 

• the^ class-wide generalizations based on gender result in substan- 
tial and significant burdens to a high percentage of in'dividual 
women, i.e., many women do not outlive all men. Analogizing from 
the Court's decisions in Craig v, Boren and Manhart (see the section 
on insurance issues), the~autnor concludes: 

"In light of the emphasis the Court has placed on the role of individ¬ 
ual rights in the gender area, a classification as patently overboard 
and over inclusive as this cannot be sustained." 

Discussion of alternatives to the use of gender-based tax tables suggest: 
the return to the use of gender-neutral tables; or, the use of health-related 
characteristics in estimating life expectancy and tax liability. 


U.S. Commission on Civil Rights. Sex Bias in the United States Code. 
Washington, D.C.: 1977. ---- 

The report identifies and analyzes gender-based references in the United 
States Code. The bulk of the report is a title-by-title review limited to 
the identification of bias in the terminology of the Code. 

However, regarding bias in Title 26, the Internal Revenue Code, the report 
does identify the substantive bias in presuming all gross income and deduc¬ 
tions of a family-owned business in a community property state to be uniquely 
attributed to the husband, unless the wife exercises substantially all the 
management and control. The analysis recognizes the benign purpose of the 
provision but recommends that: 

The provision might be recast to state that the gross income and deduc¬ 
tions shall be attributed to the spouse who in fact exercises dominant 
control of the business. 


U.S. Department of the Treasury Study Team. Credit & Capital Formation. 
Report to the President's Interagency Task Force on Women Business 
Owners. Washington, D.C.: 1978. 

Working from the standpoint that,"taxation is not sex-specific," the study 
provides a thorough explanation of the structure of small business taxation 
including: forms of organization; the distribution of women-owned businesses 
among the forms (sole proprietorships (98 percent), partnerships (1.7 per¬ 
cent), and corporations (0.3 percent); tax provisions (amortization, early 
year's payments, payroll taxes, and retirement); Employee Retirement Insur¬ 
ance Act (ERISA) and owner's security; 1978 proposed legislation (additional 
graduation of corporate taxes, depreciation and simplification of the asset 
depreciation range (ADR), depreciation amounts and time periods, investment 
tax credit, new jobs incentive); and taxation to encourage venture capital. 
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There 1s discussion of the “widow's tax" which, "contains no structural bias 
against women business owners as compared to other business owners," but may 
"as a practical matter" raise problems for surviving wives whose contribu¬ 
tions to the acquisitions of family owned businesses are inadequately docu¬ 
mented and thereby suffer onerous estate taxes upon the death of their joint- 
owner husbands. 

The study team concludes that it is appropriate for family-owned businesses 
to be conducted on the same bases as other small business: "the answer to 
the problem is not to create special rules for spouses," but rather, the 
study team strongly recommends the dissemination of estate tax information to 
wives whose contributions to family-owned businesses may be inadequately 
documented. 


Insurance 


The importance to small businesses of obtaining adequate and appropriate 
insurance coverage cannot be overstated. Small businesses often function on 
closely watched budgets and have little hope of absorbing the costly effects 
of loss or damage due to theft, physical disaster or legal entanglements. 

Commercial insurance is generally in the form of property and liability 
insurance policies. In addition, the small business owner, as an individual, 
may be advised and even required (as collateral for business loans) to carry 
health (medical and disability), and life insurance policies. Therefore 
women business owners are adjudged insurance ri sk-worthy both as business 
owners and as womeru —— 

Numerous studies of insurance practices conducted by state commissions on the 
status of women and interest groups, as well as the findings of recent state 
and federal litigation, indicate that women face disparate treatment in all 
phases of the insurance industry. 

For example, a married woman may be denied life insurance terms and condi¬ 
tions that are offered to similarly situated men: while a man may receive a 
waiver of premium of up to $150,000, a similarly situated woman would only 
receive a $50,000 waiver. 

Terms and conditions of health and disability insurance polices frequently 
deny coverage to women for maternity-related expenses while coverage is 
offered to men for even "voluntary" gender-related medical treatment. 

Underwriting policies, the selection of insurable risks, may result in the 
denial of property insurance to married women whose husbands do not cosign 
the insurance policy. There is some indication that due to underwriting 
policies, women business owners are not targeted for commercial insurance 
coverage. 

A third example, an issue of state and federal litigation, is of discrimina¬ 
tion evidenced in the rate structure and premiums applied throughout the 
insurance industry. Life expectancy tables used in determining life 






insurance rates show women to outlive men. While this may be a valid statis¬ 
tical measure, the resultant generalization is not true on a hiqh oercentaL 
of individual females who do not in fact outlive similarly situatfd Sllef ® 


Judicial Review 

At the state level, litigative efforts have been directed toward holdinq both 
state insurance commissioners and the private insurance comnani^ liahio 
under 42 U S.C. sections 1983 and 1985 for depriving or consp^ 
women of their civil rights. tu aepnve 

Litigation concerning sex discrimination in insurance which has rereived 
federal court attention has focused on violations of empCment discrim na 
tion laws (Title VII of the Civil Rights Act of 1964) and ThrConslimiJna? 
guarantees of due process and equal protection under the law Title VII 
prohibits employers from discriminating based on race color rplin-inn III 
or national origin, "in any way which would deprive anv individual nf pmnin! 
ment opportunities or otherwise adversely affert hie employ- 

[42 U.S.C. section 2000e(a)(2)] status as an employee." 

SmiriS^emVcoVtf'"'*"'^" attention of the United 

* Stol ynTiyfatf g^J^^Si; practices have not been 

’ TS sfir.a-A - 

employees to pay hiqher oremiumt /h.n female 

jgrrs T"T- "•»« !>«»” o.“ to i; 't sStS'of;s! 

2nd nn-''i)rtiuii HU-ti Water and Power 435 U.S, 702, 55 L Ed 




Legislative Action 

u!'s.^C.^\’ectTors*Voil-im5 ^"S‘''"9'’ce Regulation Act (1 

ance" is subject t^st/J r \’-.-^ provides that "the business of insur 
antitrust law LJever exempt from federa 

Of insurance do supercede state reo^^^^^^ 

Herteae state regulations. The Act has been invoked by the 
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insurance industry In resisting federal regulation, and, for the most part 
regulation of the insurance industry remains on the state level. 

Many states do statutorily prohibit discriminatory practices of insurance 
companies. However, standard provisions merely regulate "unfair discrimina¬ 
tion." Traditional insurance concepts are used in defining "unfair discrimi.- 
nation" such that the practices outlined above are permitted as based upon 
legitimate class, life expectancy and degree of risk factors. 

Federal legislation aimed at eliminating sex and race discrimination in 
insurance has been reviewed in both the House of Representatives and the 
Senate, i.e.. The Non discrimination in Insurance Acts. Because this legis¬ 
lation would specifically focus on the business of insurance, it would be in 
compliance with the McCarran-Ferguson Act. Public interest, civil and wo¬ 
men's rights organizations voice strong support for the proposed antidiscrim¬ 
ination legislation. In contrast, the insurance industry is greatly opposed 
to federal regulation of any kind. No legislative action had been taken at 
the time of publication of this bibliography. 

Research and analysis of commercial insurance coverage available to 
women business owners ^Ts greatly 1acking. Just one publication,The 
Presidenf^ Interagency Tasf Force oh Women Business Owners' Report, 
The Bottom Line (previously cited), attempts to examine the legal 
context and to describe a limited study of the practical effects of 
commercial insurance regulation (or lack thereof) for women entrepre¬ 
neurs. 

On the other hand, much attention is being given^ to legal and theoretical 
issues pertinent to every woman's access to fair and adequate insurance 
coverage. Because most women entrepreneurs are sole proprietors, who are 
assessed risk-worthiness based on their classification as women, it is of 
utmost importance to women business owners that life, health and property 
insurance not discriminate on the basis of gender. Moreover, the monetary 
value of life and health insurance policies is significant in that they may 
be required as, and applied toward, collateral on business loans. 


Citations 

The following citations identify some of the most recent and comprehensive 
analyses of insurance issues pertinent to women business owners. The list is 
not exhaustive with regard to publications on individual and pension insur¬ 
ance policies but does highlight major sources of information and those which 
specifically focus on the availability of commercial insurance to women 
entrepreneurs. 

Because much of insurance regulation occurs at the state level, extremely 
valuable primary sources of information are the state regulatory authorities 
(reports of the individual state authorities are not listed in this bibliog¬ 
raphy). State commissioners or directors of insurance are excellent sources 
of information regarding the most recent legal developments as well as for 
reports on discriminatory insurance practices in individual states. 
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"Challenges to Sex-Based Mortality Tables In Insurance and Pensions” 

Women s Rights Law Reporter (Fall/WInter 1979-80): 59. 

* thorough examination of the derivation and use of 

of state anri Insurance and a comprehensive description 

or state and federal regulatory measures and litigation. 

perspective on the use of gender-based mortality tables con- 

deieWd statistical validity of modern tables 

Ordinary f^csnl^ Commissioners' Standard 

^TU ® ® proposed replacement are 

ifcritlrirpj^fni^^^t n® throughout the Insurance 

IL ^ reliance on "setback" rather than actual data 

and male life expectancies. 


careful ly 
industry, 
on female 


effect^women farpgender-based tables amplify the disparate 
wome^toulT hpnpf% f p example. In group life Insurance, where 

not used ’^NeutrirtlMpc*^® “®®Ti?^ gender-based mortality tables, they are 
annui'tipc" women pay higher premiums. In group 

a?rised!’ ^ benefit from gender-based mortality tables, these tLles 

ftat»tp7®rJphJh!'f°^ insurance is found to vary greatly by state. State 

a®- ®'''l '"a»’1ta1 Status focus 

p arily on expanding the availability of coverage and ensurina eoualitv of 

Slat?nn°::2’V°"* A 1979 model VulatTon orthe^“Salionaf 

tic^Ap^ hpf Insurance Commissioners and the Unfair Insurance Trade Prac- 

Snderwrnin^ rPsTr’iVtipp?® ®*®*® ®‘*oPtio" °f antidlscrimlnatory 

taMer an^ ovpr^^ ^ .However, continued reliance on gender-based 

permit discrirdnpt?pp^+p ^ misleading language of "unfair discrimination" 
permit 01 scnmination to continue. 

\®o''®n resulted In state Insurance commissioners 
being found liable under 42 U.S.C., sections 1983 and 1985(c) of deorivina 
or conspiring to deprive women of their civil rights by failing to disapprove 

n ermrlTbril^hrp'p'c®''®’'®^- .'®^® ^ndicates\hat Insurance c«pT 
section^oftin conspirators under cover of state law, (42 U.S.C 

lust fication’"^f vpii/Le®"®''’'"- °r ^^SS. "Actual 

not yet reached the Supremfc"ourt.’" ^®'' 

The article concludes with a discussion of the federal laws and their imoli- 
cations in L.A. Department of Water and Power v. Manhart. ^ 


Key, Sidney J. "Sex-Based Pension Plans 
Angeles Departmen t of Water and Power 
Journal (spring 1979): T-47. ^ 


in Perspective: City of Los 

Manhart ". Harvard Women's Law 


The article examines the correlation between gender and mortality rates an< 
the statistical usefulness of gender-based mortality tables to pen^ 
plans. The mam focus is on Title VII and the Manhart decision. However 
also included is an analysis of the extension ~of Manhart to non-employei 


54 



related insurance practices. The author examines the conflict inherent in 
social policy considerations. 

A description of litigation challenging gender-based private insurance poli¬ 
cies based on the Equal Protection Clause of the 14th Amendment, sections 
1983 and 1985 of the Civil Rights Act of 1871 and state equal rights amend¬ 
ments is provided: 

State insurance laws were amended in two states, Pennsylvania and New York, 
pending two cases: Stern v. Massachusettes Indemnity and Life Insurance 
Company, 365 F. Supp 433 (E.D. Pa. 1973), a claim based on 1983; and Gilpin 
V. Schenck , Civ 420 (S.D.N.Y. filed Jan. 24, 1974), an equal protection claim, 

A number of 42 U.S.C. sec. 1983 sex discrimination claims have been dismissed 
for failure to establish state action as defined in Jackson v. Netropolitan 
Edison Company , 419 U.S. 345 (1975) e.g. Broderick v. Association of Hospital 
Servi ces of Plii 1 adel phi a , 536 F. 2d 1, 2 (3rd Cir. 1976); Madison v. Keyston 
Insurance Company, No.77-2559 (E.D, Pa. Sept. 21, 1978); R eichart v. PayneT 
396 F. Supp. 11)10 (N.D. Cal. 1975), 591 F. 2d 499 (9th Cir. T979T: 

The author concludes that the primary impact of this litigation has been to 
cause prompt changes in state regulations regarding sex discrimination in 
insurance. 


Naierman, Naomi, Ruth Brannon and Beverly Wahl. Sex Discrimination in 
Insurance: A Guide for Women . Women's Equity Action League, Washing¬ 
ton, b.C.: n.d. 

A popular brochure defining discrimination in the insurance industry and 
describing its manifestations in disability, health, life, property and 
liability insurance. Also provided is an overview of legal challenges of the 
discrimination made on the state and federal levels; comprehensive biblio¬ 
graphic references to pertinent research by state commissions including lists 
of State Regulatory Authorities and State Commissions for Women; proposed 
avenues for further action including specific improvements to regulations, 
consumer lobbying efforts, health maintenance organizations (HMO's), alterna¬ 
tives to existing plans, national health insurance legislation and the Equal 
Rights Amendment. 


Sydlaski, Janet. "Comment: Gender Classifications in the Insurance 
Industry." Columbia Law Review 75 (1975): 1381-1403. 

The author acknowledges the effects of gender discrimination in property and 
casualty insurance but defers discussion thereof to other publications. The 
article focuses on individual disability and medical insurance: the prob¬ 
lems, an equal protection analysis thereof, discussion of industry rationale, 
and posits state and federal remedies. 
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U.S. Commission on Civil Rights. Discrimination Against Minorities and 
Women in Pensions and Life and Disability Insuran^ (Vol. PFo- 
ceedings and Papers, Vo1. 2, Exhibits.) Washington, b.C.: U.S. Govern¬ 
ment Printing Office, 1978. 

In 1978 the Civil Rights Commission conducted a consultation drawing together 
the foremost experts from throughout the nation in the fields of pensions and 
life and disability insurance. This two-volume publication is a compilation 
of documents, research and position papers presented to the consultation and 
the ensuing statements and dialogue thereon. Participants included experts 
from within the insurance industry, state insurance commissioners, public 
interest analysts, academicians, actuaries and statisticians, and legal 
experts. The report is an invaluable source of information concerning dis¬ 
crimination in the insurance industry. 


U.S. Congress. House. Committee on Commerce, Transportation and Tour- 
ism. Non-Discrimination in Insurance Act of 1983 (H.R. 100 ). “ 98th 
Congress, 1st session, 1983. Serial 98-35. 

The focus of the hearing was on gender-based discrimination. Many public 

interest groups and representatives of the insurance industry testified. 


^Subcommittee on Energy and Commerce. Hearing on the Nondiscrim- 
‘^ nari^/ ^on^ess, 1st session, 1981. 

The purpose of the proposed legislation was to eliminate discrimination based 

national origin In all phases of Insurance 
—3rmui[ti^, i.e., access to and availability coverage; underwriting 
^ermsTTonaTTions and rates; and benefits and requirements of the contracts 
on sex The major focus of the hearing Is 

?ables ThpTt Including the use of gender-based rate 

for TndivIdLu sppHnn ® of action In Federal Court 

tL of state iudfr^ treatment, after exhaus- 

Cion OT state judicial and administrative remedies At thp timp nf thp 

hearing, the bill was supported by over 85 members of ihe House 

The publication Includes the statements of several conqresslonal soonsors and 
committee members addressing the benefits anH ^ sponsors and 

regulation Honorahio lohn n i and criticism of federal insurance 

the policy issues and ® comprehensive analysis of 

tions; (3) changing health ctrocc racial classifica- 

er statistical Importance than does gendeV prefers *^to''Dr®lIaHS*u^?r 

D.«».. L„. L.„a/ Th.. r.a"vr.u; sv a y.K'A,•!!!»: 
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ibidl, Part II (June 1976)]; (4) the insurance industry distorts the averages 
of men's and women's mortality; (5) judicial scrutiny rejects classifications 
as discriminatory to individuals; (6) state regulation is inadequate; (7) 
actuarial tables are based on an arbitrary "setback"; and (8) the "cost 
impact" argument of the insurance industry is an exaggeration of the actual 
costs of changing to gender neutral tables. 

Statements by public interest groups and the insurance industry probe the 
issues in depth. Of special note to women business owners is the mention of 
sex discrimination in commercial insurance by Judy Schub of the National 
Federation of Business and Professional Women's Clubs. The author draws 
parallels between discrimination in insurance and in credit. 


U.S. Congress. Senate. Committee on the Judiciary. Subcommittee on 
Antitrust, Monopoly and Business Pights. Non-di scrimination in Insurance 
Act (S.2477 ). 96th Congress, 2nd session, 1980. Serial 96-80. 

The purpose of the proposed legislation is to prohibit discrimination on the 
basis of race, color, religion, sex or national origin in the sale, under¬ 
writing and rating of all insurance (similar to H.R. 100 introduced by Repre¬ 
sentative John Dingell in 1979). Senator Metzenbaum summarizes the issue in 
his introductory statement to the hearing as follows: 

Many persons in the insurance industry claim that the use of sex as a 
classification is just an actuarial question. If statistics show an 
aggregate difference by sex, they say, leave it to the actuaries to set 
the prices. 

I disagree. To disadvantage an entire class of persons as a result of an 
immutable characteristic over which they have no control raises funda¬ 
mental questions of public policy. Issues of such magnitude should be 
decided by the public's elected representatives, not left to technical 
experts employed by insurance companies. 


__ . Committee on Labor and Human Resources. Subcommittee on 

lai^. Hearing to consider the Retirement Equity Act o f 1983 ($.191) . 
98th Congress, 1st session, October 4, 1983. 


. Committee on Commerce, Science and Transportation. Hearing to 
consTder the Fair Insurance Practice Act ($.2204) . 97th Congress, 2nd 
session, 1982. Serial 97-137. 

Witnesses included Mary Gray, President of The Women's Equity Action League 
and Gaye Melich, Executive Director of the National Women's Political Cau¬ 
cus. Examples of sex discrimination in insurance were discussed. 
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Science and Transportation. Hearina to 
Consider the Fair Insurance Practices Art /s '\io\ oo+.u —r j. 

se ssion. 1 983 - . Sen'a l iS-M ' Congress, 1st 

national orgin or sex. The focus of the hearing was onTender-iL'^dl] 


U.s. Department of the Treasury Study Team. Credit anH ranitai 

LibraTr 

U.ST^mairTusiness Administration. Washington, D.C. Liorary, 

surveys, the*study^s^^ecific^focus^ nn° '"’all. informal sampling 

foundation for futl-re resel^ih. 

Ind tnd^i'l^bilTtv (security bonds 

incidence of discrimination against woLJ°busTness SI!®* 

bias aga^nsrwomen*^bus^ness*ownerr*Lt°that’rllir®®^®‘' "i stated 

C's of character. capacTty and canNtar ” 

piled by surety underwriters. ^ ^ business track record com- 

based on projected claims) it ic commission, and the loss factor, 

(emphasis added) A ’ study tpam factor determining eligibili - 

throughout the United States revealed thlt^L commercial agents/brokers 
deemed a "viable seoment of the women-owned businesses were not 

market for policy coverage community," and were not a targe^id 

lary costs 0 / dotng’ business " "arrex*aroined'*llf Vt"*T®d®®’ "ancil- 

importance to the economic stkus of all woil^en ^ PcofoK^d 

The study team concludes that denial of emiai 4 . • 

rates affects the economic statue of .It access to insurance at fair 

crimination, opportunities to hold a inV ^ aK°T-1’ 4 .^^ touches employment dis- 
face of personal catastlinhl aid oi" to maintain a family in the 

vantages of women can be magnified by°discHm*i®naTnV*^' • dlsad- 

lively costly insurance. ^ ^ discriminatory, inadequate, or prohibi- 

Uy If^federal" lISIlltiL’lf lllll*al«%n^ examining the viabil- 

and the public in4rest. trance in light of the McCarran-Ferguson Act 
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The publications contain testimony and reports by public interest groups and 
the insurance industry. 


Property 

Property and contract issues arise for women business owners when their 
rights to own, manage, control, and convey personal or real property are 
constrained. For the most part, women in business, and otherwise, may freely 
exercise these important rights. However, vestiges of restraints on women's 
property rights remain from European and British legal tradition. 

Property laws in 41 states grew out of the English common law system in which 
the occurrence of marriage brought on the total restraint of women's rights 
to own, control, or convey marital or separately owned property. Husbands' 
and wives' earnings remained in their separate ownership but only the husband 
had the right to control his own and his wife's property. As Blackstone 
described: 

the very being or legal existence of the woman is suspended during the 
marriage, or at least is incorporated and consolidated into that of the 
husband. 

The remaining nine states evolved community property systems, based upon the 
Spanish or French (Napoleonic) tradition. In these states, property acquired 
by either spouse during marriage was equally shared, in regard to ownership, 
by both spouses. A. shortcoming arose however, where the rights to control 
and manage community property remained vested solely in the husband. 

In the early 19th century most of these restraints on women's property rights 

were statutorily removed by state adoption of the Married Women's Property 

Acts. The Acts enabled married women to own, manage and convey real and 
personal property. Both husband and wife were then free from liability on 
their spouse's separate debts. 

Unfortunately, in a dozen states, vestiges of the discriminatory traditional 
common law and community property systems still remain. Not until 1975 did 
California remove the statutory assumption that community property management 
and control was the sole domain of the husband. Research published as re¬ 
cently as 1978 reveals that in Texas, the husband had the sole power to 
convey real and personal property; in Louisiana, the husband may still 
convey real property alone unless it is specifically in his wife's name. 

Thus, in some states women business owners could still find themselves in 
situations where their hard-earned assets could be transferred away without 
their consent. The importance of establishing control over separate and 
marital property should also be considered in conjunction with estate and 
gift tax laws and the Equal Credit Opportunity Act (see discussions in rele¬ 
vant sections of this bibliography). 

In a few states (California, Florida, Nevada, Pennsylvania and Texas), legal 
technicalities still require married women to petition the state, making a 
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bSsL'sT.''limTrly 

of thetr separate business assets ^nr enlhV® J'®"’®" ““"frs to file records 
protect these assets from husbands'^1abim?es%nS"cre^ 

and\-f cSonctfoTiith artTons conducted prior to 1978 

tions Decade for Women 11975 i'l,o‘>se''''ance of the United Na- 

(IWY). state level surveyIS/® International Women's Year 
of women, Identifyinq the Ixi^ten^ commissions on the status 

though the studll^ aV entitled *1- 

particular state] " the artnai Homemakers in...[a 

ments to married women's property on legal impedi- 

business. property rights, including the right to engage In 

the’prki dm “Jr conduct “I I"® ®f'®'-9ed by 

rights and opportunities. Unfmunateir* thr'so d women's 

Apart "from IWY“Stimulated sii^'vevc a'F lai j 

legal textbooks, little analvsis^exic+c^^li general discussions in 

state or federal laws o^^'s ^ahts ?o froTi^* 

separate and marital oronertv pnw freely own, manage and convey 

«.»= *.epS fSS,c?,. 

Citations 

liJ iriMfrea.r-mrictiSna'r?rirand°''^''-H® scholarly analy- 

the publications survey the leoal status^ layperson. Many of 

legal Issues. These contents are montinnork* ^ women regarding an array of 

contract Issues which are of^speclal 1mDnrtanl!f*'+ property and 

ate or special importance to women entrepreneurs. 


^"H^mlkerr^’n'^TsmeP' Z!^T status of 
Government Printing Office (1978).^^^ of Documents, 

Jeca’de7%?|te'«™[ss^^'ns°''or7he%m ^^-^®®1®^®'' International Women's 
discrimination against married wnmen^^n* women compiled Information on 
publication details the Hahtf ®°ntract laws. Each 

laws of the particular state. trictions important to women under the 
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Alexander, Shana and Barbara Brudno. State by State Guide to Women's 
Legal Rights . Los Angeles: Wollstonecraft Inc., 1975. 

A popular guide to the rights of women with regard to: marriage, children, 
divorce, rape, widowhood, work, crime, age, and citizenship. A helpful 
glossary of legal terms is also included. 

A glance at the state-by-state analysis of marriage rights immediately re¬ 
veals basic encumbrances on women's contractual rights. For example, in 
Kentucky a married woman's rights are described as follows: 

Rights of Wife: Generally, wife may enter into contracts and engage in 
business on the same basis as her husband, but she may not contract to 
guarantee her husband's debts and she may not sell property unless her 
husband joins her in the deed—a restriction not placed on the husband. 


Babcock, Barbara, Ann Freedman, Eleanor Holmes Norton and Susan Ross. 

Sex Discrimination and the Law, Causes and Remedies . Boston: Little, 
Brown and Co., 1975i (Supplement by Wendy Williams 1978). 

A comprehensive scholarly text providing pertinent case law, legislation, 
articles; historical, economic and sociological materials; comments, ques¬ 
tions and analysis of sex discrimination. The chapters provide detailed 
insights into: Constitutional Law and Feminist Theory, Employment Discrimi¬ 
nation, Family Law, Criminal Law, Reproductive Freedom, Education, and Equal 
Access to Public Accomodations. 


Kay, Herma Hill. Text, Cases and Maten’als on Sex-Based Discrimination . 

Minnesota: West PubTishing Co,, T98T. (Supplement by Kay, 1983) 

A casebook on sex discrimination examining: constitutional limits, interac¬ 
tion within the family, and discrimination in employment, education and 
criminal law. 

Regarding property rights of married women, the text includes the case of 
Kirchberg v. Feenstra, 101 S. CT 1195, 65 L.Ed 2d 428 (U.S. Supreme Court 
1981), in which a husband's unilateral right as "head and master" to dispose 
of community property in Louisiana was held to violate the Equal Protection 
Clause of the 14th Amendment. 


DeCrow, Karen. Sexist Justice. New York: Random House, 1974. 


An early but very thorough publication examining incidences of sex discrimi¬ 
nation in the United States. The following areas are described in detail: A 
study of misogyny, the 14th Amendment, the Federal Government, money and 
employment—fair representation and the job market, credit, estate law, 
family law, criminal law, motherhood and abortion, education, and the Equal 
Rights Amendment. 
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Within the discussion of family law, the author describes leoal restrictions 

in various states on a married woman's contractual rights and her riohts to 
engage in business: ^ rignts to 

aVfhJm. still restrict a married woman's contractual rights 

(Alabama, Arizona, California, Florida, Georgia, Idaho Indiana 
Kentucky, Nevada, and North Carolina). In four stater (Californi^ 
Florida, Nevada, and Pennsylvania), a wife must obtain court apD^Si^’ 

quirel her t^ffl’ITnltitT ’ business. The Florida faw re- 
SentH caoacit/oV stating her character, habits, education, 

ouest In%ew*Yori, reasons why the judge should grant her re- 

Beve^^e Control ® A’cohol 

c^ionlr for the fa" ® restaurant or bar, must have a male 

need ?he co-signatu^e Of a womanj" 

h2sbanT"'ln GeoToTa" IheT/nnoV^ "°-s< 9 ning a loan without her 

iiu:>umiu. in beorgia, sne cannot use her oroDertv a<: mna+ov'ai a 

In Alabama, Florida, Indiana, North Carolinarand Texas she cannot diloos; 
of her property without her husband's consent. ’ * dispose 


Francis, Philip. Legal Status of Women. 
Publications, 197B^ - 


Dobbs Ferry, N.Y.: Oceana 


An investigation into the status of women 
marriage, abortion, contracts and debts, 
divorce, employment, and crime. 


's rights in the 
property rights 


following areas: 
and inheritance. 


Regarding Contracts and D ebts, 
business owners include: 


findings of particular interest to women 


• a historical perspective of women's legal right to contract di^cuccin, 

s?atutoS^Ve\VrTtTon*of’contrIc; 


* L* explanation of the varying degrees of contractual 

rights women enjoy regarding: ^ aegrees or contractual 

each’XrT^Vs?a?of';;a‘''*^".?K-‘'.^“^ freely with 

.. • " ^ States, are prohibited to do so in two states and 

a es^Ta? c'onvel'^nc^^^^ balance of ?he 

property unrestrtino^^^ property-a wife may convey her real 

kcx • • *j i^Gd, as if she were unmarried in 25 states hut miic+- 

fcrc.i:!?::'' a-''».*• •••«».i«'.i>m.Fw£; as 

nDvIc««=i Ohio, Pennsylvania, Texas): (3) transfers of 

an bu? throT®*?^;'® ,“c transfer her personal pSty in 

all but three states (Georgia, North Carolina, Texas). P'-operty in 

* ness^^tosrstJtP®, doT.'j separate busi- 

fvooiv states do have statutory enactments providing for wives to 

toT®® I’l" however five states technfcalTy r^qui^e 

to formally petition for removal of the common law restraints 
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(California, Florida, Nevada, Pennsylvania, Texas). Neither spouse is 
liable for the separate debts of the other. In Massachusetts a wife 
must file a business certificate to protect her business against her 
husband's creditors. Seven states permit each spouse to make a public 
record of separately owned property (Alaska, California, Indiana, 
Missouri, Nevada, Oklahoma, South Dakota). In two states, (California, 
Nevada) if a husband's investment in his wife's business exceeds $500 
or if he assists in its management, the wife may lose the statutory 
protection. The distinctions are drawn between a wife's earnings in 
community property states versus common-law states 

• the assignment of wages earned by one spouse to pay creditors of the 
other spouse must be in writing in 16 states, but is only required of a 
husband's assenting to pay his wife's creditors (not vice versa) in 
nine states (Alaska, Indiana, Louisiana, Massachusetts, Minnesota, 
Missouri, Texas, Wisconsin, Wyoming). 

• an explanation of real and personal property exempt from seizure to 
satisfy personal debts. Specific iniquiry into "Homestead Laws", i.e., 
which safeguard the family home and property against debtors, i^eveals 
that 30 states provide the exemption to the "head of the family --11 
states provide it to property owners regardless of "head of family 
status and the remaining states vary in their application of homestead 
laws (details in text) 

• a brief overview of women and credit looks into the impetus for the 
Equal Credit Opportunity Act (ECOA); findings specifically pertinent to 
women business owners include: a brief historical view of a wife s 
rights to own and convey property; and an explanation of jointly owned 
property in common law states, (where property acquired during marriage 
is assumed to be under the management and control of the husband under 
three forms of joint ownership: tenancy by the entirety, tenancy in 
common, and joint tenancy 

• the distinction between property held in community property jurisdic¬ 
tions (Arizona, California, Indiana, Nevada, New 

Washington) where the husband, as head of the community, has the duty 
to manage marital property for the benefit of his wife and family. 
Generally, the wife does not have the right to control community prop¬ 
erty and may not contract debts chargeable against it. 

• inheritance rights of dower, curtesy and election are described with a 
state-by-state explanation of statutory inheritance provisions. 


Hemphill, Anita and Charles Hemphill, Jr. Womenlaw^ 
Matters Vital to Women. Englewood Cliffs, N.J.: 


a Guide to Legal 
Prentice-halll T981. 


An informative publication designed to provide the layperson with 
standing of aspects of the law which primarily concern women, or treat men 

and woTOn differently. Chapters focus on legal f 

cile adODtion and guardianship, battered women, abortion, birth control and 
UeriliSn" rape, children, cohabitation, dissolution of marriage, job 
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dtscnmlnation, widowhood, benefits, access to legal help: and of oarticular 
interest to women business owners, credit and property rights. 

Ilfbetween community property and common law systems are ex- 

Harried WoJ^n'^^ P^nL/tw** and tenancy in cotimon. Shortcomings of the 

rents dividends °or married women to "retain the profits, 

<”viaenas, or other income from her separate prooertv" are hriefli 

?^ac« f to « marr?rd woman from con- 

written^permission. individual real estate without her husband's 

Ihe Eta^‘'*Cred^^Op;ortu^^ explanation of the guarantees under 


Kanowitz, Leo. Sex Roles in Law and Society. Ca<;p<; anrf MAtoy>iaic 
University of WTiexico Press: (Suppllmint, 

examining sex discrimination and the law in the United 
faw^rtraditinlfi decisions, statutory enactments and analysis of the 

tfnnfi sex roles, marital status, employment constitu- 

tional law. the media, pornography, sexual preference and appearance 

IJlcmeVthar com^S’eo°/h® ”®^<co which 

Has requ?r"ed‘'to ?? I"a over'^oSeThi? p^eLmS'a H?fe 

Stats. Vti^oesy^A-yiK ^" the county cleric. (N.H. Rev. 


Lynch Jane S. and Sara L. Smith. The Woman's Guide to I enai oinhtc 
Chicago: Contemporary Books, 197?:--- - - ^ Kignts . 

of1S’i«!es ^eaa?dine®^'’t^rhJSr°''’H’"e P!:®<=tical advice and explanations 

^Srmat.""®* ^‘'thors use'HxaJJpleTarr'qLefttoHfa'nl^a'isHHr 


“'’llash?nq?on'^® D status of Women . 

Office^of Public I ^or information contact: The 

TTice or Public Liaison, The White House, Washington, D.C.). 

by'Spointee^of 7 hr® 5 ^^ discrimination in the state codes as analyzed 

Force%rom 1981-1983. Some stairToV^^o'Z^oSe^^^" 

women's rights while others restrict the s^vli%r^;'c^^enc^ “'o^^^ling^t?^^ 
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The Task Force will distribute the completed report to all 50 states and will 
act as a clearinghouse for information on eliminating sex bias from state 
codes. 


Credit 


Into the early 1970's access to credit and terms of credit policies discrimi¬ 
nated against women based on sex and marital status. For example, women's 
loan applications had to be countersigned by additional persons, usually men; 
mortgages were almost unobtainable; and banks refused to consider the salary 
of wives, along with their husbands', in joint applications unless the wife 
could prove that she was not capable of bearing children. 

Initially, state laws were enacted to prohibit these discriminatory prac¬ 
tices. In 1968, Congress passed federal legislation aimed at prohibiting sex 
discrimination in consumer loan applications (i.e., the Truth in Lending, 
Fair Credit Billing, Fair Credit Reporting, and Consumer Leasing Acts). 

More comprehensive federal legislation was enacted by Congress in 1978, 
prohibiting discrimination based on sex or marital status by financial insti¬ 
tutions in all credit transactions: the Equal Credit Opportunity Act (ECOA) 
(15 U.S.C. section 1691, et. seq .). 


The Act requires financial institutions to make credit equally available to 
all credit worthy customers without regard to sex or marital status, to 
inform unsuccessful applicants of the reasons for denial of their rights 
under the Act, and to retain pertinent documents. In 1976 ECOA was amended 
to extend its protections to discrimination based on age, religion, race and 
national origin. 

The broad language of ECOA neither specifically includes business credit 
customers nor excludes them from the antidiscrimination protections. How¬ 
ever, the federal regulation directing the implementation of ECOA, "Regula¬ 
tion B," 12 C.F.R. section 202 seq., does distinguish between consumer 
and business credit, 12 C.F.R. section 202 (e). Under Regulation B, business 
credit transactions are exempt from four important ECOA protections: 

• creditors may inquire as to marital status 

t notification of reasons for adverse action need not be supplied 
unless so requested within 30 days of oral or written notice of 
denial 

• the business creditor may disregard regulations requiring furnishing 
credit information to consumer reporting agencies 

f records need not be retained unless specifically requested in writ¬ 
ing by an applicant within 90 days of the adverse action. 
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When the business exemptions were originally proposed, the Federal Reserve 
Board reflected a belief that applicants for business credit were more so¬ 
phisticated and therefore more familiar with the credit process and less 
likely to need explanations of adverse credit actions (Federal Reserve Board 
press release of November 3, 1976 at p. 15 (Docket No. R-0031 )). However, in 
October of 1978, responding to staff and public concern, the Board invited 
comment on a proposed rule that would have extended the ECOA requirements to 
business credit (43 Fed Reg 203 (Oct. 26, 1978) Reg B Docket No. R-0185). 

Hundreds of comments were submitted to the Federal Reserve Board. The major¬ 
ity came from banks and lending institutions and were in opposition to the 
proposals. Substantially fewer consents were submitted by public interest 
groups (civil and women's rights), legal aid offices and government agencies. 
These comments generally supported the proposals. 


Opponents stressed the physical and financial burdens the proposed protec¬ 
tions of business credit transactions would pose to lending institutions. 
Business loans usually involve a greater volume of documents than do consumer 
loan applications; additional record-keeping and retention of documents would 
prove expensive and unwieldy. Notification is referred to as sound business 
practice but one which need not be required by statute. The prohibition on 
inquiring as to marital status was regarded as "inconsequential" in light of 
the close relationship existent between creditors and business applicants. 


In contrast, proponents stressed the inherent discrimination of inquiring 
into sex and marital status of applicants for business loans, just as it has 
been so determined in the case of consumer loan applications. ECOA does 
permit inquiries regarding circumstances of ownership of all assets relied 
upon in extending credit thus including any interest a spouse may have where 
r elevant to the credit application (202.5(d)(1)). Therefore, the maTTOT 

to *>0 relevant to credit 

applications than it is for consumer applications. Furthermore, proponents 
agreed that extending the notification of reasons for adverse action provi¬ 
sion to small businesses (i.e., the proposal spoke of a $100,000 cutoff), 

frequently inexperienced borrowers of their 
rights under ECOA.^ Considering the voluminous documentation involved in 

require a minor additional 
However this minor effort would secure the protection of 
important rights of the loan applicant. Proponents underscored the belief 
that aggrieved applicants must know how and where to address their complaints 

enforcement effective mechanism for law 


Lastly, proponents emphasized that providing for the retention of relevant 

entail the "burdensome" retention of all documents but it 
would ensure successful oversight of compliance with ECOA^y lending institu- 
0 n s • 


Federal Reserve Board withdrew the proposed 

the inconvenience to banks outweighed the 
benefit to the rights of business applicants: ^ 
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cost and burdens associated with the proposed amendments outweighed their 
Dossible benefits, which the Board judged to be slight in view of the 
basic requirements of the regulation. (Federal Reserve Board press 
release, October 14, 1982). 

However, the Board noted that ECOA protections against discrimination do 
remain effective: 

The proposed amendments related only to the mechanical requi 
the regulation, and their withdrawal does not affect the substantive 
provisions of the Equal Credit Opportunity Act and Regulation B, which 
continue to prohibit discrimination on the basis of sex, marital status, 
rac", etc in any aspect of a business credit trans actign. (emphasis 
added; Federal Reserve Board press release, Oct 14, 1982). 

A second issue regarding women's access to commercial credit arises as a 
result of the ECOA exemption to community pro perty states from compliance 
with the marital status inquiries^ Because ownership of marital 
shared equally between husband and wife In community property ^dictions, 
the act permits Inquiry, In those states. Into an applicant s marital status. 

While the law, on Its face, appears to be justified, there is some criticism 
of its application. In effect, married men are not affected by the exemption 
whiirmtrried women are subject to more scrupulous investigation and review 
and may be denied credit as a result thereof. 

Numerous law review articles describe ECOA, Regulation B and related ^^tiga- 
K but few focus on the business or 

cnprific interests of women entrepreneurs. A mere handful of law review 
articles (and effectively no other 

issues regarding women's access to commercial credit. The articles are 
Identified in this bibliography. 

It appears that the actual comments submitted to the Federal 
concerning the proposed rulemaking provide much of the most 
srind analysis regarding access to business credit. "9 'f®'" 

comments the following offices and organizations have conducted substantial 
re"Irth’and analysTs in support of ECOA protection for women business owners: 

Women's Legal Defense Fund, 2000 P St., N.W., Suite 40, Washington D.C. 


National Organization for Women - National NOW Credit Committee. 

U.S. Department of Justice: the Task Force on Sex Piscrinnnation, t he 
Civi l Rights Division & th^ Housing & Credit Section , Washington, D.C., 

National Association of Women Business Owners , Chicago, IL. 

Women's Equity Action League , 1250 Eye Street N.W., Suite 305, Washing- 
ton, D.C. 20005; and of course 
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U.S. Sm all Business Administration . Office of Women's Business Ownershin 
Washington, D.C. 2MF; osn'w. 


Citations 


Blakely, Susan Smith. "Credit Opportunity for Women: The ECOA And Its 
Effects." Wisconsin L. Rev 119811: 655. 


The primary focus of this article Is on the evolution annlirat<A«e 
analysis of the "effects test" to sex-based ECOA challen’ges.^^ However the 
author does mention both Regulation B exemptions which are of Importance to 
«o“n’" 1 ^ 1 ^^^h; the business exemptions and the colunlTy proper? 


exemption for business credit may be 
serious denials of protection to an Increasing number of women who 
active in the work force and the business world. 


Dearhammer, William. “Equal Credit Opportunity Act/Reoulatlon R 

btllinJs's creditmechanics of ECOA and Regulation B as concerns 

ness credit but rather exp^lains^ the^ broari^^ applicability to busi- 

thereon. explains the broad and direct implications of ECOA 

cautioned however, that anv infnJL.tJAA ? ! business applicants. It Is 

?o??L"?le,Tudg?g%ersontl^^^^^^^^^^^ 'that“deana«o^f 

men." against women more often than against 

concludes"tlth7rcome?arions *to7e?dT^^^^ explained. The author 

ECOJ .nd 


Lending (January 1979): 20-36, * —Journal of Commercial Bank 




IP 


The article addresses several "troublesome" provisions of Regulation B in an 
effort to "dispel the confusion" of lenders surrounding the Regulation. 

Ini tally lenders assumed ECOA to be merely a consumer credit statute; they 
were surprised by its application to business credit as a consequence of the 
adoption of Regulation B. The legislative developments are described (includ- 
ing the 1976 amendments, congressional restraints on the limitation of ECOA s 
applicability, and the ECOA exemptions). 

The ECOA business exemptions are individually described and commented upon: 

A The marital status exemption—The author states that this exemption, 

"seems to" be a correct and ^nsible approach," in that this information 
normally would be known by the creditor. The proposed repeal of this 
exemption, because it dilutes ECOA protections, is not considered a 
significant matter. 

• The notification exemption—The author criticizes the language of the 

exemption for fai 1 ing t o~~clearly state the obligations and time con¬ 
straints it imposes upon banks. 

• The furnishing c redit information exemption --The author caution^s that 

confusion exists because consumer loans are sometimes made in the com¬ 
mercial department of banks. Banks must take care to limit the exemption 

to business loans. 

• The record retention exemption—Conflicting provisions of Regulation^B 

imply.that in order'for a banlc to ensure compliance it should keep all 

business credit documents for at least 120 days. 

other issues addressed include: problems surrounding effects test doc¬ 
trine, the definition of an "application and the need 
procedures. Additionally, the question of when ' i.gn|( 

an important consideration for women business owners. ECOA 
from reauirinq "the signature of the applicant s spouse or other person 
irapplica^Sn where ^he applicant is credit worthy. However 
only applies to limited extents in community property 
depLding on whether spouses may make 

spouses' indebtedness. Again, the author is critical of t g 
incongruencies of Regulation B provisions. 


Center for Women Policy Studies. Women an^ 
Bibliography . Washington, D.C.: 1974). 


Credit: An Annotated 
Out of Prints 


A ore-ECOA oublication which is useful in locating materials descn’bing the 
^s'tori-cal cCext in which ECOA was drafted. The brief annot^ops cover 
the following types of reference materials: newspaper, newsletter and maga¬ 
zine articles; social credit reports and surveys; government regulations, 
legal documents; statements and testimony; published research; unpublished 
papers; and materials on labor force earnings and job turnover. 
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Section III: 

Annotated Bibliography 

Characteristics of Women 
Business Owners 


Published Books and Articles 

Beattie, L. Elisabeth. "The Entrepreneurial Woman." Business and Econo¬ 
mic Review 31,1 (October 1984): 3-6, 

This article discusses similarities and differences between male and female 
entrepreneurs. Both feel the need to achieve and be independent, and both 
tend to start businesses out of economic necessity. However, although the 
number of women-owned businesses is growing faster than the number of busi¬ 
nesses owned by men, women's businesses lag behind in productivity and earn¬ 
ing power. 


Becker, Eugene H. "Self-employed Workers: An Update to 1983." Monthly 
Labor Review 107, 7 (July 1984): 14-18. 

This article focuses on trends in self-employment since 1979. In 1983 non- 
agricultural self-employment was 7.6 million (an increase of 45 percent oyer 
1970). The category "self-employed" includes those whose primary job in¬ 
volves working for themselves in their own business, profession, trade or 
farm. Individuals who work for a corporation of which they are the major 
owners are counted as wage and salary workers (such individuals numbered 2.8 
million in 1982). Wage and salary workers who are self-employed in their 
secondary job are also excluded (1.6 million people in 1980), 

According to the figures presented in this article, women were only 29 per¬ 
cent of the self-employed in 1983, while they comprised 45 percent of wage 
and salary workers. However, the number of self-employed women is increasing 
five times faster than the number of self-employed men. Women are entering 
self-employment at a faster rate than their overall entry into the labor 
force, indicating that they are trying to create employment opportunities for 
themselves. Both women and men who are self-employed earn less than their 
wage and salary counterparts, and self-employed women earn considerably less 
then self-employed men. In 1982 the median level of earnings of self- 
employed women was $6,644, as compared with $14,360 for men. discrepan¬ 

cy can be partially explained by the fact that more than half of self- 
employed women are in relatively low-paying sales and service occupations, 
while about one-third of self-employed men are in higher paying management, 
professional, finance and business sales occupations. 
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Management Association^ (AMAPconcVrTe*n\lv**wm th* the American 

Task Force on Women BusZ« Ss survey of the President's 

Hshed as an appendix to President'’^ “ere pub- 

Unequal Enterprise In America . Force Report, The Bottom Line: 

ported‘’on^personarand demographic charPc^terTsPlcP* f"®** ownefs. the AMA re- 
ness owners, characteristics of their bus 1 ne«p«* of successful women busl- 
percelved business-related problems and oenprai^ffli*^® owners backgrounds, 
ness. As did Schreler and Srhwa»'tT feelings about owning a busi- 

trepreneurs are very much alike but that 

cles to business ownership, especial 1 v in arnmvTf® T S'*®®*®'' “bsta- 
Ing. especially in acquiring adequate Initial financ- 

• came from a close, supportive family 

* oPaTofesslPnal ‘"’® ®'-t'>er a business owner 

exhibited strong entrepreneurial drive early in life 
tended to be highly educated 

ePte^rPfe ®®P®®*ty for hard work and dedication to her 

was well Informed concerning her business field 

In^uding Poles ofTa’nflirfffPPnP®*® ^®'' 

advantagV.*^ redirect negative situations and attitudes to her 
Most of the women (52.4 percent 1 . 

owned retail and service busInelseP businesses alone and over half 

quite soon (34.5 percent wi*i-h-fnTheir businesses became profitable 

,t^®®/®®«)--a suc'ceTL“m%a7f^ percent'wUhIn 

and the fact that about one-third nf ^ . Despite this success, 

one-quarter million dollars or nPrt ! Sf^veyed had gross receipts of 
^"9 fi'oin personal savings. This inu«tMt°'^’**’®’'* financ- 


• 

f 

f 
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Bettner, Gill and Christine Donahue. "Now They're Not Laughing." Forbes 
132, 12 (November 21, 1983): 116-130. 

This article touches on the generalities of the female entrepreneur's experi¬ 
ence, as well as profiling nine individual women business owners. One expert 
interviewed for the article argues that women start their own businesses to 
generate income, rather than wealth, and are more often satisfied with moder¬ 
ate as opposed to remarkable success. However, the women business owners who 
were interviewed revealed a wide variety of reasons for creating their own 
ventures, and they tended to be very successful financially. 


Bird, Caroline. Enterprising Women . New York: Norton, 1976. 

A Bicentennial project of the Business and Professional Women's Foundation, 
this book is a collection of short biographies of successful women in U.S. 
history. Many of the women profiled were entrepreneurs. The book helps to 
show that American women have been involved in business ownership and the 
professions since Independence, and highlights their abilities and achieve¬ 
ments. Includes a bibliography and an index. 


Buerk, Susan C. "Women's Opportunity: Starting Your Own Business." Vi¬ 
tal Speeches 44 (February 1, 1978): 230-232. 

The author argues that women have special hurdles to overcome in any business 
relationship. At the time this was written, available data indicated that 
women owned fewer than 5 percent of all U.S. businesses and only 11 ,000 women 
owners earned more than $25,000 per year. The author argues that conscious 
or unconscious attitudes held by men and women constitute barriers to women s 
business ownership. These attitudes include: social--men seeing women as 
primarily "helpers"; sexual—a negative element involving the male ego; and 
intellectual—women simply having less business experience than men. The 
author points out that women have stereotypes about themselves in business. 
She feels women tend to be passive; doubt and underestimate themselves; and 
need to develop self-confidence. 


Burr, Pat A. "A Look at the Female Entrepreneur." American Journal of 
Small Business 2 (January 1978): 1-4. 

In this guest editorial by the former Assistant Administrator for Management 
Assistance of the U.S. Small Business Administration, the 1972 census data on 
women-owned businesses are reviewed and attention drawn to the small number 
of women-owned, and especially, minority women-owned firms. 
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Business and Professional Women's Foundation. Profile of Business and 
Profession al Women. Washington. D C • 

and Professional Women's Clubs, 1970*.' eration of Business 

The 1970 Profile presents an analysis and interpretation of the results of a 

national figures for all males and all feraTles corresponding 

lowing are examined: occupation, income ty of if emnfovmlnt "J' 

marital status, dependents, residence Domical artViTcw’ ase. 

and membership in the BPW clubs and other oraanizationV*'^*’ 

percent of BPW members responding to the survey were^sTlf-employed!'"**^ ^ 

'Tw]i^e®?9l4ri24-S!*" Enterprise 14. 

JSlnderter‘;’\he'f?rst* black°"presid"enrrf ?he «*• 

Business Owners (NAWBO) and President of PolLp^x*tVi?"a' Association of Women 
consulting firm in Kansas Citv h^iiAssociates, a management 

because w?men need more prac^^al business ak?^s''°'"r°TKl 

and founder of the National Jissociafinn nf li ^*^*^*^3*"^ is president 

owner of Marilyn Hubbard Associates in De?roi-t,® mchiTa'li.^"^®'''’''®"®''''' 


Carsrud, Alan L, and Kenneth w nim c #. 

trepreneurs: A Comparative Analvsl^ of Jh<. ref E"' 

Achievement Motivation and Personality^TraiZ/f'^V' Multi-Dimensional 
ed. Smilor and Kuhn. New Yorkf Prae%r. innovation in Business 

male and female*^ b°u7iness* ownerf*^^7he °sain^^^ motivation and personalities of 
owners. There were two studies ’cond^uctlf ^one of’inf ’’f potential 

building supply firms with gross sales over Isonn’nf o'^'ners of retail 
and 55 employees. Ninety-six indiviLals resno^^rtof annually and between 4 
women entrepreneurs, utilized a camniff responded. The second study, of 
who owned moVe than’50 percent equTtf in^ t^^^^^^ ®rea 

nual revenues of under $1 minion businesses and had gross an- 

article does not specify Tf thf samf '’esponded. The 

veys. Unlike the male iamole the utilized in both sur- 

a wide variety of industrial categories." “®''® representative of 
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Carsrud Alan L., K.W. 01m and Ross D. Ahlgren. “Some Observations on Fe¬ 
male "Entrepreneurs and Female MBA Students: Initiating a 

Study." King Paper #84/85-4-32. Austin, TX: Graduate School of 

Business, University of Texas at Austin, 1984. 

This paper compares the psychological and motivational 

rpnt MBA araduates with successful women entrepreneurs. Significant differ 
encL werrS^e^^^^^ twa groups in: interpersonal competitiveness 

macitf^rv needs verbal aggressiveness and hostility characteristics. Comments 
aK7cluderon gradua?e program of business in terms of the effect of these 
Droarams' climate and educational paradigms on graduates entering entrepre- 
Ki^ven^ ^ administered in this preliminary study inolude: 
Work and Family Orientation Inventory (WOFO), a multi-dimensional 
thp Extended Personality Attributes Questionnaire (EPAQ). Results were ana- 
^vLd u^•n^a variance with the two groups of sub- 

^^ct^and the eight scales of the achievement motivation and P®''so''al’ 
sur^s as the in^pendent variables. Findings showed: women KBA students 
were mo4 interperLnally competitive, and higher in mastery scores, as well 
as more verbally aggressive and hostile than women entrepreneurs. 

The authors conclude that the women MBA graduates show °Lreme 

cince thev claim verbal aggressiveness, hostility and extreme 

^Srtftion hfve been con^sistently found to be n^ adaptive to suc¬ 

cess in male and female entrepreneurs. The a""*]®!®questions abou 
hiicinpss school admission processes as well as educational program structu 
in Z lioht of these findings and calls for definitive research into specif¬ 
ic business school course content and effectiveness in promoting entrepre- 
neurism. Bibliography included. 


Carsrud Alan L.. K.W. 01m and G. Eddy. "Entrepreneurship: Research in 
Su^st’of ^Paradigm." The Art and Scie nce of Entrepreneurship ed. Sex- 
ton and Smilor. Cambridge, MA:Ballinger, 1985. 

This article describes a research model for studying entrepreneurship which 
i^usld by thf Research Group on Entrepreneurship at the Unyersity of Texas 
It kusti/ Four "primary causal" factors are being studied (psychological, 
pls^^^V Wphi'c? o"^^ 

tal) and two "secondary predictor variables .f®Cima?y 

of business operation and industrial s®®t®'")v . ®®"‘’®'' ^ Sork of 

causal" variables now under scrutiny. The article also critiques the w 

ated." 


Entrepreneur." American Denoor. ph,v, 


The author reviews the flndinos of tho 1077 
which reported that over 5.00^0 ?en.ale-Jwned f?™1 

eiiiiratoa*"*^ Woman entrepreneur Is 

educated, and about 52 years of ano tL^ 

“'.""fw St.t« I..S Jr. Ih.; jS,'.. "“Ife 


Of Women-Owned Businesses 
had receipts of over $1 
unmarried, white, college- 
of women entrepreneurs in 
and Chariboneau estimates 
California has more busi- 
one-third in Los Angeles, 
in services, with 30 per- 


dealing w1t\° tlie%anking’anTfin7n*^^^^^^^ for women entrepreneurs is 

She agrees with many authors who feel which is overwhelming male, 

understand money, but points out thafthe^L'^'''"®'’ ^""^^dence and Y noi 
in training women entrepreneurs The artivi specialize 

istration training programs for wolen as^wJn Adm'n- 

mic Development Corporation in New York City as example"^^*^^^^ Woman's Econo- 

Canadian Business SB^^e^iJune^fglJj. 68-73"' Entrepreneurs." 

United States and^"ca*na*da^ conducted"^bv proprietorships in the 

study concluded that the p?SSon of ’^70 and 1980. The 

still in operation three years ^after theiv businesses that were 

businesses owned or managi^d by men th®t of new 

extensive research businesses were those 

g professional assistance and had received biJs^nesT tra® ning.''^"*"'"®’ 

businesse^s'^^thro^h^a^ptri^’of^sr®®'’* “0"'®'>'s ability to brino their 
thariith'^* their future °dom°inance"°of ^ nlL°“buTi"ne«''\f tLn ^mlJJ 

n-ated 60.000 neTb^s^n^ess^ta'rt^ed i-nTan/da^Tn" 19l2!'" 

Ame"rican JourT^"' 

-» 2 (October - December, 1983): —--iILj[QMi na1 of Small Busi- 

timore and Ri^hm”ndV°"ThVwoM®n it 5h business owners in Atlanta Bal 

phone directoripc Ki,+ *u the sample were idpntif-f^w +u ^ 

Most'^%^ Identified by^^th7s ^metho^d Percentage^of women 

der S125.000. ^ nearly 75 percent had annual sales ^n^ 



Soearnan rank correlations and chi-square tests were used to test which char¬ 
acteristics contribute to business success among women business owners, me 
authors found that the financial success of women business owners was asso¬ 
ciated with delegation of key tasks to employees, higher levels of education 
and more prior work experience. 


DeCarlo, J.F. and P.R. Lyons. "A Comparison of Selected Personal Charac- 
ten* sties of Minority and Non-Minority Female Entrepreneurs. Jou .r.»^AL 
of Small Business Management 17 (October 1979): 22-29. 

In this study DeCarlo and Lyons attempt to apply to female entrepreneurs the 
EPPS (Edwards Personal Preference Schedule) and the SIV (Gordon Surrey o 
Interpersonal Values) tests, that were used by Hornaday and Aboud in studying 
male entrepreneurs. The standardized tests were used to evaluate differences 
between minority and non-minority female entrepreneurs, and between female 
entrepreneurs and the general population. 

The sample for this study was drawn from the business and manufacturing di- 
rectories of several mid-Atlantic states. Out of a sample of 122 women-owned 
businesses, 45 were owned by minority women. Most were concentrated m the 
retaifand service sectors--81.6 percent of non-minority and 83.7 percent of 
minority firms. 


somewhat older, started their 
with previous enterpreneurial 
had less education, were more 
likely to have started their 


The results showed that the minority women were 
businesses later in life, had more involvement 
efforts, were more likely to have been married, 
willing to accept regimentation, and were more 
businesses alone than the non-minority women. 

In general, the entrepreneurs placed higher on the achievement, aggression, 
autonomy, independence, and leadership scales, but lower on 
mity, and benevolence than the female population as a ^ 

the^EPPS and SIV tests. Non-minority female entrepreneurs put higher value 
on achievement, support, recognition, and independence, while minorities 
placed higher value on conformity and benevolence. 


"The Emerging Female Entrepreneur: Who Is She?" , 
leeting of the Academy of Management . Atlanta (19/y). 


Annual Meeting_ 

In what appears to be a preliminary assessment or background study supporting 
their later work, DeCarlo and Lyons describe the characteristics of a sample 
of 122 women business owners (drawn from a population ]2 L 

in business directories in the mid-Atlantic region). It was found that the 

women in the sample generally exhibited characteristics similar to those of 
all women business owners (as measured by the 1972 census). 


Results showed that for the sample the average number otJ^Pj®^®® ed“an li- 
persons; 53 percent had less than five employees. The women . 

Lge length of experience of 6.5 years in their current ^ype of business and 
9.2^ years in some other line of business. The average age of their present 
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bust ness was 5.5 years. Onlv 9 1 

ness, and 52 percent started their busIneLes alon^ existing busi- 

The medfan age of the women was 39 years anH fift u j 

percent divorced or separated). Medium* tn M^nh ^ ! had been married (42 

reported by 86 percent of the women. Mos? fan®expectations were 
as having been an independent child * Thev dlmnnet^'^+"w themselves 

accept regimentation and reported thev^ hL^Mnh willingness to 

pie. 59 percent graduated from college and a®fi ®"«''9y levels. Of the sam- 
were other self-employed members in theVr i-^edfatefrmiHel.'’®'''®'' 

Smare^'TnTerrarU and to lor\® “ hou"rT‘’Bl'’''ft 

differences the authors concluded that ovpra^^^'•■+^v^^^ after mentioning these 
•"^l* female entrepreneurs on descriotivn similarity between 

cussed, however, were possible differences ^ ‘l’*- 

female-owned businesses among the inSi« and "'®’® 

differences that are cited by other observers in receipts, two 

Management Today (January'^iglsir'^W-esIl'^iosf^o?^ Entrepreneuse." 

nated *>usiness^'world^*by''Vecomi'i^^^ abound the barriers of a male-domi- 

authors contend that these British "ent^orennnU ''®"l^''®P'“eneuses''. The 
ble than their American counterparts 9enerally less visi- 

are looking for: (i) a wav to worl^^ >f^onen starting their own busi- 
+• 1 creative and ^( 3 ) a wav stereotypical female 

The article argues, in conclusion that /c specific job skills, 

grows, so will the need for government wMstance! ®''*''®P'"®"e®se" phenomenon 


tional Education. “g^P^’^ersTty. NationaT 


^ ^>^fme d Agenda . Colum- 
Center for Research on Voca- 


and ‘•Iscusserrlcent'^deveVopmenVs'^®,-^ *'°"'®'' ®"’«11 business owners 

IS on vocational guidance areducation^^ education. The K 
L nr?«t ®''t'-eP'-eneurship. government orooral f educational 

sector initiatives in entrepreneurship LZinTZr wSmen^’''"®'^'®’ 

®^ «®'’®^--" H-yarlBu^^ 

p"oJl^d"lhe Vas'is‘'i7r“this“^^^^^^^ Vector Graphics, a microcomputer firm 
Harp is the Chief Executive Officer ? P®*”!® 1" 1981 and 

S-ound; her dissatisfactioi^i^h^ipe^^o^^ ‘>®"^ 

yg f'ousewire, the beginnings of 


Vector, and how she and a friend/partner nurtured it; the rapid growth of the 
firm; and the attention to marketing, services, and support that distin¬ 
guished Vector from other microcomputer companies. 


"Entrepreneurial Eighties." American Demographics 7, 1 (January 1985): 

11 . 

This brief article reports on the results of a Department of Labor study of 
self-employed workers in the United States (See Becker, above). The study 
found that a long-term decline in self-employment began to reverse itself in 
the 1970's. During the 1980's, the growth of non-farm self-employment has 
averaged 2.7 percent per year, while wage and salary employment has grown by 
only 0.4 percent per year. During that time the increase in numbers of self- 
employed women has been five times greater than the increase in numbers of 
self-employed men, and three times greater than the increase in the number of 
female wage and salary workers. 


Finney, Ruth S. Towards a Typology of Women Entrepr eneurs: Their Busi- 
ness Ventures and Family Life^ Honolulu,Hawaii: East-West Center, 


This paper presents preliminary data from a longitudinal study. Project Wo- 
manstart," at the East-West Center in Hawaii. It uses a case study approach 
based on interviews with 50 women business owners. 

The major differences found among the women entrepreneurs were attributed to 
the types of businesses they entered—"female" businesses, those that in¬ 
volved products or services typically associated with women, or 'J®sculine_ 
businesses. Finney's findings suggest that the women who owned feminine 
businesses had their businesses at home more often, were younger, had younger 
children when they started their businesses, experienced less discrimination, 
and had lower levels of gross revenues than those women with masculine 
businesser The owners of ''masculine" businesses reported they were discrim¬ 
inated against when applying for credit and were treated poorly by salespeo¬ 
ple and employees. 

This distinction between "masculine" and "feminine" businesses, which is 
analogous to the traditional/non-traditional distinction used in studies of 
occupational segregation in the labor market seems to be a useful one. It 
highlights the fact that women-owned businesses are concentrated Jow- 
growth, lowreceipts industries, especially those which provide services and 
retail outlets fo^r other women. There are very few women-owned businesses in 
the dynamic "masculine" industries where expansion is more likely, "owever, 
this issue is only hinted at in Finney's work, and then only at the beginning 

of the paper. 

Overall, the women surveyed most frequently gave the following reasons for 
going into business: 

f had a good idea and wanted to create something with it 
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• wanted to give a needed service or product to others 

• knew they would be good at it 

• wanted to set own hours and place of work 

• wanted to supplement the family Income 


• got tired of working at a dead-end job for someone else. 

Creativity or helping others may be alter- 
atives to competition as an entry point or motivator to entrepreneurshio 

that^wh^? approval, appreciation, and Recognition 

er the^ "sterTotfn? for women. Finney questions wheth- 

hLitifw *f®'^ooti;pe of the entrepreneur fits the stereotype of the 'normal 

SriOTenTsoci^RzaRiRR^UvT" suggests that the process 

omen s socialization may be a barrier to entrepreneurship. 


Gillis, Phyllis. 
1983. 


Entrep reneurial Mothers . New York: Rawson Associates, 


I+®h?IpI'^°'"i 5^2“®? business ownership because they fim 

'‘^^oods of working for someone else with house 
hold and family responsibilities. Statistics showing more rapid incrRsR ii 
self-emp oyment for women than for men are explained bV the risino trend^^ 
women s labor force participation combined with the current "baby boomlet." 

The book, which^contains anecdotal information on balancing child care an, 

Rl ^otn^bSlRf « P'-actical advice for mothers who want to sta?! 

businesT ow^n/R T+’ Interviews with mothers who an 

business owners. It suggests nine very small or "micro" businesses that of- 

Susinesses'’'’Rood“'’].r/l motherhood and work: health and bLS^j 

entertaining, computer businesses, crafts, constructior 

cMld-^sedTuR^Se’s.' ’ services, community-based businesses, ant 


Goffee, Robert and Richard Scase. "Business Ownership and Women's Sub¬ 
ordination: A Preliminary Study of Female Proprietors " Sociolooical 
R^v^ew (London) 31, 4 (November 1983): 625-644. * -^- 


The article presents an analysis of women's business ownership from a Marxist 

In Great Britain, while women are 40 percent of the total labor force thev 

are only 20 percent of the self-employed. Eighty percent of women-owned 
businesses are in the service sector. pcrccrit or women owned 
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The women Interviewed started their own businesses mainly because they had 
difficulty finding wage and salary work, they wanted to be their own boss, or 
they wanted to enter a field that was difficult for women to break into. The 
authors argue that although business proprietorship offers women the poten¬ 
tial of financial independence, in fact women become dependent on men for 
finance, technical and professional services, and their domestic work respon¬ 
sibilities often increase. However, they conclude that business ownership 
contributes to a development of feminist consciousness. 


. Women in Charge: The Experiences of Women Entrepreneurs . Lon¬ 
don : George Allen and Unwin., l9S4, 


Grayson, Paul E., Janet Barnhardt and Sandra Byberg. “Male and Female 
Operated Nonfarm Proprietorships, Tax Year 1980." SOI^BuH^^. (U.S. 
Department of Treasury, Internal Revenue Service, Spring, 1983). 

According to this article, produced by the IRS Research Division, male sole 
proprietors earned ten times as much as female sole proprietors in Tax Year 
1980; and female proprietors were slightly more likely (63 percent) to have 
their businesses at home than men (60 percent). Men who operated their busi¬ 
nesses outside the home had business receipts three times higher than their 
female counterparts. The article contains extensive tables. 


Gregg, Gail. "Women Entrepreneurs: The Second Generation." Across the 
Board 22, 1 (January 1985); 10-18. 

The author argues that a new generation of female entrepreneurs has emerged 
which has more in common with male entrepreneurs than did their predeces¬ 
sors. Although they still cite discrimination, social pressures, and lack of 
confidence, women entrepreneurs today are more independent, aggressive, crea¬ 
tive and frustrated when they are not in charge--traits common to their male 
counterparts. 

The article summarizes the results of the Hisrich and Brush stuc^ (see below) 
of 468 women entrepreneurs, most of whom were operators of small retail and 
service businesses—bakeries, boutiques, and decorating firms typical of 
"first generation" women entrepreneurs. 

According to the author, the second generation is that of the young urban 
professional woman entrepreneur, who has business training or special techni¬ 
cal skills. A woman from the new generation is "more likely to start her own 
company with the help of professional contacts, financial savvy, a sophlsw¬ 
eated business plan, and a heightened desire to make money, rather than sim¬ 
ply wanting to 'do something'." The article includes several interviews with 
women business owners of the "second generation," 
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Factor." Working Woman (September 1983): 

• women research business ideas more carefully 

• women are more realistic about economic conditions 

• women are less technically/scientifically oriented 

• women start fewer innovative businesses than men 

• women have more trouble with financial management 

reported*^in these^^two studfe^^in^*^®* between men and women business owners 
ground! studies, in personal characteristics and family back- 


Profiles of s..r.,cc New 

I^’variety from many different fields, and discusses 

L°S’■c"2srrs^^? - if:rthTe%a^“^Vrde'';r*c^ren?: 


”’torfof''EntrepreneuJshiD-"'®Thff®'’'"-"®‘"' •" ^he Fac- 

OT entrepreneu rsh ip. The Experience in Puerto Rim . 1982: - 

Rico‘’e!!hi°bH !tL*faL*SgMphfc ^.^^cepreneurs in Puerto 

and business problems as the U S “m^r?ian!r'^ ’ traits, attitudes 

the author (Hisrich and Brucfl Tht f ^ ®«clier work by 

based on personal interviewfw ih 15 discussed in this paper are 

a confidential questionnarre maii^ entrepreneurs and 25 responses to 
Rico. The survey inl??Smen! used l. ciZn, °T" eet'-epreneurs in Puerto 
Hisrich and Brush national survef similar to the one designed for the 

well!efcated,'^"f1nanciafly''secure'^’middrp"'r ®'’^'"eP'’e''e‘'rs surveyed come from 
businesses were located in Puerto Rico whn“/r Their 

almost all are in traditional fields Thf businesses, 

by the women entrepreneurs related to being women weOe in ’obtaining 


82 


financing. The women's self-assessments of their business skills, motiva¬ 
tions, and business problems are discussed in detail. 


. "The Woman Entrepreneur in the United States and Puerto Rico:^ A 
Comparative Study." Leadership and Organization Development Journal 5,5 
(1984): 3-9. 

This article summarizes a study of 468 female entrepreneurs from the United 
States, and 30 from Puerto Rico. Ninety percent of the Americans and 73 per¬ 
cent of the Puerto Ricans classified their businesses as service related. 
Both groups rated themselves highest in people management and lowest in fi¬ 
nancial management. Overall, the average female entrepreneur in both areas 
is 35 years old, married to a self-employed man and has a B.A. in liberal 
arts. Tables, references included. 


. "The Woman Entrepreneur: Minding Her Own Business." University 
— oTTulsa Annual (1984-85): 52-58. 

This article is an informal treatment of the issues raised in the author's 
academic research on women business owners. Quotations from successful^ women 
entrepreneurs around the country illustrate the^ barriers and motivators 
Hisrich and his colleagues identified in a nationwide study of over 1000 wo¬ 
men business owners (see "The Woman Entrepreneur," Journal of Small Business 
Management , 1984). 


. "The Woman Entrepreneur: Characten*sties. Skills, Problems and 
Prescriptions for Success." In The Encyclopedia of Entrepreneurship . 
New York: Ballinger Publishing Co., 1986^. ~ 

This article reviews statistics on women business owners from standard data 
sources. The author claims there are significant differences between the 
motivation, business skill levels and occupational backgrounds of women and 
men entrepreneurs. References for this article include the study by Smith, 
McCain and Warren which also claims significant differences among business 
owners by gender. (See: "Women Entrepreneurs Really Are Different, PpPr 
ceedings, 1982 Conference on Entrepreneurship, June, 1982). 


Hisrich, Robert D. and Donald D. Bowen. "The Female Entrepreneur: A Ca¬ 
reer Development Perspective." Acaderny of Management Review (April 
1986). 

The author states the thesis of this article as follows: "... means must be 
found to desegregate the entrepreneurial ghettoes of women in the retail and 
service trades. The research proposed here offers a new approach ■- a ca¬ 
reers perspective ... to better develop ... female entrepreneurs ... in non- 
traditional industries." 
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JelLrch” a conceptual inodel of a "life-cycle approach to career 

m ^ by Sonnenfeid and Kotter ("The Maturation of Career Theo- 

Jrepreneuria^ 1 categorize "recent research on en- 

authorconriuHerth,!'"- gaps in available knowledge." The 

nnmBSt '’®®" any studies of adult devel- 

dLelLment for female entrepreneurs...[and] given the centrality of adult 

fordeSnlntTf*®^::®''^ theory... this presents a serioLs problem 

suaaests*^^"a^aiiia*M/ female entrepreneurs' careers." The author 

* yaluable preliminary step [would use] the intensive life history 

Kr tPcfr In^ by Levinson (1978)... [including] a combination of plycho- 
loSrthe aufhnrt " A table is included which cata- 

ture researc^^ and important issues to be addressed in fu- 

which ma! chpd ^ references including studies from various fields 

owners shed light on research needed on career patterns of women business 


tilnc’Candida Brush. 'The Woman Entrepreneur: Implica- 
Family Educational and Occupational Experience." Frontiers 
of_ Entrepreneurship Research: Proceedings, 1983 Conference on~T nT ' re- 
preneurship (Babson Colleg e, iOb:!)- - conrerence tntre 

This article describes in some detail the findings of the authors' survey of 

DO^-urofT* ®'^r* ®"*''^ terms of thrSemogra h^c com- 

skilU of *^® entrepreneurial venture, and the management 

demiJraohics Tahiefor''®;" tables are included, including 7 on 

aemograpnics. Tables of particular interest are those on self annr;)-isAi n-f 

management skill (nearly half saw themselves as fa?r tT poor in fVnancial 

so ''ouV oA*o\°"fru^sTra«n^^^^^ involved in entrepreneurship (nearly half did 
out ot job frustration ); gross business revenues in 1981 fnearly half 


“Tisr-'- "in»®™lT®of^c’'''i?''®o"®“'"' Management Skills and Business Prob- 
30-37 of Small B usiness Management 22, 1 (January 1984): 

i^els ow^IrlSr^Ts ^sVet«® ''®n‘'’\®- ““thors' survey of 468 women busi- 

ness owners from 18 states. Questionnaires were sent to a random samole of 

is^oc^^t?o^s^fnd"^^^tT®^^ had been selected from mailing lists o/trade 

iisTz s !sr^.TS’% 

Ir%efs'”’and"1o nfrlenflfs/®"*'®'' '’® had four employees 

oreat dMl V°ne?.rl^t o/i "k employees. The form of ownership varied a 

propJietorVhiM^a^d 12 ner^ent^e®’^ corporations. 35 percent sole 

proprietorsnps and 12 percent partnerships. Ninety percent of the huci- 

nesses were in sales and services; only 7 percent were fn ^ufacturing! Ind 
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3 percent in finance. The women cited lack of business and financial train¬ 
ing, obtaining credit, and lack of collateral as their biggest business prob¬ 
lems. 

The article concludes with recommendations on how to promote and assist wo¬ 
men's business ownership. Tables are provided. 


. "Women and Minority Entrepreneurs: A Comparative Analysis." 

—TrorTtiers of Entrepreneurship Research: Proceedings, 1985 Conference 
on Entrepreneurship t^abson College, 1985). 

This article reviews previous research on both women (minority and^ non¬ 
minority) and minority (male and female) entrepreneurs and describes findings 
from a survey of respondents to a questionnaire mailed to 1,000 randomly se¬ 
lected minority business owners listed in an unspecified "government publica¬ 
tion." These findings were compared to those from an earlier study of women 
business owners by the authors (see entry on Hisrich and Brush, 1983). Major 
differences between the two groups are reported, including: nature of busi¬ 
ness venture, self-appraisal of personality and business skill, and (somewhat 
less defined) types of business problems faced. 


Hisrich, Robert D. and Marie O'Brien. "The Woman Entrepreneur as a Re¬ 
flection of the Type of Business." Frontiers of Entrepreneurship Re- 
search: Proceeding s. 1982 Conference on Entrepreneurship .(Babson Col- 
Tege,1982): 54-^7 

The authors report findings similar to those outlined in their earlier paper 
(see below), using the same sample of women business owners. The results of 
this study indicate that women entrepreneurs exhibit some different charac¬ 
teristics than their male counterparts. They are more educated and older 
than both the general populace and male entrepreneurs, as measured by previ¬ 
ous studies. 

The women surveyed had very supportive parents and husbands. They exhibited 
strong entrepreneurial drive early In their lives which they attributed to 
the influence of both parents, although they appeared to have a stronger bond 
to the father. Female entrepreneurs in non-traditional business areas (fi¬ 
nance, insurance, manufacturing and construction) differed from thei> coun¬ 
terparts in more "female traditional" business areas (retail and wholesale 
trade). Of particular importance is the apparent lack of external financing 
sources available in non-traditional business areas. 


. "The Woman Entrepreneur from a Business and Sociological Perspec- 
"" ti\^." Frontiers of Entrepreneurship Research: Proceedinp, 1981 Con- 
ference^on Entrepreneurship . (Babson College, 198^): 21-39. 

The paper reports the results of a study of 21 female entrepreneurs in 
Massachusetts. The subjects were self-employed in various categories, more 
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heavily weighted toward businesses that are non-traditlonal for females (in¬ 
cluding manufacturing, construction, computers, architectural and planninq 
businesses). ^ 

Most of the women had been previously employed In professional fields, were 
married and were oldest In their families. They differed widely In age and 
education (although the educational level tended to be higher than average 
for women). A large percentage had self-employed fathers—this was particu¬ 
larly true for those in non-traditlonal fields. The most Important motiva¬ 
tions for starting their businesses were job satisfaction. Independence and 
achievement. The women surveyed exhibited a strong correlation between de¬ 
sire to be an entrepreneur and achievement need. The biggest problems re¬ 
ported were financial, but marketing, management, and Inventory control prob¬ 
lems were also mentioned. 

The authors concluded: "The results of this study suggest that female entre¬ 
preneurs experience varying business problems which more directly reflect the 
type of business than any educational or background characteristic of the 
respondent. Female entrepreneurs In non-trad1t1onal business areas (l.e., 
construction, manufacturing, computer services, and architecture and plan¬ 
ning) experienced more significant problems than those In traditional ones, 
particularly In the areas of obtaining lines of credit, weak collateral posi¬ 
tion, and overcoming some of society's belief that women are not as serious 
as men about business." 


Humphreys, ^^Marie Adele and Jacquetta McClung. "Women Entrepreneurs in 
Jk^^Jjoma." Review of Regional Economics and Business 6 (October 1981) 


This study was conducted using a sample drawn from the 1979 Oklahoma Directo- 
Women 1n Business and Professions . From 176 questionnaires mailed, 66 
usable responses wereobtained. The findings of the Oklahoma survey were 
compared 1^77 census findings. Most results were more or less com¬ 

parable, but the Oklahoma women surveyed tended to have higher gross receipts 
than the national average. ^ r 


The women entrepreneurs surveyed placed great Importance on feelings of per- 
sonal achievement and being one's own boss as components of job satisfaction, 
and found support from others less Important. These findings were similar to 
those obtained by Hornaday and Aboud in their study of male entrepreneurs. 
The women believed hard work and personal determination, as well as manage¬ 
ment and financial acumen, were the keys to business success. This was also 
consistent with studies of male entrepreneurs. 


The women listed the problems/obstacles they encountered in descending order 
of importance as follows: 


• lack of previous business experience 

• difficulty obtaining capital 

• discrimination 
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• difficulty obtaining expert advice 

• chiIdralsing responsibilities 

• lack of self-confidence 

• lack of encouragement from family and/or friends. 

In comparing their findings to those of earlier studies of men, the authors 
point out that the major difference between men and women entrepreneurs was 
that the women had been successful employees before entering entrepreneur- 
ship. The authors suggested that these women entered entrepreneurship be¬ 
cause of the lack of opportunities for advancement elsewhere. Women In the 
Oklahoma study (as well as In the Census) also tended to be more educated 
than men and more educated than women In general. This finding was con¬ 
sidered Important because male entrepreneurs usually have less education than 
the male population as a whole. 


Hunt, S.D. "Women and Franchising." MSU Business Topics 26 (Spring 
1978): 25-28. 

Franchising accounts for one-third of retail sales and is growing rapidly. 
This study is based on a sample of 80 franchisors (those who grant fran¬ 
chises) drawn from listings In the Franchise Opportunities Handbook . They 
include franchisors in automotive service, convenience grocery/specialty 
stores, restaurants, business aids (i.e. tax and bookkeeping services), and 
employment services/agencies. 

The results showed that women owned 6.5 percent of franchised businesses in 
1976 and that 30.9 percent of franchised businesses were owned and managed by 
wife-husband teams. 

In franchising, there is a trend toward company-owned and operated units, but 
the percentages of those managed by women is Increasing (up to 14.2 percent 
in 1976 as compared with 11.4 percent in 1971). Involvement of women in 
franchising varies across industries. The greatest^ involvement of women is 
in employment services and convenience grocery/specialty shops; least in au¬ 
tomotive services. 

Most franchisors surveyed believed there was no difference in the general 
management performance of women as compared to men. Women were said to be 
better at customer relations and personal selling, but apparently had prob¬ 
lems with the technical aspects of business operation, such as accounting, 
and with employee relations. 


Leff, Laurel. "Franchise Fever." Working Woman (July 1983); 75-78. 

The article refers to a survey by Shelby Hunt of Texas Tech University, 
which reports that 6.5 percent of all franchises are owned by women, and a 
further 31 percent are pwned jointly by a husband and wife. The author 
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qenerallv^?fthr,L?l'L®K*!'^^"9 franchising at an increasing rate, although 
generally in the smaller businesses. One reason for this is the lower ini- 
tial investment required for starting up certain franchises. 

In addition to the background information summarized above, the article in¬ 
cludes practical advice for prospective franchisees (franchise operators). 

‘■''207‘’(’october*27: 19^^136. Businesses." jjLdus try Week 

A short article appearing in the author's regular column. “Executive Survival 
Kit, reviews some unnamed studies on women-owned businesses which he claims 

elp^^Ult^rT^^ancra/a'nHr^ business’owne^shl --* 

especially in financial and personnel management. 


McNamara, Patricia P. "Women Business Owners: Some Policy Issues and 
a" Observer's Perspective." In The Regio^nal Environ- 

WBuTintL^^AdmTniW^^^ b.C.: U.$. 

government-generated publications and legislative actions 
related to women business owners. It traces the development of women's busi 
ness enterprise policy prior to and during the Carter AdmTnistrati^ 

ml move°’'inti®“, recommendations for government initiatives to help wo- 
men move into a stronger economic position in business ownershin Thp^main 
points discussed concern: data needs; evaluation of the 

th^needrorwomerbusirless^n^^ Business Administration) to meet 

bllliness owners management and technical assistance for women 

Bilsinesses^'’\aXo''mrHr?r./'’L'’'."-‘'^ Women-Owned 

T+ wap -p * Particular attention to women-owned firms in Reoional TV 

was roer than^'Jhe’MT ^^e average Region ?/wZan^^in^d fi'm 

i average, woman-owned firm nationally, both in terms of 
number of employees per firm and average receipts per firm The distrihntinn 

Sn^•t“XI‘’a/“aS^ T/"' «®9?on ?rwas™1m?/art*lhe" 

women-owned firms were located T//alifornia^ 


Barbara McCaslin. The Women Entreoreneurs Pro- 
T S y a.' ^ Report . Los Angeles: Umversity^f California/Los Angeles. 

funded°"by th?T?"o?ficr'"nf%H®project based at UCLA and 
Aroart of tht Li.//? of Education's Division of Vocational Education. 
AS part of the project a questionnaire was sent to 532 women business owners 
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in California. Results reported here were based on the answers of the 308 
respondents. 

The women's most frequently mentioned reasons for becoming business owners 
were: 

• to make a living by working for oneself instead of for others (77 
percent) 

• to build a business for future income/activity (69 percent) 

• to take advantage of a real need/demand for a particular product/- 

service (51 percent). 

The major reasons for choosing their particular businesses were: 

• "suited my skills, talents, and/or abilities" (80 percent) 

• "I liked the idea of the particular kind of business" (70 percent) 

• "I had experience/training in this area" (68 percent) 

• "I saw a real need/demand for the product or service" (56 percent). 

Interestingly, although 71 percent of the women business owners started their 
businesses within a year of conceiving the idea and did not spend a great 
deal of money, only 15 percent saw their venture as a high risk when they 
started out. 

Most women started their businesses with little start-up capital: ^one-third 
began with less than $1 ,000; another 26 percent started with $1,000 to 
$5,000; and only 3.7 percent had $50,000 or more initial capital. Just over 
half of the respondents felt that they had enough capital to start their busi¬ 
nesses. As to the source of the capital, 74 percent used personal cash and 
savings. The next most frequently mentioned source of capital was loans from 
family (23 percent). Among the 308 respondents, 33 had received a commercial 
business loan and only ten had received a Small Business Administration loan. 

The major start-up problems encountered by the women business owners surveyed 
were: insufficient access to credit and insufficient capital with resulting 
cash flow problems; building a reputation and^ advertising effectively; and 
inadequate record-keeping and financial planning skills. Once started in 
business, respondents found an ongoing problem in addition to those mentioned 
to be finding and keeping competent, reliable employees. 

Respondents reported having started their first business at an average age of 
32. The ages of the owners at the time of the survey ranged from 22 to 70, 
with an average of 42. Over 80 percent had more than a high school education 
and 35 percent had a bachelor's or higher degree. Nearly half (47 percent) 
were single, separated, divorced or widowed, and about one-third (35 percent) 
had no children; 34 percent had only one or two children. Fifty-eight per¬ 
cent reported a very supportive family reaction, while 20 percent experienced 
indifference or nonsupport. 
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iSteroretaHnn. ’"*0 three categories according to the owners' 

0? promable^^^^ 'T®"* struggling/unsuccessful. margLl, 

ti«M neilelveH c^^^fcc ; / significant positive correlation was found be- 
ac success and gross sales/net profits of the business as wpH 

Pleting pap^ffi/ co:piyfn/:n^h”rSlatV^^^^^^ 7e rst So^nt 

ere7e:eVV^t“hanrr:'’^dLe^^^^^^ -sist wo.en 

Mescon, Timothy and George E. Stevens. "Women As Entreoreneurs- A Prp 

«srr£,. y; 

f1ms Tn^An- 2 ona®*®nf%m^''®®''’^ ® of women-owned real estate 

the survev 00 ^ 41 ^! 35 percent re- 

Twenty percent were d^vorced^ Th. w’ ^eyenty-five percent were married. 

2'’fS*is"f'V»‘■”- 

that the respondents tended to have a strong internaT locurof controK^ 

^ea^e"sme’I*s1ness'ff'’?he/h^ the 


”*JeSber^l984): Her Own." Nation's Business 72, 11 (No- 

beingVkenVZTLVra^l^^^^^^ businesses, and on steps 

The article cites a recent survey bv PJ!?!®*®/"t^epreneurshlp for women. 

ness Owners (NAWBO) which showed ^that 7^1 Der7nt^ of7uR’n’'’°'’h°*' 

were in corporations or nar+no»*ch-f,^e. ' of NAWBO members responding 

undercount7brthrstatlst1c7 ownership which tend to bl 

The author argues that while stati«;tirc ch^u, +k, 4 . 

ownership four times as fast ac mpn women are entering business 

Although 22 percent of sole propri’etorTh-fn^c \ J^each their full potential, 
cent of such firms' gros^ rec^?ptTand less by women, only 8 per- 

curement expenditures go to women. Accord^*federal pro¬ 
head of the Interaoencv Committpp nn unm • d Becky Norton Dunlop, the 
tervlewed for thrfrticl^Thfs sltua^SrcL^ht’"®^* Enterprise who was In¬ 
to enter the federal procurement process. ^ improved if women learn how 
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O'Bannon, Donna. "Women As Entrepreneurs.," Executive 4 (1977): 36-38. 

The author argues that women entrepreneurs face staggering obstacles. Most 
women-owned businesses are concentrated in retail and non-professional ser¬ 
vices. The typical woman entrepreneur is a sole proprietor with fewer than 
five employees and less than $51,000 in gross sales. O'Bannon points out 
that many of the discriminatory problems faced by women entrepreneurs are 
addressed by the Equal Credit Opportunity Act and subsequent amendments, but 
women have traditionally been excluded from the networks of local power and 
referrals that stem from membership in the Rotary, Kiwanis, Jaycees and other 
social organizations. 


Pellegrino, Eric T. and Barry L. Reece. "Perceived Formative and Opera¬ 
tional Problems Encountered by Female Entrepreneurs in Retail and Ser¬ 
vice Firms." Journal of Small Business Management 20 (April 1982): 
15-29. 

Participants in this study were 25 female entrepreneurs with one or more 
years' experience in operating a retail or service firm in the Roanoke, Vir¬ 
ginia, Standard Metropolitan Statistical Area (SMSA). Described by the au¬ 
thors as "a case study form of descriptive research used to identify the for¬ 
mative and operational problems encountered by female entrepreneurs," the 
study involved asking women closedand open-ended questions about the forma¬ 
tion of their businesses and ongoing operations. 

Although a majority indicated they had no serious problems in the formation 
stage, 25 percent said obtaining funds to start a business was a critical 
problem. In terms of ongoing operations, record keeping, financial manage¬ 
ment, and advertising were the areas of greatest concern. 

When asked, "Did you encounter any problems in the formative or operational 
phases of your business that can be attributed partially or wholly to the 
fact that you are a woman?," a majority answered "no." However, among those 
who answered "yes," obtaining funds to start and operate the business was 
most often cited as a problem. 

The authors conclude that "the results of this investigation do not give 
strong support to the contention that female entrepreneurs face special prob¬ 
lems in the formation and operation of small business," however, only females 
were surveyed and, therefore, no empirical comparison is possible. 


Proceedings of the Nat ional Symposium on Hispanic Business and Economy in 
the linited States, Miami, 1979. Miami: Florida International Unlversl- 
ty7'T9S0: 

The papers in these proceedings focus on the following topics: Hispanic mar¬ 
ket in the United States, private and government programs, education and 
training programs, labor force characteristics and consumer trends. Hispanic 
women in business, business structure and special problems, marketing round¬ 
table, and the Hispanic market in the 1980's. 



Resources for Women. Inc. On Thefr Own: Women Entrepreneurs Ssnt, 
Cruz, CA: Resources For Wome n. Inc., 1 979. -- 

Twenty-seven women business owners in Santa Cruz, were interviewed for this 
book. The women were asked why they went into business, about the r 
backgrounds, and about the financial, legal and psycholooical asnerts ^ 
being a women business owner. Community and employee relations are aisn 
discussed. Host of the businesses are in the servfceld retail Industries! 




women to learn by example from the experiences of 
14 *-*^* tI!'° successfully pursued a new career option or life style later in 
1 ,^^® women profiled started new careers after raising a family beinq a 
homemaker, or being employed in a dead-end job for many yLrs BiooraohiLl 
profiles were constructed. on the basis of interviews^ with thp® 
husbands, friends, employees, parents, children, and the women themselves 
According to the author, the women "tell their stories and explore the?; 
childhoods, marriages, self-images, attitudes toward the feminist^movement " 
and family reactions to their success. Those interviewed include ?eveJ^^ 

career counselor, two partners 1n a dress shop a real 
estate broker/owner, owners of a home-based travel aoencv an 

colmet1deeeiee«''’“Vhe'd'®«id'’'"r*^ ^ beauty bdok 

iddviewed ^ self-employed and professional women are also 


_____ . Millionairess: 
per & RoW, \918, 


$elf-Made Women 


America. 


York: 


wht rose to the tod W ?! "Horatio Alger heroines," women 

financial id dL* mberited nor married into wealth, but were 

oettonll iid successful in their own right. Their 

dpditnteda’re exdmdnpd ®"'P’°y"’ent histories, and business 

pa ticdd yTn manuS;ing ' 


'^7Ib;ua;dl98l)t Entrepreneurs." D & B Reports (Januarv/- 

Interviewd* ThdhNc?no«lf*<d women business owners based on personal 

advertisina anri include a management consulting firm, an 

nontmedtal hont '^®’®bions agency (one of the nation's top 15), a 

and service. ® ?o"struction company, a company that sells 

wSoddidservino fdr equipment (pumpb. etc.), and a firm that does 

wood preserving for guardrails, railway ties, utility poles and other uses. 





The women came from different parts of the United States and different back¬ 
grounds. Four of the women bought out an existing business from someone else 
(in two cases from their husbands, following a divorce). They reported their 
biggest problems were with access to finance and decision-making power 
groups. All the women belonged to many business and professional groups, but 
felt that women had litt e real power. Chambers of Commerce, in particular 
were criticized for failing to give positions of responsibility to women 
The women argued that the two most important things for the woman business 
owner are a mentor and a network (a forum for women to communicate as equals 
share ideas, make contacts, do business with each other). ’ 


Rose, Gerald L. and Arthur D. Brief. "The Status of and Opportunities 
for Minorities, Women, Aged and Other Special Interest Groups in Small 
Business. The Regional Environments for Small Busin ess and Entrepre- 
H^-MTAb i P* Washington, D.C.: U. S. Snail Business Administration, 1979. 

Rose and Brief use secondary sources and a limited mail survey to determine 
the status of, and opportunities for Region VII's minority and female-owned 
firms, particularly as related to U.S. patterns. 


They conclude that secondary data are generally inadequate for purposes of 
assessing these groups' current status and future prospects. Both minority 
group members and females are substantially underrepresented among owners of 
firms based on their proportions in the populations of Region VII and the 
nation. The authors conclude that prospects for minorities and females who 
own businesses are difficult to assess, since there is little adequate infor¬ 
mation. 


The authors recommend establishing special-interest group Business Service 
Centers with the mission of providing direct services to present and poten¬ 
tial minority and female business owners which would include training in the 
business disciplines, providing equity and operating capital, and assisting 
in establishing and maintaining relationships with both public and private 
sector customers. 


Scholl, Taye. "The Savvy 60." Savvy (February 1984). 

A sort of "Fortune 500" of women-owned businesses, this article highlights 
successful women business owners and their firms. Thirty businesses are 
listed with names and addresses of their chief executives. The article also 
includes some discussion of current issues facing women business owners. 


Schreier, James W. "The Female Entrepreneur; A Pilot Study ." Milwau¬ 
kee; Center for Venture Management, 1975. 

This is a brief, preliminary study (one of the earliest), on the personal 
histories and personality characteristics of the female entrepreneur. 



published by the now-defunct Center for Venture Management. The study pre¬ 
sents the results of personal interviews of women business owners conducted 
in Milwaukee. The sample of 14 was selected from among "several women known 
to be owners of their own businesses," names obtained through unspecified 
published references, and personal contact with various women's and business 
organizations. 

typ^cally male dominat¬ 
ed (including many service-related businesses, but not "typically female" 
service businesses such as beauty shops). The resulting profile of women 
entrepreneurs was compared to earlier research on male entrepreneurs. Ac¬ 
cording to the suthor, the survey results showed that women entrepreneurs 
were similar to their male counterparts in: impetus for starting their busi¬ 
nesses (economic necessity or seized opportunity), family history (entreore- 
neurul father who had great influence on them), and willingness to ac«pt 

However, the women differed from their male counterparts in their attitudes 
towart education and working for others. Women generally did not mind work- 

mSfeeWnlirs.'^*^"'^' o'pposite "is’usually t"rue "or 

On the basis of this study Schreier concluded that there were no significant 
differences between male and female entrepreneurs. signiricani; 

IIlthor'“sViluri'"iJ®tcMfl*^h'"®’’^ ® non-random sample, the 

coJt?ol oroun discriminatory variables and lack of a 

control group of male entrepreneurs or female non-entrepreneurs for comoarl- 

son. However, the study was never intended to be more then a pilot written 
to encourage further research on women business owner!. Its fai tra^rones 
that are common to many studies of women entrepreneurs. 


^SntemDorf;^R,.l'^n»c!'’£®?fr’'!^’Pie,^^®*' Frontier." Journal of 

contemporary Business 5 (Winter 1976): 47-76. - 

Jelblts^of'JefLrTnn^Ltl'’''’^® ® entrepreneurs with 

* atid ^"^^ering business were similar for male 

and female entrepreneurs—the need to achieve, desire to be inde¬ 
pendent, need for job satisfaction and economic necessity 

* women tend to have an autocratic management style. They closelv 

m n'lnX^rrlTU'^'" businesses. (Th^'s^is als^ charactTrist?c of 
men in the first stages of their companies growth) 

* they faced was credit discrimina¬ 
tion in the capital formation stage of business development 

feLu^MVeoteneLr^^'Th'"/"^ differences in the characteristics of male and 
preneurs. The sample size was too small to draw any major 





conclusions about the characteristics of the overall population of female 
entrepreneurs. 


Scott, G. "Women Retailers Mean Business." Black Enterprise 9 (Mav 
1979): 43-45. -- ^ 

The author notes that "Black women .have always been an integral part of black 
efforts toward economic self-reliance." Black women retailers now account 
for 21.8 percent of black retailers. In this article three retail businesses 
owned by black women were selected at random and the owners interviewed. 
Their clothing stores are located in Minneapolis, Minnesota, Jackson, 
Mississippi, and Beverly Hills, California, Brief accounts of the women and 
the development of their businesses are offered. 


Sexton, Donald and Calvin Kent. "Female Executives and Entrepreneurs: A 
Preliminary Comparison." Frontiers of Entrepreneurship Research: Pro- 
ceedings, 1983 Conference on Entrepreneurship (Babson College. 1983). 

The authors compared female executives and entrepreneurs utilizing a sample 
of 45 executives and 48 entrepreneurs, all residing and conducting business 
in Texas. The results indicated that female entrepreneurs and executives 
tend to be more similar than different. Comparisons were also made between 
the results of this study and previous investigations which attempted to 
characterize entrepreneurs and contrast them with executives. 

The two groups were compared with respect to the following variables: 

• sibling position--the majority of both groups were middle children 
or born last (in contrast to the findings of Hennig and Jardim that 
showed women executives were generally eldest children-see appendix 
for citation) 

• motivation—job satisfaction and professional recognition were most 
often cited by both 

§ parent's occupation—the father's occupation had a stronger influ¬ 
ence on the entrepreneurs (confirming a prominent theory of entre¬ 
preneurship) than on the executives 

• education--was slightly higher for the executives (supporting a com¬ 
monly held notion that entrepreneurs enter business ownership be¬ 
cause they lack proper credentials for management in a firm owned by 
someone else), but the younger entrepreneurs had more education than 
the younger executives 

§ work experience--the entrepreneurs changed jobs more than the execu¬ 
tives, but a majority of both said their current occupation was di¬ 
rectly related to previous work 
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• personal priorities—the entreoren^tj^c u 

ond; the executives just the opposite * ^ 

* in?wi tlMop^f Las' aifstlS'a'nf' / work- 

trepreneurs found persistence to be’ 

work and working with people important, followed by hard 

risk tTinf WM'alLost'^iT^^^^ *'’® propensity for 

scholars feel this Is an Important acnpr^t^n^ Although many 

research has also shown that a of entrepreneurship, other 

significant characteriTtif of entrlprener^^^ "o* a 

This study suffers from the foil owlna ^^m 1 tp+^A»,c. n 

allow for comparison of female entreoreneu^^Inn *"'!•’ sontple size did not 

try and by size'of firm; the IS wTrnot 

survey methods were used for the two oroim* different 

acknowledge these drawbacks, and in soitl ^nV th authors readily 

one The main features that recoimlend fl aL 

thodology and its attempts to relate findinoc*tn**+h*® comparative me- 
entrepreneurship research. findings to other work in the field of 


Nafi’eiiel. "Women's 
1981): 57-58, 61-62. 


.^lack Enterprise n (February 

sus and offers recommendations for'^impro^inl'^lM^^t '*“1'®'"* 
ness. He argues that most women in business feoi'"th"l*’j* women in busi- 
business ownership is more appealilq^S a rf«H ^'®spife the problems, 
gestions given for women include- be willinn -IcP- of the sug- 

prepared to work harder and longer than "'0''®^ up front, be 

foles, and Kghi* "^elearch * different 

argued that government assistance tn wnmon^Kf^ • interested. It Is 

IS still inadequate, especially in government pSemTot.’’* i'"P'"0''ed, but 

''Sded'^'lLL Risks and Suc- 

IiIw’I?’Vh«e\to7iM®pr^^^^^ ‘Jf.*'® "self-made successes " A re¬ 
guide to business tactics whilh can‘’and*rfl'’ "'““’d-be entrepreneu'rs and a 

included In the book* Marv HuWcnn work. Two women entrepreneurs are 

Mary Kay Cosmetlcrinc. ^ Company, and Mary Ka7Ash of 


96 


Small Business Development Program, University of New Hampshire, Direc- 
tory of Women-Owned Businesses in New Hampshire 1982. Durham, NTHTT 
Small business DeveTopment Program, University of NewHTampshire, 1982. 

This directory contains an appendix (pp. 118-130) with detailed results of a 
survey of women business owners in New Hampshire, as well as some comparative 
information on men business owners in the state who were surveyed at the same 
time. 

The survey result showed that the majority of the respondents to the survey 
of women-owned businesses in New Hampshire were concentrated in retail trade 
(36 percent) and services (16 percent). Over 70 percent of these businesses 
had less than five employees and nearly half had gross receipts of less than 
$100,000. The tabulation of survey results also contains information about 
initial and ongoing finance, education, experience and perceived business 
problems as reported by the women surveyed. 


Small Business Secretariat, Policy Research and Formulation Unit. Cana¬ 
dian Women Owner/Managers. Ottowa: Government of Canada, 1982. 

A review of the Canadian Taxation Statistics showed that the number of women 
business proprietors was increasing faster than the number of men business 
proprietors. Women own one-fifth of those proprietorships with taxable in¬ 
come and one-third of all proprietorships (including those with and without 
taxable income). However, the women proprietors have much lower earnings. 

This document also reports on a study carried out by Queen's University in 
Ontario. Some 275 women business owner/managers in Southern Ontario were 
surveyed. Their names were obtained from a list provided by the Dun and 
Bradstreet Corporation. The study showed that: most of the women had 
started their own businesses rather than inheriting or buying them; most 
owned relatively young businesses; the businesses tended to be relatively 
large employers, especially of women; very few were in franchising; many of 
the owners had entrepreneurial family backgrounds; challenge was the most 
important motivational factor; and most felt the problems faced by women 
business owners were no different from those faced by men business owners. 

The paper also reviews the results of the 1972 U.S. Census of Women Business 
Owners, the Report of the President's Task Force on Women Business Owners and 
the study by Schwartz. 


Smith, Norman, Gary McCain, and Audrey Warren. "Women Entrepreneurs Real¬ 
ly Are Different: A Comparison of Constructed Ideal Types of Male and 
Female Entrepreneurs." Frontiers of Entrepreneurship Research: Pro¬ 
ceedings, 1983 Conference on Entrepreneurship . (Babson College, T9B2). 

The study is based on 76 responses to a survey of female entrepreneurs in the 
San Francisco area (all members of a women entrepreneurs organization). The 


97 







b6li8Vior 3nd flttitudss of th© woni6n w©k*© juiAix/T^H ncinn a j •% 

evaluate entrepreneurial types ® 

within a range bounded by two extreme tvoel- rraft Jw entrepreneurs 

portunistic (adaptable)/I^a compeltL i’'-3’^ “P' 

the authors' previous study of male entrepreneurs it^w« 

entrepreneurs were different fnnm t-hAiv ma^ it was found that female 

tended to be moToppoVSt/c counterparts; specifically, they 


" ^teplrl lMSanwrri9ffirl7!l9.°^ Bxs’-ness Owners." Professional 

IIl?ho™u«l'I^:*wrmL*maJ !?acl problTm? or;*" business. The 

when they start. Also Included Is** a ’’’s*' 

women business owners through Small Businect^in"government assistance for 
procurement. ® " Business Administration loans and federal 


^^Wlsconsln’ ’Iman‘ r -»-^'""°"s1n Resta urant Survey . Madison: 
Wisconsin, Small Business Development Center, 1980. 


University of 


on women-owned bu^n7ss*erin\hrt'*lndustry''*(r°25 o/T^^^ ^"^^'^^tlon 

resent 18 percent of the total Thf report), which rep- 

1979 sample survey of 1,000 restaurants drawn/generated by a 
rectories. restaurants drawn from listings In telephone d1- 


^^Ba?ber Shii’ Surv'ev^.'''*Ma'!f,!/l.''- The 1980 Wisco nsin Beauty/ 

development Center," 1981. ' diversity of Wisconsin, Small Business 

beauty anrbarbe'r*\1?op°s" 1n’\h7*sme °o*f *Wisco°ns*“*'''®/h°*' ®PP'' 0 ''’"'ately 1.000 

women business owners In that Industry discussion of 

Of beauty/barber shop owners in thf^sta^r and ^8 P®"”"* 

terms of number of employees and souarl foot larger shops in 

nificant difference in gross sales Tv Lnl/^f- «« "o/ig- 

report). ^ross sales by gender of owner (see pp. 22-24 of the 


faille Foster. Women In Busi 


ness. Mesquita. TX: Ide House, 


chapter on women entrepreneurs attempts t^llnk t th executives. on( 

men in the labor force In genlr^ with thocJ of the problems of wo- 

business owners. The arguments are «imoort^d°k management and womei 

propriate statistics The appendix cS« by extensive references to ap- 

appendix contains tables on education of women. 
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earnings of women executives, and laws related to the prohibition of sex dis 
crimination. 


Trescott, Martha Moore Scott, ed. Dynamos and Virgins Revisited: Wome^ 
and Technological Change in History; An Anthology . Metuchen, Nd: 
Scarecrow Press, 1979. 

This book collects some of the more significant works on the interaction be¬ 
tween women and technology. It contains eleven scholarly essays, and is de¬ 
signed as a reference tool and a text for courses on women s history and otn- 
er women's studies, history of science and technology, economic and business 
history, and other related areas. Both European and American topics, from 
the 18th century to the 20th, are included, although the focus is on the 
United States in the last hundred years. 

The readings in Part I treat women as active participants in technological 
change, focusing on women operatives in industry and women inventors, engi¬ 
neers, scientists and entrepreneurs. 


U.S. Department of Labor. National Commission on the Observance of In¬ 
ternational Women's Year, 1976. "...To Fym a More Perfect Union... 

Justice for American Women. Washington, D.C.: U.S. Department of La- 

This report discusses the obstacles to equal rights for women and deals with 
varied economic and social issues. There is a brief discussion of the woman 
entrepreneur (pp. 61-64) as well as an analysis of issues that affect the 
woman business owner, such as credit access, women in the labor force and the 
family responsibilities of women. 


. The Spirit of Houston . Washington, D.C.; U. S. Government 
Printing Office, 1978. 

This report on the First National Women's Conference in Houston contains a 
two-page discussion of women in business (pp. 22-23) and recommendations for 
changes in government policies in order to provide greater assistance for 
women business owners. The major recommendation is that women be included in 
the Small Business Administration's subcontracting program (the 8-a pro¬ 
gram, so-called because its authority stems from section 8-a of the Small 

Business Act). 
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U.S. Interagency Committee on Women’s Business Enterprise. Annual Reoort 
' t ' ion^lm^^*^^”* ’ Small Busines“s Adminiitra- 

The Interagency Committee on Women's Business Enterprise was specificallv 
charged with overseeing the development, coordination and implementation of 
the national program for women's business enterprise, preparingTioint fed 
eral and pnvate sector plan to increase the number of Wn-ow®ned busiLsses 
and promoting the growth and success of existing ones. smesses 

The report describes the activities of the Interagency Committee in the first 
year following the issuance of Executive Order 12138. It outlines the nrnn 
ress made by the Federal Government in addressing the problems of women bus? 
ness owners as directed by the order. The report also reviews the problems 
women business owners face, and suggests the future direction the Federal 
Government and the private sector should take to bring women fS?ther into thi 
mainstream of business ownership. A series of goals for the next fil ° ars 

®"’P'’«si‘zed *'■6 financial access, opening nL^mar- 
kets, and management assistance for women business owners: data collection 
analysis and research; and ways to increase public awareness of qove^ment 
programs available to women business owners. government 


^ Bottm MW F<»"ce on Women Business Owners. The 

Bott om Line: Unequal E nterprise in America. Washinotnn n 0“n c 

uovernment Printing Office. 1978.- "asningcon. u.i.. u.S. 

In August 1977. President Carter established an Interagency Task Force on 

S. S..7r.tvs 

of eyiT+inJ xJf ^ ^ ® mandate included the identification and assessment 

of existing data on women entrepreneurs, and the assessment of federal 

programs and practices that might have an impact on women entrepre-^^^^^ 

includes the results of a nationwide survey of about 

nAnpIJtLnV r organizations, and the regional offices of the 

27^onn nuec+i Small Business Administration. A total of 

for pro«fs?ng""® orthere “ f ^.454 were returned fn tiSe 

ciiitc nf these, 2,973 were from women business owners The re- 

d?caL that 

• were employed for several years before starting their own businesses 
a Initiated their own businesses and did not inherit them 

• were interested in being independent 




• started their own businesses alone, and without assistance 

• were married and had a family 

• were motivated by the desire for money, and to use their unique 
skills and talents 

f were daughters of a parent who had been self-employed and mothers 
who were employed outside the home 

• had initiated their businesses within the last 10 years. 

Because of the way responses were solicited, the respondents do not consti¬ 
tute a representative sample of the population of women business owners as a 
whole and the findings may not be extrapolated. 

The Task Force Report addresses the following topics in considerable detail: 
the changing status of women in the work force and its relationship to wo¬ 
men's enterprise development; assessment of available data on women-owned 
businesses and their proprietors; education and women's entrepreneurship; 
management training and technical assistance for women business owners; capi¬ 
tal formation and credit for women in business, (including federal loan and 
grant programs); women and the government market; and legislative and regula¬ 
tory barriers to women's business ownership. 

Extensive recommendations for improving government policies and programs to 
better assist the woman business owner are included. A glossary, bibliogra¬ 
phy and statistical appendices are also provided. 


U.S. Small Business Administration. The State of Small Business: A Re - 
Dort of the President. WashingtonU.S. Government Printing Of¬ 
fice, various years. 

Released annually since 1982, The State of Sm all Business provides extensive 
information on all aspects of the small business economy. Each edition of 
the report contains an appendix or chapter which provides a ready source of 
data on women business owners and their businesses. 

The 1985 edition reports an SBA estimate of 3 million women-owned businesses 
for 1984. This estimate was based on published and unpublished figures from 
the Internal Revenue Service and the SBA's Ownership Characteristics Survey 
of the small business owners in its Small Business Data Base, which was con¬ 
ducted during 1984. The report also discusses trends in the industrial dis¬ 
tribution, business receipts, and government procurement activity of women- 
owned businesses. 


''• '^‘’“"S- ''Women At the Top." Management 
World 12, 8 (September 1983): 32. --■ ^ ™nt 

This article summarizes the findings presented In two earlier papers bv the 
authors, in which they Investigated differences and similarities between^male 
and female entrepreneurs and found that women used more written sources of 

more realistic In their assessments of econo¬ 
mic ‘^“"‘■’tions than men. Among those surveyed, the volume of sales was lower 
for women ($100,000 - $200,000) than for men ($200,000 - $300 000) The wo¬ 
men tended to have more education, but less business experience.’ Women's 

reasons for going into business and the advantages and problems of business 
ownership for women also were discussed. Business 


I 

White, Jerry. "The Rise of Female Capitalism—Women as 
Entrepreneurs." Business Quarterly 49, 1 (Spring 1984): 133-36. 

The results of a 1978 survey of 1,989 new businesses In Canada, and a follow- 
1981 indicate that over a three year period, 47 percent of the 

Whereas only 25 perceHl 

of the 486 male-owned firms were still operating. The author suoaestc that 

surre«f?f® powerful force In Canadian small business, and may^be 

parts The studJ"aUn''''i«i'"H downturns than their male counter- 

parts. The study also found that women tend to use their own finances 

Therefore, financial marketers might profit from better targeting toward wo- 

men. The author's conclusions call on professional firms, businlsspubllZal 

feZZle ZZtrfpZSZs.* agencies to provide Increased attention to the needs of 


Williams, Constance H. The Women's Project . Philadelphia: Small Busi- 
ness Development Center, The University of Pennsylvania, 1982. 

was created Wharton Small Business Development Center (SBDC) 

hypothesis that specific problems do exist for women 
small business owners which are not common to small business owners In ge™r- 

inte^v7Zwe?^“8 Wharton Small Business Development Center 

interviewed 18 women who owned or were starting their own businesses Fmm 

author Identified three specific areas In which women 
the finfncitf aTertc problems than men: In their approach to 

for networkino and 7ntheir sense of Isolation and need 

sIbllltZes Zade on their time ” 

tZ®test\e®7trl7oth*o77h® business owners 

The Zaiorltv nf Ih! 1 ?^ identified by the focus groups, 

me majority of the 130 respondents felt that In most business skill arpas 

However^^iroLcelirthm^ different or greater problems than men. 

than for men V^ *'7 ""7® ‘*^7^tu1t for women to obtain loans 

cnan tor men. In terms of personal characteristics and social constraints, a 
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majority said women entrepreneurs had different problems than men had. Half 
of the respondents believed men do not take women business owners seriously. 

The final report explains the methodology involved in running the focus 
qroups, identifies the population base from which the participants were chos¬ 
en, and presents a summary of the most significant responses organized y 
topic. It next discusses the survey questionnaire and its results. Based on 
the results of the survey, possible new programs for the center are suggested. 


"Women at Work: AMA Survey Shows How and Why Females Succeed As Business 
Owners." Management Review 67 (November 1978): 56. 

A one-page article that appeared as a part of Management 
column,^ "Research Spotlight". Highlights the major findings of the /^A sur¬ 
vey of successful women business owners, which was undertaken in conjunction 
with the work of the President's Interagency Task Force on Women Business 

Owners in 1978. 


“Women Rise as Entrepreneurs." Business Week (Industrial Edition) 625 
(February 25, 1980): 85-86, 91. 


and 

and 


This article argues that, although women have X 

role in the creation of new business enterprises, a change is coming as the 
number of female entrepreneurs increases and their operating 
The article points out that although more women have 
management ex^perience and are moving aggressively into high technolw 
manufacturing businesses, the majority of the businesses 
of the small business scale. All encounter the obstacles of dealing 

predominantly male,banking and financial community and !enture 

and customers. Relatively few female entrepreneurs have attracted venture 

capital. The authors argue that attitudes may ®'’®"9® 

to career advancement within corporations and opt to start their own business. 

The article also mentions government programs to train and finance potential 
wo^en buslLss owners. However, it is pointed out that s ccessf^^^ women 
trepreneurs feel that women must *0 oonser r’ .ly 

risks, and to adjust to the demands which will affect their family and per 

sonal lives. 


Unpublished Dissertations, Papers and Manuscripts 

Bloom H and Margaret T. Shaffer. "Women-Owned Businesses: A Concept 
Paper." Potomac, MD: Paradigm, Inc., 1978. Mimeographed. 

This study begins with a review of the data on women-owned businesses. At 
the time it was written the only major sources available were the 1972 census 
and self-employment data from the Bureau of Labor Statistics. 
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tpatlon^ln thriaboJ^forcrand^mr^renlurshlD^'f 

for the future. Business opportunities snrf ^lkl /^ ^ ^ Picture is projected 
cused largely in un*+h ia« jobs for women will still hp fn 

1976, 78.7%ereent of thrclerl^arwortl^"’®^^ mobllitj! In 

and admlnlstratlJe Jorter^ were®'”wom?n'"?’ Percent 

food service workers and salermaMw^s Tn 1®"^ 1'’"* <''®l«ded 

abllirto"“admcrTthe^r 

sttct:,^.*"‘’“ the up,,rni,blX "To&Ty %tToS*- 

o5«o^“s^Tnd ®s“cce\s’'^of ^^’’^61111.^1''™**^°'’ ‘'°''''®^s ""ilts the 

fields she may choose to enter deprlvIno^Krr ®"/''®P'’6neur by narrowing the 
ledge, and reducing her ability to accumul^^^^^ and know- 

track record necessary for startinn collateral and management 

s tuatlon in the labor force, wo^en lack JH ‘‘®®®“se of th?s 

Ity and credibility that they nwd tn ®®"^’f*®''oe in their own capabll- 
bustness. As changes slowly ^occur^ In thl woVk'^totr^o '’® .^ocoossful in a 
deas and options, and the a^uthors feel^'o^ne'^TfS^r w7lT"be‘'VJsi^^^^^^ Tnel' 

grams on women, especially^on^those who'"own*'busln’*^*^’°'' government pro¬ 
to marketing high technology comnunlcations in^V\ an approach 

ers IS outlined. communications equipment to women business own- 


DeCarlo, James F. and Paul R Lvonc "ri,.-, .. • ^. 

male Entrepreneurs." Frostbuto MD- Successful Fe- 

Mimeographed. r^ostburg State College, 1978. 

Schedule) and*'^SI\f (Gordon* SurveT'^of r*'t (Edwards Personal Preference 

used by Hornaday and Cud t®sts. that Ce 

successful female entrepreneurs in studying male entrepreneurs to 

cessfur entrepreneur w« deTined brHornadav7nd''ah*'®^ ^ "*“c- 

®® •'oad of an operatina^ii«inocc°-‘^ Ju ®P®"t 

gion, and was of the average age of 45 . ^ usiness in the mid-Atlantic re- 

preneurs, as measure^d^ by°ThV*SlvCd*^EPPS*tost *’®^“®®'' "'ale and female entre- 
and generally insignificant. Different were found to be very slight 

quite Cg^C^gnificantf PaP^’atlon i^genetol^Cre^S’to‘’be 

Aboud*TlL^"*to‘’that" the’wolen haT towtr^eCtov*’’'’"' ^c^-uaday and 

business, worked fewer hours had . ®'"P’®-y®es. had less experience in 

vorce had less education and’were less fcceoftor®?'^ °t separation and d 1 - 

DeCarlo and lyons argued that some of 
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the type of business the women were operating--but their sample size was not 
large enough to allow testing of this hypothesis. 


. "An Exploratory Analysis of Job and Life Satisfaction Among En¬ 
trepreneurs." Frostburg, MD: Frostburg State College, n.d. Mimeo¬ 
graphed. ERIC Document #ED226134. 

This paper is described as "a pilot study to examine the concepts of job sat¬ 
isfaction and life satisfaction among a sample of female entrepreneurs." A 
sample of 32 female entrepreneurs from Maryland, Pennsylvania, and West Vir¬ 
ginia was compared to a sample of 32 "bureaucratic" females (in this case, 
nursing supervisors at three hospitals in New Jersey and Maryland). Ques- 
tionnaries based on the Job Description Index (JDI) were administered, along 
with global measures of job and life satisfaction. The results showed that 
female entrepreneurs scored higher on the "work" and "people" scales of the 
JDI, but lower on the "pay" scale. However, only the work scale difference 
was significant. The entrepreneurs scored higher than the supervisors on the 
global measures of job and life satisfaction, but these differences were not 
statistically significant. 

One cannot conclude from this study that there are any significant differ¬ 
ences in job and life satisfaction between female entrepreneurs and "bureau¬ 
cratic" females. Such a conclusion is not supported by the results of the 
statistical tests actually made. Furthermore, even if the tests applied had 
showed significant differences to exist, it is unlikely that the results 
could be generalized to female populations in question. First, nurse super¬ 
visors may not be an adequate proxy for "bureaucratic" females. There might 
be any number of other variables that would better explain their level of job 
and life satisfaction when compared to that of female entrepreneurs. 


Demarest, Janice Lyski. "Women Minding Their Own Businesses: A Pilot 
Study of Independent Business and Professional Women and Their Enter¬ 
prises." Unpublished Ph.D. Dissertation, University of Colorado, 1977. 

Demarest interviewed 51 women business owners and independent professionals 
on a wide range of topics, including attitudes toward success; risk-taking 
and competition; goals and levels of aspiration; identification of their 
strengths, weaknesses, and accomplishments in relation to conventional no¬ 
tions of masculinity and femininity; and the integration of their enterprises 
with family and personal lives. Although most of the women business owners 
interviewed were confident in their ability to succeed when they initiated 
their businesses, approximately 50 percent indicated an increase in confi¬ 
dence since initiating their businesses. Other ways they believed having 
their own businesses had changed them included: greater ambition or goal 
orientation; increased knowledge and greater competence; and a stronger sense 
of self-reliance, independence and self-respect. 

Most women in the survey wanted to improve the operations of their businesses 
rather than expand. The following three approaches to business operation were 
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used by the women business owners: a competitive approach, a non-competitive 
approach which stressed quality of work, and a refusal to admit the existence 
of any competition. Of the women in the non-competitive group, 25 percent 
expressed this quality in "feminine" terms and stated that they didVtter 
work because of the fact that they were women. oeicer 

Regarding attitudes toward risk taking, more than 60 percent Indicated little 
or no worry about financial risks Involved in operating their enterprises! 
Very fw risked large sums of money, and many had other means of financial 

U p P VI • 


"Entrepreneurial Choice and Success." Study prepared for 

rr!pnw7rh"%T! r® Administration. 

Greenwich, CT: CERA Economic Consultants, Inc., 1985. 

In the States today, there are a total of approximately 9 million 

workers, representing about 9 percent of the work force. This 
study relies on data drawn from the 1970 and 1980 Public Use Sample of the 
U.S. Bureau of the Census to compare characteristics of wage and salary work¬ 
s'" longitudinal data would have allowed for 

a richer analysis, there are too few self-employed workers in the National 
Longitudinal Samples to allow for reliable statistical analysis. 

self-employed professionals (such as doctors and 
lawyers) and farmers, all workers under the age of 18 or over the aae of 65 
and those who work less than 36 hours a week or less than 40 w^ets per !ea^ 
All self-employed workers In the Public Use Sample that were not excluderby 
the above restrictions were Included In the study's sample. Of wane and sal- 

pl^e an777ht ^frmr‘^? 9 fin ”®'"4 s®J,®cted from the 1970 Public Use Sam- 

Sf women and figures, only about 4 percent 

or women and 10 percent of men who meet the criteria for inclusion in the 

malfs ^S^n^p’LiT® in 1980. The study sample Included 7,275 

^205 (3 7^5 self-employed) for 1970, and 

198o! * i3,73S self-employed) and 2,237 females (833 self-employed) for 

diffe7en«s®7n'"l'’ator^m!!!o7’^^^^ “ separately because of 

oiTTerences in labor market behavior between the two groups. It found that 

waje aTS's^larvT^^^^^^ college'educ'aii on \han female 

wage ana salary workers. In addition, there were fewer hierirc 

grants among self-employed women than among female wage and salary workers. 


'"’nomy Person"s'' In^SmaiV'^R?;- Elderly, and M1- 

l uH n'ss Adm inist^aS iSb I '^®'’^®"~'«^sh1ngton. U.C.: U.l. Small 

^^^7usTnes7'’7H7^„?!.^7? ® commissioned by the U.S. 

Small Business Administration, was to characterize females, elderly persons. 
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and persons from minority groups who own or cociSi 

South This purpose was achieved through an investigation of their social 

origins, educational background, career routes and other relevant information. 

a camnle of 1 000 small business owners and managers was obtained from the 

LTBusines^s’ Administration. Business and Professional “ihaoters 

hiicinAcc oraanizations Service Corps of Retired Executives (SCORE) chapters, 
and directories of manufacturing and retailing industries in Mississippi, 
raLla Sckv Tennessee. Florida. South Carolina. North Carolina, and 
Alabama! The owners and managers were surveyed by questionnaire and personal 

interview. 

When responses were compared, "the statistics showed that the typic^ 
Kiic-inocc wnman is sliahtlv younger than the male, is more apx xo ue un 
mo?e likey to^ have^^^ sales or teaching experience and 

has sliahtly less managerial experience before assuming her .P'^®sent posi 
Hon Her husband has probably been instrumental in her decision to s^rt a 
small business. One of the most common motivating factors was the desire to 
have time available when needed by family members, particularly children. 

The major drawback of this paper as a ^tu^y of women that 

the sample includes both owners and managers of small businesses witn no 

tinction made between the two groups. 


Flexman N A "Women of Enterprise: A Study of Success and 
^^Ss’From Self-Employed Women Using the Perspectives of, ® 

strScts of Agency ^and Communion and Attribution Theory. Unpublished 
Ph.D. Dissertation, University of Illinois, lyou. 

The purpose of the study was to fnvostigate self-employed^women^in^^^^^ 

dents could be predicted by low scores. 


II • D "Q+a+iic and OoDortuni ties for Minorities, Women and the 

P;., r^liS^ for Entrepreneurship an d Small Busi- 

nfss We Regions.U.s“ll Business Aaminiscra- 

tion, 19797 

..port 

going to women-owned firm^s in Region guarantees ap- 

Jr^v^d WyATre'rcent Tn m and 11 percent in 1976. But when computed 
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1n terms of the dollar amount, the percentages of loans and guarantees that 
went to women were lower in each year. ^ tnat 


Candida Brush. "Women Entrepreneurs: Present 
Skills and Outlook for the Future." Boston College, 1982, Mimeographed? 

This js a report on a nationwide survey of women business owners con 

ducted by the authors in 1982. Of 1.151 owners contapted. 468 responded to a 
slstancr*^*^*' businesses, backgrounds, skills and needs for as- 

the women had been employed in service occupations before 
starting their own businesses, but gave themselves relatively hiqh rations 
with respect to management skills. The women rated their financial skin? 
weakest and listed insufficient business training and lack of f ?ance 11? 

problems. They generally ^pressed concern 
about the lack of role models and acceptance of women as business owners 
"o^-tcaditional areas such as manufacturing and construction’ 

serioirbusinefs owllrs tl"a? Tmen's* m'ltude? h'ad 

well, to demonstrate more self-confidence and assertiveness. TablL"a?e®prl! 

Ito, Barbdrd Darlington. "Entropreneurial Wompn in iivKan i 

oMow 1.%T’ Pl’-P- Dissertatfon. Sn'^JerslS 

“rrs if fvs “Sir.r./'shfir 

ing. llthoSgh e?llolLnt*X??un7tierfre °a" s°^^ dSs^e^d 

ground information is provided on famii>7 back- 

tion, and marriage in urban Japan? ^ daughters, educa- 

’■'’to three types: businesses in 
business; family businesses in whiVh ^°^trol oyer all aspects of the 

and operation; and commission sales activTties*''^ nf 

the dissertation, only three ’''terviewed for 

business from their husbands and .l-T PV?:'’«ses-two had inherited a 
of the women studied were^^involved^ i*^® business herself. Most 
nesses. Their start-urft.nl? ni! ^ i, small-scale service and retail busi- 
from family and friends ^ P^^sonal savings or loans 

herited the business or entered it’thrZn'h Ih '5'iS’’,''esses usually in- 

three groups, the self-employed women Sed to have t'ss edu'^^^^^^^^^ 




Iwao, Suroiko. "Skills and Life Strategies of Japanese Business Women. 
Paper from the Bernard VanLeer Foundation Project on Human Potential. 
Cambridge, MA: Gutman Library, Harvard School of Education, 1984. 
ERIC Document #ED254465. 

The author argues that traditional Japanese female values— thrift, industri¬ 
ousness, harmony, avoidance of conflict, and empathy—are conducive to sue- 
cessfSl busineTs ownership. This conclusion is illustrated by two cases, 
women who were chosen as "representative" from a sample of 56 Japanese Women 
business owners. The paper does not describe how the original sample of 56 
was selected. 

The first case presented was of a woman restaurant owner who had inherited 
her business. The restaurant business is one in which Japanese women tradi- 
tinnallv take an active role, particularly in giving individual attention to 
irs?s!" ?he second" wlan had s'^tarted her^own firm "9 company fo^^ 

veterinary pharmaceuticals. This woman had some 
of business because her father had owned one in a similar J’"®; 

M>oorted reluctance to expand their businesses or engage in further risk 
taking They felt they were not discriminated against because they were wo- 
Ln, and had experienced little difficulty in acquiring bank loans. 

The author argues that the strength of Japanese women business owners is in 
personnel management, particularly because of their disposition 
nv and avoidance of conflict. He claims that women pay more attention to 
detail and interpersonal relations, have a higher propensity to save, but are 
less apt to expand their businesses than are men. 


Lopes, Marguerite, Janice View and June Sekera. . W”®"’ 

terprise . Washington, D.C.: American Enterprise Institute, isbJ. 

A report for a 1983 conference on women, welfare and enterprise bythe Neigh- 
boKd RevUalization Project of the American Enterprise Institute. The 
firct harkaround oaoer presented in the report challenges many commonly held 

related to women’s business ownership. I* explores the reasons for limited 
fpmalp pntreoreneurshiD and suggests steps that can be taken to increase 
^rt^of busXesTS by^omen, including among 1 :®7® 

those on welfare. Although the background studies present^^^^^^^^^ 
cussion of both welfare problems and women s business ownersnip, xney a 
weakest in their attempt to link tTiT subjects. The conference pr^^^ 
ings summarized in this publication attempt bo make these linkages more 
clear. Recommendations for changes in government policy and programs 
included. 
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Lornes, Millicent. "A Study of the Existence of Selected Characteristics 
that May Be Necessary For Entrepreneurial Success Among Black Female 
College Students Majoring In Business." Unpublished Ph.D., Disserta¬ 
tion. Vanderbilt University, 1981. 


This study outlines the personal characteristics which enhance success In 
entrepreneurship and Investigates the existence of these characteristics a- 
mong black women majoring In business at the undergraduate level. The scores 
of female and male participants were compared with norms for business execu- 
tlves using the California Psychological Inventory (CPI). Black females In 
the study self-scored significantly lower than the business executive norm 
and below the general population norm on the scales of: status, sense of 
well-being, responsibility, socialization, self-control, tolerance, communal- 
ity, achievement via conformity, achievement via Independence, Intellectual 
efficiency, good impression, and psychological mindedness. The black females 
surveyed differed significantly from the black males surveyed on only three 
scored lower on the good Impression scale and higher on the 
achievement via Independence and femininity scales. 


Based on the research findings, the author recommends that training for black 
women interested In entrepreneurship should Include assertiveness training 

self-discovery methodologies, decision-making skills, 
stress alleviation techniques and organizing skills. ^ 


This study should be considered as preliminary 
entrepreneurship training needs of black women, 
sample makes it difficult to generalize about the 
preneurs as a whole. 


exploratory research on the 
The restricted nature of the 
needs of black women entre- 


Lustgarten, Steven & 
ship Among Vietnam 
U.S. Small Business 


Associates. Financial Success and Business Owner- 
and Other Veterans." Office of Economic Research. 
Administration. Washington. D.C.: 1985. 


Although the focus of this study is not women business owners per se there 
of compares the self-employment rates and "busi^s~success" 

of women (both veterans and non-veterans), and of male and female veterans 
Objectives of the research were to determine whether select groups (e a 
male and female) of veterans have more difficulty than others fmairand‘fe¬ 
male non-veterans who own businesses) in achieving "financial success"- and 
whether any lack of financial success may be due to differences 
age, time since discharge, education or other environmental factors. 


Methyen, Susanne Barbara. "Women Owners of Small 
Hollins College, VA: 1978. 


Businesses. 


Thesis, 


An honors thesis that raises many critical Issues related to women's business 
ownership. Including socialization of women and their position In the labo! 
force and In management. The paper also contains a review of the entrepre¬ 
neurship literature as It relates to women. The latter half of the paper Is < 
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study of women entrepreneurs 
of women whose businesses were 


in the Washington, 
listed in an area 


D.C. area 
directory. 


based on a survey 


sity, 1984. 

This study of women Involved, 

type of business in whi^ between forT of Lership. size of store. 

The study explores and the degree of control and par- 

type of merchandise, by its owner. The findings are 

»r.J" ;oe“'£.\. .^.r. asfiX’-; 

s;s’?, C....r for .oo.r.1 .«« 

Merchandising. 

Of the respondents. 45 ^'"o^'^Jesponde*^^^^^ ►'a'' 

partners In their n^nnn ^^Sources of start-up finance Included 

annual sales of less resoondents) and bank loans (39 per- 

personal savings (for one-third of P . ^ owned their businesses for 

cent). The author found that those women ^ be 

]«f’;nSo^i:d%n\hTday^"tO:day management of their stores but continued to 
be very active in making policy decisions. 


National Association of 'J'’"*" the^ Offic^"of'w^n's Busi- 

;"i-LSp“srirr.oi.£ri£:ot*;?ti. cn,c.noi ...lona, 

Association of Women Business Owners, 19o . 

The National Association of “omen Business ^ners^(NAWBO| ^ based 

of Its 1 ,287 members in January of ^ malnlv In tabular form. Some 

on the responses of 766 "’®a'"®®'"?b’e Turvey was conducted Is provided In this 
background information on how the surv y 

document, 

lav'HPr <;ize of NAWBO firms, as com- 
One major finding of the ^ui^vey the 1 ^ ^ ^ Internal Revenue 

pared to the size of Census The NWBO survey respondents' firms 

Service and the Bureau of tlie Census. " Tbe average year- 

had combined total revenues of a-d 75 percent of those surveyed 

ly revenues of their companies was *^25»°°°’,Xastrthe average yearly rev- 
has gross annual sales of over reoorted by the IRS was only 

enues of female-operated sole membership and did not employ 

$13,333. However. NAWBO surveyed “"^^^aport o7 m^^^ of businesses 

sampling techiques, while the according to this survey, some 60 

many of which are very small. ® -d oartnerships or corporations, while 
percent of the NAWBO sole proprietorships. 

100 percent of the firms represented by the iRb oaxa 
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members' firms employed an average of 11 

owners^wo^d \\ 

??~, s r^ra.s„'.rKSi s Er.;;„^^^rAr“' “ 

Financial planning was cited by respondents as a key area in whirh thow v*a 
right staffIncluded: marketing/promotion, hiring the 
sl^HLgt'pVanninr deve^oUent. and l^an'Se 

Significant because it is the first to examine the characteri*: 
anS for wo,^n"b^si"nes\TwneT^^^ organization specifically o'f 


^*fonhe®u*V'*®4i'nT'- "”<" 07 ’ty Women in Business." Report prepared 
of Woln's B^s^ness Washington. D.C.: Office 

IM« £ s-s •; 

panic, and 1 percent were classifipd ac "nthoy " rceni: were ms- 

eS (SO mS'i)' JL '"'■"■PO'-.ied ,„s mst «r, eii.,! 




fear for personal safety 

attitudinal problems in both the public and private sectors 
stereotypes which differentiate between black and white women 

tint D«i’tw^!??Mn entrepreneurial backgrounds in impor- 

business S “^signed to assist the wLn 

busiL^srowne^'s i-s"’?on«lrd In women 

ness owners confined to competition with white female busi- 
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• Inadequate capital, advertising and market competition were also 
listed as major factors inhibiting business success of the respond¬ 
ents 

The primary weakness of the study are the selection of the sample of business 
owners to be surveyed (sample selection was non-random, and the details of 
selection are unknown), and the use of different survey instruments for dif¬ 
ferent participants. 


Nielsen, Lucille H. "An Explanatory-Descriptive Study of Mid-Life Women 
Who Have Created First-Time Independent Businesses." Ph.D. Disserta¬ 
tion, University of Oregon, 1981. 

An investigation of the attitudes and behaviors of middle-aged women who had 
created their first independent businesses. The sample consisted of 16 women 
business owners from the Eugene, Oregon area. Using a case study approach, 
the author sought to explore characteristics of the group of women inter¬ 
viewed, as well as trends and insights unique to each individual. The six 
major factors investigated were: motivation, stress, the role and nature of 
supportive relationships, educational patterns, work and leisure interests, 
inner- vs. outer-directedness, and future potential. The interviewing 
instruments used included: a personal fact data sheet, interview schedule 
emphasizing the mid-life stage, and the (Shostrom) Personal Orientation In¬ 
ventory. 

The author found that the women were most often motivated by: the need for 
meaningful, challenging work and independence; the opportunity to initiate 

their own ideas, gain a sense of accomplishment and recognition; and economic 

necessity. Stress factors most often cited were: fear of failure, lack of 
capital, regulations, and lack of credibility for females in the business 

world. With regard to educational background, all but one of the subjects 

had education beyond high school; many were education majors. ^ All had had 
considerable work experience in similar businesses before starting their own 
businesses. The women reported that support from their families was impor¬ 
tant to them, as was assistance from business organizations and networks. 
They tended to be inner-directed rather than outer-directed, and were opti¬ 
mistic about the future. 


Waddell, Frederick Thomas. "Factors Affecting Choice, Satisfaction and 
Success in the Female Self-Employed." Unpublished Ph.D. Dissertation, 
Ohio State University, 1982. 

The major hypothesis for this study was that a model consisting j 

ables (achievement motivation, locus of control, sex-role masculinity, and 
role models for ownership) would significantly discriminate betw^n 
groups of women—small business owners, managers, and secretaries. The three 
groups of women, apparently a non-random sample of volunteers recruited 
through local women's organizations, were scored on these variables through¬ 
out the use of various standardized tests and questionnaires, including the 
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Mehrabian and Bank Achievement Questionnaire, the Rotter Locus of Control 
Scale, and the Bern Sex Role Inventory. 

It was found that these variables together could discriminate among the three 
occupational groups. Furthermore, business owners scored higher than secre¬ 
taries in achievement motivation, locus of control internality, and sex-role 
masculinity, but there were no significant differences between owners and 
managers with respect to these variables when taken individually. Degree of 
job satisfaction (as measured by the Brophy Vocational Satisfaction Scale) 
and^ success in business were not significantly related to the explanatory 
variables taken together. 


Welsch, Harold and Earl Young. “Comparative Analysis of Male and Female 
Entrepreneurs with Respect to Personality Characteristics, Small Busi¬ 
ness Problems, and Information Source Preferences." March 15 1982 

Mimeographed. * 

This paper is one of several resulting from a survey of a small sample of 
male and female business owners. Here, the authors attempt to distinguish 
significant differences between male and female entrepreneurs with respect to 
personality characteristics, perceptions of problems encountered, information 
source preferences, demographic characteristics and interest in small busi¬ 
ness seminars. This study is designed to provide an in-depth analysis of 
selected entrepreneurial characteristics based on statistical data in a com¬ 
parative framework. 

A two-tailed test was applied to test for differences between the samples of 
male and female entrepreneurs (see Young and Welsch, below, for description 
of sample). ^ The^ results showed no significant differences in personality 
characteristics (including self-esteem and risk taking) except economic opti¬ 
mism. Women proved to be more optimistic than men. With respect to informa- 
tion sources, the data showed women to value written information sources sig¬ 
nificantly more than men. There was no significant difference with respect 
to preferences for other sources of information. 


Women differed from men in various demographic characteristics. The women 
entrepreneurs surveyed were younger, had more education, less experience in 
the field, less business experience and lower sales volumes, but had virtual¬ 
ly the same number of full-time employees and age of business as men entre¬ 
preneurs. The study also showed that the women were more interested in at¬ 
tending specialized seminars for small business. 


Young, Earl C. and Harold Welsch. "Differences Between Male and Female 
Entrepreneurs with Respect to Personality Characteristics Relating to Infor¬ 
mation Search Behavior." 1982. Mimeographed. 

In this paper a comparative analysis of male and female entrepreneurs was 
conducted to determine if they differed significantly with respect to the 
relationships between personality characteristics and information-seeking 
behavior. The personality dimensions of focus of control, Machiavellianism, 
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self-esteem, risk taking. Uy 

Significant differences were found between males and females. Self-esteem. 

risk taking and innovation were found of 

women entrepreneurs of information search behavior. The sample consistea u 

140 women and 50 men entrepreneurs. 

Since there is a great emphasis on conSrwUh in¬ 
authors felt that women entrepreneurs would also be ver^ "s of 

formation sources. They ►'ypothesized that personality 

,;!r".rcrss.i«.- tv-s s 

b^the increasing complexity of their businesses as they expand. 

Information search activity was research by f 

sources; all were treated equally. 

His 

mation search pattern. No tests , u +ug y^esult of differ- 

in preferences for information sources might also be tne 

ences in types of business, size of business, etc. 


Data Sources 


U.S. Dept, of Treasury, Internal 
Sole Proprietorship Returns 
Printing Office, various years. 


Revenue Service. 
Washington, 


■Sta tistics of Income: 
DTCTT \nT. Government 


Data on the number of sole proprietorships are ® J^te^re: 

1979. and 1980. The data are based on a sample of^^d^^-fJp^Vetor- 

turns stratified by geographic region. . . owners filed a Form 1040 or 
ships were included in the statistics if their owners nieo a^ ^ 

1040A which included a businesses or farm should include 

(for farm rental income and expenses), the ’-rug jata have several 

anyone who had self-employment income of $ 00 or-m^^. example, if owner- 

limitations, which are discussed in the int business would be 

ship of a business changed during a given year, that business wou 

counted more than once. 


U.S. Department of Commerce. Bureau of the Census. Selected Character.iir_ 

tics of wnmpn-Q wned Businesses, 197 7. Washington, 
ment Printing ufTice, 

A survey of a sample of 25,000 Women-Owned ^usi- 

Bureau of the Census as a companion to the 1977 Census or women 
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nesses. The survey revealed the following information about women business 
owners and their firms: 

• median net income for women-owned businesses was $6,481 

• 70 percent of businesses had no employees 

• 80 percent of the businesses were started with $10,000 or less 

• more than 60 percent were financed fTom the owner's savings 

• the median age of owners was 52 years 

• 73 percent of the owners were not married 

• 90 percent of the owners were white and non-Hispanic 

• 75 percent of the owners had some schooling beyond high school 

• this was the first involvement in business ownership for 86 percent 
of the owners, but they had a median of 14.9 years' experience as 
paid employees and 7.4 years of managerial experience. 

• 70 percent of the owners were the original founders of their busi¬ 
nesses 

• 46 percent of the businesses were located at the owner's residence. 


_. Women-Owned Businesses, 1972 . Washington, D.C.: U.S. Govern¬ 
ment Printing Office, 1976. 

Information is presented by industry, geographic area, employment size, 
receipts size, and legal form of organization. Separate information is 
included on minority women business owners and their firms. 

The principle data source was tax returns of the Internal Revenue Sources for 
sole proprietorships,- partnerships and small business corporations (with 10 
shareholders or less), and data from the Social Security Administration. The 
census was conducted on the basis of firms as a whole, not individual estab¬ 
lishments (which is often the basis for other economic censuses). It is also 
non-comparable with other economic censuses because of different industrial 
scope and no limit on receipts size for inclusion of women-owned businesses. 

Summary of findings : In 1972 there were 402,025 women-owned businesses, 4.6 
percent of al 1 0757 firms (0.3 percent of all receipts). Of the women-owned 
firms, 71 percent were in retail trade and selected services; only 13 percent 
were employer firms, but these accounted for 57 percent of total receipts; 
and of the employer firms, 73 percent had less than five employees. 







. Women-Owned B usinesses, 1977 . Washington, D.C.: U.S. Govern- 
ment Printing Office, i9^u. 

Information included here is not directly comparable with data in the 1972 
census because industrial coverage was expanded in 1977 and processing errors 
in 1977 caused partnerships and small corporations to be underrepresented in 
that year. The same data sources were utilized as in the 1972 census. 

Summary of findings: In 1977 there were 701 ,957 women-owned firms in the 
United St^tes--the"s’e represented 7.1 percent of all U.S. firms (6.6 percent 
in total receipts); 75 percent of the women-owned firms were in selected 
services and retail; those firms with paid employees represented 23.9 percent 
of the total, but accounted for 85 percent of gross receipts; and only 437 
women-owned firms (0,3 percent of employer firms) had 100 employees or more. 


U.S. Department of Labor, Bureau of Labor Statistics. Employment and 
Earnings . Various Issues. 

This publication provides information on the number of self-employed persons, 
by gender, race and industry on a regular basis. 


U.S. Small Business Administration. The State of Small Busines sj_ A 
Repo rt to the President . Washington, D.C.: U.S. Government Printing 
Office, various years. 

Each year The State of Small Business includes an appendix or chapter on 
women-owned businesses which reviews the latest sources of data,, often in¬ 
cluding compilations not available elsewhere. 


Financial Access for Women 
Business Owners 


Card, Emily. Women and Mortgage Credit: An Annotated _, 

Washington, ITCn—U.S. Department ot Housing and urban ueveiopment, 

1979. (NTIS Accession number: 82-144387). 


Chapman, Jane Roberts. “Sex Discrimination in Credit: The Backlash of 
Economic Dependency." In Economic Inde pendence for Womjn, ed. Oane 
Roberts Chapman. Beverly Hills, CA:Sage Publications, 1976. 

This article provides excellent background on discriminatory practices that 
limited women's access to credit before the passage 
Opportunity Act (ECOA) and reviews available empirical evidence 
crimination in lending and women's credit worthiness. It ^ 

relationship between women's economic status and their lack of 
credit—both consumer and commercial. The problems of women entrepreneurs 
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are specffically addressed. The author offers insights into how current 
perceptions of the credit worthiness of women could have been shaped by past 
practices--customary and/or legal. She argues that some women's economic 
dependence makes them ineligible for credit in their own right, but that the 
mistaken presumption that all women are dependent makes lenders wary of 
granting credit to any woman. 


Dearhammer, William G. "Equal Credit Opportunity Act/Regulation B Ap¬ 
plication to Business Credit." dournal of Commercial Bank Lendinq 
(September 1981): 2-12. 

A review of ECOA and the Consumer Credit Protection Act in general with a 
discussion of Regulation B and how the elements of that regulation apply to 
business credit. Although ECOA was primarily designed to affect consumer 
credit (it does not specify business credit), it does not rule out applica¬ 
tion to business credit. “ 

This article, written by a Chicago banker, takes the creditor's point of 
view—its main purpose is to inform creditors about the Act and Regulation B 
so that they can ensure their compliance. It can be, nevertheless, of in¬ 
terest to researchers, as it provides a concise background documentation of 
the issues involved in access to business credit for women and ECOA. 


Farrell, Kevin. "Closing the Funding Gap." Venture 6,11 (November 
1984): 72-76. - 

According to the author, investors are becoming more interested in women- 
owned b^usinesses that are searching for venture capital. However, women may 
still be at a disadvantage if they do not have the corporate experience 
preferred by investors. 


The article also discusses the growth in the number of women-owned businesses 
and private sector programs that have sprung up to help them, including the 
Resource^ Center for Women in California and the National Association of Bank 
Women s Money and Your Business" program for women entrepreneurs. 


Glassman, Cynthia A. and Peter L. Struck. "Survey of Commercial Bank 
Lending to Small Business." Studies of Small Bu siness Finance. 

Washington, D.C.: The Interagency Task Force on SmaTI Business 
Finance, 1982. 


This IS a report on a 1981 nationwide survey of commercial bank small busi- 
ness lending practices. Information was gathered through personal interviews 
with officers knowledgeable about small business lending at 224 sample 
banks. The results showed that commercial banks considered themselves to be 
the primary institutional sources of small business credit. The dollar vol¬ 
ume of small business loans to total business loans ranged from 95 percent to 






77 percent for banks with under $1 billion in assets (the corresponding ratio 
was only 13 percent for banks with over $1 billion in assets). 

For the banks surveyed, average credit application approval rates during 1981 
were equal for small and large businesses, at a level of 73 percent when 
aggregated across all banks. Credit applications for new businesses had an 
average approval rate of only 50 percent. The main reason given for reject- 
?nra small business loan application was "not enough owner’s equity in the 
business." Also cited as grounds for rejection were: poor earmngs 
new firm with no established record, and slow past loan 
interesting to note that average interest rates charged to small businesses 
were about the same as the average rates for loans to large businesses, but 
the rates varied over a wider range for small business loans. 

Pages 72-73, 80 and 82 of the report provide information regarding the 
charge-off rate (value of loans written off due to non-payment per '*0]^®*’ of 

loans outstanding) for loans to “omen-owned businesses relative to all small 
business loans from the banks surveyed, fbe data indicate that the charge 
off rate of loans to women-owned businesses is believed to be ®^out the same 
as that of all small businesses in about three-fourths of ®\’ 
surveyed. For banks at which those charge-off rates fbe I"®*® f 

women-owned businesses as compared to that for all small business loans 
lower almost three times as often as it is higher. 


IS 


JACA Corporation (Faith Ando, principal investigator). 
and or Credit by Subcategories of Small Business. Office of Economic 
Research, U.S. ^Small Business Administration. Publication expected 

January 1986. 

This study, the first of its kind, seeks to determine access 
credit by small business owners subdivided by race-by-sex. * 

base was developed, and a matched sample of Jw 

businesses was selected, comparable in size and standard industrial classita 

cation. 

This sample was then administered a questionnaire Resigned to discern bar¬ 
riers to finance, and to identify determinants of deter- 

kets. The report describes the size and importance of each 
minant to capital access for the business 

owners. Policy recommendations based on the findings ar 

A summary of the literature on access to business capital 
ities is included, and a bibliography. 


by women and minor- 


Ladd, Helen F. "Equal Credit Opportunity: Women and Mortgage Credit." 
American Economic Review 72, 2 (May 1982): 166-17 . 

The Equal Credit Opportunity Act (ECOA) was ®"f 

discriminatory treatment of women by **’® vias wide- 

indicated that discrimination on the part of 
spread. For example, surveys conducted in the ea y 
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mortgage lenders often discounted the wife's income by 50 percent or more 
when evaluating applications. 

This paper addresses the question of how well mortgage lenders have complied 

with the ECOA provisions that banned discrimination on the basis of sex and 

marital status. It presents the results of the author's study (with Robert 
Schaffer, see citation below) of lending, using mortgage applications data 
from New York and California. The analysis presented provides only limited 
evidence that lenders discriminate against female-only or certain types of 

male-female households. The results do indicate that lenders in some New 

York areas discriminate against unmarried and separated male-female house¬ 
holds, and that lenders in New York and California treat male-only households 
adversely. Women may be discriminated against through lender's underapprais¬ 
al of properties they purchase. 


Moskowitz, 

Lending." 


Daniel B. and Irene Pave. "Battling Another Bias in Business 
Business Week (May 27, 1985): 68, 70. 


IkIw describes the difficulty some women business owners face when 

they try to secure commercial loans. For many, the hurdles appear when they 
are not married, or their husbands have poor credit records or are not will- 

status . PJ.scrimlnation based on sex or marital 

Ir? lu® P>-of>ibited by the Equal Credit Opportunity 

loans h ^"'P''®'"e'’ting the Act exempted business 

loans from certain practices banks were required to follow in hand! inn mn 

S exil'd t introduced Yn CongrLs 

Tf Iho Kni l regulation to cover commercial as well as personal loans 

aLJitheir mari\\^itatuf a^^^^^ '’“Alness borrowers 

aooux xneir marital status and would be required to qive written noticp of 
the reasons for rejecting a loan application. written notice of 


serve to imple^nt ECM®. ’ •'egulation adopted by the Federal Re- 

^«^•s^Vs7x?LimT\ml"''laL ^'■"dit on the 

receipt of income from public assikance°''Dro7rVm®c'’"’ origin, age. 

rights under the Consumer Credit ProtecHon® art’ ®"d fxercise of any 

refiLl^nd^iewidVtentloJ^iroiiiow''^^^^^^^^ 
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exemptions on direct loans up to $100,000. This article identifies and con¬ 
siders special problems for business creditors raised by Regulation B, in¬ 
cluding: effects tests, determining what constitutes an application, co¬ 

signers, and corporate applicants. 


Peterson, Richard L. "An Investigation of Sex Discrimination in Commer¬ 
cial Banks' Direct Consumer Lending." Bell Journal of Economics 12 
(Autumn 1981 ): 547-561. 

This article proposes a model of prejudicial discrimination in credit mar¬ 
kets. Data on 30,000 commercial bank consumer loans in five categories were 
used to test the model. The data were collected by the Federal Reserve 
System from 30 sample banks in five regions during the period 1966-1971. 
Information was provided on 100 percent of all charged-off loans (loans 
written off due to non-payment) and 10 percent of paid-off and new loans. 
The researcher tested for sex-related differences in: the ratio of losses to 
total value of loans, the probability of loss, and interest rates charged. 

No systematic pattern of prejudicial sex discrimination was found. The 
author concluded that banks as a whole had behaved as profit-maximizers, 
making loans on equivalent terms to equally risky customers, regardless of 
sex. 

However, a serious flaw in the design of this study is its exclusive focus on 
loans granted, not on all applications (including rejections). Also not con¬ 
sidered were informal (i.e., verbal) applications and bank requirements for 
cosigners (anecdotal evidence suggests that married women were often required 
to have their spouse cosign for commercial bank loans). 


Reno, Barbara Morrison, ed. Credit and Women's Economic Development . 
Washington, D.C.: World Council of Credit Unions, Inc., September 1981. 


The World Council of Credit Unions, in collaboration with the Chase Manhattan 
Bank, organized a program for the United Nations Mid-Decade Forum of the In¬ 
ternational Decade for Women. The program was entitled. Women Entrepre¬ 
neurs: Access to Capital and Credit." Program panelists included women 

entrepreneurs and representatives of financial and other institutions in¬ 
volved in making loans for productive purposes. 


The report on the conference was written primarily for policy makers and 
program designers concerned with income-generating projects that involve 
credit and women. The report is divided into three parts. Part I provides a 
brief discussion of income generation, entrepreneurship 

women. Part II consists of edited presentations and profiles ofjhe Panel¬ 
ists. In Part III observations of the panelists are summarized in three 
categories: credit access, enterprise development, and loan program design. 
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Schaffer, Robert and Helen F, Ladd. Equal Credit Opportunity: Accessi ¬ 
bility to Mortgage Funds by Women~imd by Minorities: Final Technical 
“R^yt . Joint Center for Urban Studies of the Massachusetts Institute 
of technology and Harvard University. Washington, D.C.: U.S. Govern¬ 
ment Printing Office, 1980. 

A two-volume report on a study conducted as part of the research component of 
the Women and Mortgage Credit Project at the U.S. Department of Housing and 
Urban Development. It is based on an examination of data on rejected and 
accepted mortgage applications for California and New York. 

The study did not reveal whether or not discrimination was taking place at 
the pre-application stage--i.e., if lenders discouraged women and minorities 
from applying. But the study revealed little evidence of discrimination 
against women in the mortgage market or of discounting of women's income. It 
did show widespread discrimination against minorities and some evidence of 
discrimination against "male-only" households. 


U.S. Treasury Department Study Team. Credit and Capital Formation; A 
Report to the President's Interagency Task Force on Women Business Owners . 
Washington, D.C.: Department of Treasury, 1978. 

This is the only study of its kind and, until recently (see JACA entry), 
nearly the only piece of serious research to address the subject of commer¬ 
cial credit for women. The document reviews the credit and capital access 
problems small business owners face with an overall emphasis on the woman 
business owner and how she is affected by these problems. It presents and 
analyzes ^the results of a survey of 3,000 women business owners conducted by 
the President's Task Force on Women Business Owners, roundtable discussions 
with bankers and entrepreneurs held in six major U.S. cities, and interviews 
with bank loan officers. 

The findings of the Study Team were inconclusive. Little or no direct evi¬ 
dence was found to support the notion that women have unique problems in 
obtaining business credit, all other considerations being equal. In fact, 
the women surveyed appear to have relatively good access to commercial bank 
credit (relying on loans for start-up financing in 21.5 percent of the 
cases), although very few (only 0.5 percent) had access to venture capital 
for initial financing. The study suffers from the lack of a sample of male 
business owners for comparison. In addition, the results reported are based 
on subjective responses of the women business owners to questions about cred¬ 
it, etc., not on actual applications. 

The report is divided into four parts: financial aspects of pre-entry to 
business ownership and actual market entry, capital formation (including 
access to venture capital), credit, and taxation issues. Each of the sec¬ 
tions discusses the financial needs and requirements of women business own¬ 
ers, barriers to meeting those needs, existing programs and legislation, and 
recommendations for action. 







Government Programs for Women 
Business Owners 


Review of Government Programs 

"All the President's Women: Update on Progress of Interaqency Committee 
on Women's Business Enterprise." Enterprising Women 1 (1979): 6-7. 

This brief article reports on the activities and the personnel involved in 
the work of the Interagency Committee on Women's Business Enterprise, which 
was formed to implement the recommendations of the President's Task Force on 
Women Business Owners. Representatives from 30 federal agencies, departments 
and the White House were named to the Committee following the signing of 
Executive Order 12138 in May 1979. The article comments on Small Business 
Administration programs, including targeting of direct loans to women-owned 
businesses and efforts to increase the number of women-owned firms in the 
SBA's Procurement Automated Source System (PASS). 


‘ Berry, M.C. "Targeting More Aid to Women Entrepreneurs." Venture 2 (May 
1980): 49-52. 

Berry points out that there is an increasing awareness on the part of the 
government of the special financing problems that women face. Some of these 
problems are poor credit ratings, social biases, and unequal opportunity to 
secure government contracts. The article reviews affirmative action policies 
adopted by government agencies to help women in business. 


Boone, Young & Associates. "Improving Contracting Opportunities for Wo¬ 
men's Business Enterprises in the City of Pittsburgh. November 1985. 
(Available from Mayor's Task Force on Women in Renaissance II, 
City-County Bldg., Pittsburgh, PA 15219.) 

Report includes a description of the city's existing P^c^uires !;>jcluding 
goal-setting processes) and legislation, a suitmary and analysis of interviews 
conducted with city personnel and women business ® of the 

niques used by comparable municipalities, and a historical 
experience of women business owners in the United States. . .. 

are made in the area of legislation, administrative program support and meth¬ 
odology for establishment of goals. 


Businesswomen Get A Chanpion At SBA." Nation's Businesses (December 
1977): 34-36 


A profile, of Patricia Cloherty, a 
Business Administration, describes w.c 

owners. Before taking a job at SBA, Ms. Cloherty wa 


former deputy administrator of 
her efforts on behalf of women 
a partner in a 


the Small 
business 
New York 
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venture capital firm. The article describes efforts made to offer more man¬ 
agement assistance, financial assistance, advocacy, and assistance in 
securing federal contracts for women business owners as part of President 
Carter's Women's Business Ownership Campaign, begun in August 1977. 

According to Cloherty, SBA assistance to women started by using existing pro¬ 
grams, together with seminars for prospective women business owners, individ¬ 
ual counseling by Service Corps of Retired Executives (SCORE) volunteers and 
enhanced SBA outreach to women. Efforts were also to be made to promote and 
hire more women within SBA. 

Ms. Cloherty noted that in her experience with Alan Patricof Associates, the 
few woroen-owned businesses that sought venture capital from the firm were 
generally considered unattractive to outside investors looking for long-term 
capital gains. She remarked that the SBA, on the other hand, "doesn't invest 
for capital gains, but for business development purposes." 


Gordon, Alice K, Emily Lusker and Meredith Webb Women-Owned Small Busi- 
ness: Winning in the Federal Marketplace 3 voTs. Washington, D.C.: 
CRC Education and Human Development, Inc,, 1981. 

This study sought to identify women-owned businesses that had been successful 
in federal procurement, and to determine what distinguished them from other 
women-owned firms not yet successful in marketing to the government and those 
that had not attempted to participate in federal contracting. The purpose of 
the study was to identify factors that contributed to success in order to 
help other women-owned businesses that are interested in Federal procurement. 

Volume I of the three-volume study describes the characteristics which dis¬ 
tinguish winners from bidders and bidders from non-bidders. In addition, 
recommendations for a federal strategy based on this information are pre¬ 

sented. 

One thousand women business owners were selected for the survey from those 
listed in the Procurement Automated Source System (PASS). Of the 549 re¬ 
sponding, 215 were contract winners, 132 unsuccessful bidders and 202 non¬ 
bidders. The authors point out that the sample was probably biased because 
firms registering for PASS could be assumed to have an interest in selling to 
the Federal Government. No attempt was made to compare women- and men-owned 
firms. 

The authors concluded that: 

• women-owned businesses in the sample tended to be larger and more 

formally organized than women-owned businesses in general 

• within the sample, bidders tended to be owners of larger, better 

organized, more formally structured businesses 

• there were strong differences in the methods of marketing to the 

Federal Government between winners on the one hand and non- 
winners/non-bidders on the other hand 




the attitude of winners was more positive—winners exhibited active 
learning behavior, they conducted a more active search for informa¬ 
tion and contacts and they learned how to win 


• the Federal Government was generally seen, as a difficult client by 
those surveyed, one that treats potential suppliers poorly. 

Volume II of the study describes in detail the characteristics of the survey 
respondents that have been successful in obtaining government contracts. The 
40 businesses profiled sold 35 different products anf services to various 
federal agencies and departments. The firms varied in size and number of 
vears in operation. The average sales volume was $800,000 to $900,000 per 
year, but that figure varied widely across firms. Federal sales represented 
from 1 percent to 100 percent of total sales, with a median of 30 percent. 


The firms had obtained their contracts primarily through standard competitive 
bidding. Although the 40 owners considered themselves knowledgeable about 
the procurement process used by the government, over half claimed not to have 
a "well-defined sales strategy." They stressed persistence, hard work, 
playing fair, knowing the field, taking risks, and being aggressive more than 
marketing plans, targets and goals, return on investment, or firmly projected 
capture rates. As a whole they seemed to choose as their major marketing 
strategy a high level of reliance on personal contacts on a one-to-one ba¬ 
sis. The owners generally attributed their problems to those of all small 
businesses, rather than to their gender. 


Volume III describes the technical details of how the study was conducted, 
including how the sample was selected, how the data were collected, informa¬ 
tion about response rates, what specific analysis techniques were employed, 
and the significance of test results for each hypothesis. 


"Federal Nurturing for Female Entrepreneurs." Nation's B usiness 67 (Au 
gust 1979): 77-78. 


This article focuses on Executive Order 12138, which established a women's 
business enterprise policy in 1979. It also describes PJ^^i^ams g 
to help women^ business owners, implemented by various federal government 
agencies. Some of the programs discussed include: 


§ 






$50 million Small Business Administration experimental program to 
rovide direct loans under $20,000 to women-owned businesses (the 
Mini-Loan Program) 


SBA efforts to add 15,000 women-owned businesses to PASS by the end 
of FY 1980 


an Office of Federal Procurement Policy effort to 

of federal prime contracts to women-owned nesses to $150 million 

in FY 1980 and to redouble that amount in FY 1981 
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• establishment of a data base on female entrepreneurs that do busi¬ 
ness with the government and encouragement of subcontracting to 
women-owned businesses 

• development of new programs for elementary and secondary schools to 
promote entrepreneurship as a career option for women 


O'Brien, P. "Uncle Is Listening, But Will He Hear?" Inc. 2 (January 
1980): 68-73. - 

The author discusses the issues facing delegates to the January 1980 White 
House Conference on Small Business. Fifty-seven pre-conference meetings were 
held with approximately 30,000 participants. The 1,400 delegates elected to 
the conference were to be joined by 700 other delegates appointed by state 
governments and members of Congress, and 11 commissioners named by the Presi¬ 
dent to organize the conference and to draft the final report. Minorities 
and women were expected to be well-represented. 

The main issues raised with respect to women in business were: extension of 
the Equal Credit Opportunity Act to cover commercial credit; creation of an 
office of women's business enterprise at the Small Business Administration at 
the level of Associate Administrator; subcontracting set-asides for women- 
owned businesses by government prime contractors; targeting 10 percent of SBA 
guaranteed loans to women-owned businesses; and insuring that Small Business 
Development Centers (SDBC's) design programs that are relevant and accessible 
to women. 


Ann Parker Maust and Mary Greiner. "An Analysis of Smaller Firm Partici¬ 
pation." Washington, D.C.: Office of Economic Research, U.S. Small 
Business Administration, 1983. 

This report provides federal procurement information for the first time, 
by employment, size of firm, minority status, and sex. Fiscal Year 1981 was 
the only year studied because it was the most recent year for which complete 
Federal Procurement Data Center data were available at the time the study was 
initiated. 

Key findings related to women as federal contractors were as follows: 

« 80 percent of all "small" federal contractors had less than 100 employ¬ 
ees; 89 percent of women contractors fell in this category 

# 55 percent of the women "small" contractors had fewer than 20 employees 

9 the dollar amount to women "small" contractors with fewer than 20 
employees (contracts of more than $10,000) was less than .06 percent 
($68 million) 

9 only 34 of 54 agencies reported any awards to women at all. Of these, 
only three awarded more than 17 percent of their contracts over $10,000 












to women (Consumer Product Safety Commission, Federal Communications 
Commission and the U.S. Small Business Administration) 

• very small (fewer than 20 employees) women-owned firms received less 
per employee in contracts than this size firm generally or than minor¬ 
ity-owned firms of this size ( women : $13,900 per employee; very small 
firms in general: $19.300 per employee; and minoritfes : $30,900). 


SMS Associates. A Small Business Guide: A Directory of Federal Govern¬ 
ment Business Assistance Programs for Women Business Owners . Washing- 
ton, 0.17: U.S. Department of Commerce, l9B0. 

Prepared for the Economic Development Administration, U.S. Department of 
Commerce. (An updated version will be released by the Small Business Admin¬ 
istration in the near future.) 


U.S. Commission on Civil Rights, 
tractors. Washington, D.C.: 
UDdatecT 1977. 


Minorities and Women as Government Con- 
U.S^ Rights Commission, 19715 


This report analyzes the extent to which minorities and women share in the 
billions of dollars of federal, state and local government contracts awarded 
annually. It also focuses on the problems encountered by minority and women- 
owned firms seeking government contracts, the opportunities provided to 
minority firms through special contracting programs, and the extent to which 
non-minority women are entitled to participate in these programs. 

Data were gathered through questionnaires sent to federal agencies, and state 
and local programs. Investigations revealed that minority and women-owned 
firms encountered formidable problems in obtaining timely information on 
federal, state and local contracting opportunities, and the working capital 
necessary for effective marketing and bidding. They also face skepticism 
regarding their ability to perform adequately on government contracts. 
Evidence indicated that the women-owned firms participate even less than 
minority-owned firms in all levels of government procurement. 

The Commission found that special federal programs designed to assist 
minority-owned firms had experienced limited success in leasing the number 
and dollar value of contracts awarded to those firms. But the programs had 
been successful in assisting minority-owned tirms with working capital^ 
lems and obtaining timely information on government contracting opportunities. 

The report includes recommendations on ^n’Jp'^oving access to fed^^^^^^ 
ment for women and minorities. The need for firmly established goals for 
contracting to target groups and better data on procurement are highlighted. 
Extensive breakdown of available data is provided in tables. 
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U.S. Department of Commerce. The Guide to the U.S. Department of Com¬ 
merce for Women Business Owners^ Washington, D.C.: U.3. Government 

Printing Office, Y& 80 . 

This booklet identifies Department of Commerce programs that can help women 
business owners. The purpose of each agency is stated, followed by a de¬ 
scription of applicable programs available to the woman entrepreneur. 


U.S. General Accounting Office. Report to the Administrator, Small Busi- 
ness Administration: Need to Determine Whether Existing Rrogryis tan 
fleet the Weeds of _Women Entrepreneurs . Washington, D.C.: General 
Accounting Office, 1. 

In its report, the General Accounting Office contended that the SBA and the 
Interagency Committee on Women's Business Enterprise had not given enough 
attention to using existing SBA and other federal resources to meet the needs 
of women entrepreneurs, focusing instead on designing new programs. 

The GAO argued that many of the difficulties women experience in establishing 
a business, which were cited by women business owners and women's 
organizations in the reports and congressional testimony of the mid 1970's, 
were problems commonly faced by all small businesses. Those problems include 
lack of capital, insufficient management and technical skills, and 
difficulties with product marketability. However, the authors of the GAO 
report agreed that social prejudices, such as a credibility gap with 
contractors and bankers, intensify those problems for women business owners. 

The report summarized the findings of a GAO review of federal initiatives 
undertaken in the first year following issuance of Executive Order 12138. 
The annual reports of the 17 federal agencies represented on the Interagency 
Committee on Women's Business Enterprise were reviewed. The GAO concluded 
that initiatives designed to increase procurement opportunities for 
women-owned businesses were the primary focus of federal agency efforts in FY 
1980. It was argued that a lack of operating procedures was a major problem 
for the Women's Business Enterprise Division of the SBA and that the 
Interagency Committee had not provided adequate guidance to federal agencies 
for administering Executive Order 12138. 

The report also emphasized the importance of evaluating existing federal pro¬ 
grams and resources to determine whether they adequately address the needs of 
women entrepreneurs. 


U.S. Interagency Committee on Women's Business Enterprise. Women Busi- 
ness Owners: Selling to the Federal Government . Washington, D.C.: 
U.S. Small Business Administration, 1984. 

This practical guide directed at women business owners provides information 
on marketing goods and services to the Federal Government. The booklet dis¬ 
cusses government procurement mechanisms and procedures, bidding on govern¬ 
ment contracts, subcontracting, standard forms required by the government. 
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.n>i »«:«istance orovlded by different agencies. It also Includes a blbllog- 
?Shy of governLnt publications that provide further Information and guide- 
ll{!« on selling to particular departments or agencies. 


Office, 

This doc^ent P-sents the findings and ^ 

Selertes%n3 iTIoO o\“h\V%”;t1c1pan;s from a^^ound the country Recommenda¬ 
tions 36-40 apply directly to women-owned businesses. These are, 


(No. 36) 


(No. 37) 


(No. 38) 


(No. 39) 


(No. 40) 


recommends extension of record '‘®fP^"9 Pr?y^®^S"® uf-ftabrnh- 
rrpdit OoDortunity Act to commercial credit and the estaonsn 
mont of^taraets for loans to women-owned and minority-owned 
S33?nesses af one cVnerlon for SBA recertification of banks 
participating in the certified lenders program 

uroes establishment of mandatory goals for federal Ptocure- 
nercent of the total for small business specifically, 

l^y-SbuIrnesTs^aTa^^ 

needs of women business owners 

nrnno.;es that Federal Government employees' Performance be 
TvaKd in part o3 the basis of their efforts on behalf of 
women and minorities 

are small business owners. 


Congressional Hearings 

rr^Lrementr klgoh T^rfe oji!te 

This report on a conference held September 23, represwtatives 

testimony by government officials, membe focuses on the need to 

of women and minority business owners, businesses and minority 

have adequate data on to qovernment procurement money, to 

businesses in order to monitor basis and to evaluate prog- 

ensure it is available on a n qq-i of business development for 

ress being made toward achieving the overall goal or ousmess 

women and minorities. 


on Small Business. Subcommittee on 
*1"! Minority Enterprise. Women In Business: 
Subcommittee on Mi nority EnTF—---- 


session. 


ee On 


Host of the testimony presented at this hearing by advocates for women's 

a<*inriai°K^'"®*‘^*’ *'’® inferior economic status of women as well 

Sflainst women business owners. The lack of equal opportunl- 

lalk of tr8‘llfrnn*°,nrf®'" stressed-especlally with re^spect to 

lacK of training and finance. There was also an emphasis on the u s 

cuss1on%f‘'™wheV^^^^^ handling of women business owners, Including dls- 

ownlrrand wheth.^ fhLl meeting the needs of women business 

owners and Whether these owners were being treated fairly bv the SBA thp 

w^n°an?Sr1tvTwn']frf’h"^ •** ® 9®'’®''®! business development for 

women and minority-owned businesses was another major topic. 

on'^thriartiHli^ti^n '['1'^’“*'®** the record Include a detailed position paper 
on the participation of women-owned firms in federal procurement nrenareri hv 

«®®®®^®>' CorpomionTSSd a^ p'amphlet! 
The lat^t^r S d^rrnfratfo^n fn IVsVslll 

SecJt®vJ'’D1recto? ^Wal^nn^ and statements by: Dr. Tena Cummings, 

Clubr iL • c ’ '^«'<e^at1on of Business and Professional Womens 

Inez Kaiser’ President’ 'i®'™”«’°®®'’» “-S- Civil Rights Commission; 

Inez Naiser, President, National Association of Minority Women in Rncinpcc- 

Juanita Kreps Secretary of Commerce; Donna O'Bannon President Nai?oLl’ 

Association of Women Business Owners; Susan Hager President 

Associates, Inc.; Lori Simmons, Vice President WLS *Desinn Accnria+oe 1 ^ 

and Vernon Weaver, Administrator, U.S. Small Business AdmfnistratVon ’’ 


H. Rept. 


women in Business: A Report. 95th Congress, 1st session, 1977. 


economic deyerpmen"t of* femaVe eUteprenelrs*. ''TSrrlpo^Ti-n\*lu’'d°es'’7urcLn! 
tee conclusions and recommendations, and various tables. 


Hearing before the Subcommittee on General 

WooL testimony and statements of Rllla 

woods. Chairperson, Interagency Committee on Women's Business EnterpriU; 


Marcia Bystrom, Assistant Administrator, U.S. Small. Business Administration, 
Office of Women's Business Enterprise; Karen H. Williams, Administrator, Of¬ 
fice of Federal Procurement Policy; Marge Rossman, President, National Asso¬ 
ciation of Women Business Owners; Marilyn Andrulis, President of the National 
Association of Women Government Contractors; and Beatrice Fitzpatrick, Ameri¬ 
can Woman's Economic Development Corporation; as well as several members of 
Congress. 

The main points of discussion centered on policy isses related to ensuring 
fair access to procurement for women-owned businesses, access to credit and 
capital for women-owned businesses, and the provisions of Executive Order 
12138. Newspaper and magazine articles on women-owned businesses are in¬ 
cluded in the record. 

U.S. Congress. Senate. Select Committee on Small Business. Women-in- 
Business Programs in the Federal Government: Hearing before theSelect 
Committee on Small Business . 5^h Congress, 2d session, 1W. 

Testimony and statements at this hearing focused on Small Business Adminis¬ 
tration programs specifically designed for women and those that benefit women 
as well as men. The testimony provides an overview of women's experiences in 
establishing and operating businesses, including special problems of black 
women business owners. Discussion centered on efforts to bring more women- 
owned businesses onto the Procurement Automated Source System (PASS), manage¬ 
ment assistance, direct loans to women-owned businesses (including the SBA 
pilot mini-loan program), the American Woman's Economic Development Corpora¬ 
tion (AWED), and the possibilities of including women-owned businesses in 
Public Law 95-507 and the 8(a) subcontracting program. 

Testimony was given by: William Mauk, Deputy Administrator of the SBA; 
Thelma Moss, Acting Chair, Coalition of Women in National and International 
Business; Marilyn Andrulis, National Association of Women Federal Contrac¬ 
tors; Beatrice Fitzpatrick, Chief Executive Officer of AWED; Donna Shalala, 
Chair, Business Development Subcommittee, Interagency Committee on Women's 
Business Enterprise; Marilyn French-Hubbard, President, National Association 
of Black Women Entrepreneurs; Marlene Johnson, Treasurer, National Association 
of Women Business Owners; Virginia Littlejohn, President, American Indepen¬ 
dent Women Business Owners. 


. The Effects of Governm ent Regulations on Small Business and the 
"" TroBTems'of Women and Mi'nbrities ln Small Business in the Southwest^ 
United States . 94th Congress, 2d session^ 1976. 

Testimony by Senators and Representatives of the U.S. Congress and represen¬ 
tatives of the business community in the Southwestern United States focuses 
on government policy, SBA activities and the problems small businesses (par¬ 
ticularly women and minority-owned) face as a result of government regula¬ 
tions. 
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— » Ayate Administrator for Women's Business E nterprise within 
11 Business Administration; Report to Accomp any S. 1526. SiStF 
Congress. 1st session^ 1977 . S. Report 95-406. - 

This 4-page report recommends passage of S. 1526, to amend the Small Business 
Act In order to establish the position of SBA Associate Administrator for 
Women's Business Enterprise. 

_• Esiabllsh an Associate Administrator at SBA for Women's Busl- 

n_ess Enteralse: Hearing on S.1526 . 95th Congress. Ut 1 Q 77 - 

Thls document provides a brief compilation of testimony on the need to estab- 
lUh the position of Associate AdmIniMrator for Women's Business Enterprise 
at the Small Business Administration In order to ensure that SBA more ade- 
quately meets the needs of women In business. Included are testimony and 
statements by members of Congress; Eve Grover, Vice President, Women's Head- 
quarters. State National Bank of Maryland; Meredith Hornet, Committee to Orga- 
nlze the Women s National Bank; Donna O'Bannon, President, National Associa¬ 
tion of Women Business Owners; Professor Bobbye Persing, Central State Uni¬ 
versity, Business Department; and Vernon Weaver, Administrator, U.S. Small 
Business Administration. ’ 


— and the Small Buy’ness Administration: Hearing before the 

on Small Business . ^4th Congress> 2 d - 


—... jMiqii Du:>iness . y^xn uongress, 2d session, 1976^^ 

representation of women In the 
8(a) program, SBA assistance to women business owners, access to credit for 

their nroMpmc ^ck of Information on women-owned businesses and 

and^ wniiim Rrnrk to improve that information. Senators John Glenn 

and William Brock made opening remarks. Testimony was given by Inez 

D^nile’ Ca3atol’'^®FinanrB®"nM-^**’°"M\*® Owners; 

uenise Cavanaugh. Finance Officer, National Association of Women Business 

^ners, and partner, Cook/Cavanaugh Associates; Jane R. Chapman Co-Director 

® Srover. State National Bank of 

land, Susan Hager, President, National Association of Women Business Owners- 
Louis Laun, Deputy Administrator. SBA; and Dorothy Rivers: Chairnlrson Nal 
tional Women s Division, Chicago Economic Development Corporation. 


Women Entrepreneurs: 
the Commi ttee on Sma1 


—^^ccess and Problems . Hearing 
Business , mh Congress, 2nd session. 


A congressional hearing called In Oregon to gather Information and testimony 
on women business owners and any unusual problems they might encounter. In¬ 
cluded Is yyimony from Big Ben Shopper, Inc., United States Business and 
Professlon^al Women (BPW/USA); Rural Small Business Programs, Lanf Community 
College, Master-Engineering, Ltd.; Four Seasons Advertising Design; Riverside 


132 




Equipment Service; Mary Seeman Interior Designs; Women Entrepreneurs of Ore¬ 
gon; Jean Tate Real Estate; and the National Association of Bank Women (NABW). 

Education and Training for Women 
Business Owners 

American Woman's Economic Development Corporation, Helping Women Learn to 
Mind Their Own Business. Economic Development Administration, U.S. De¬ 
partment of Commerce, 1579. (NTIS Accession No.: PB-299 322/8SL.) 

This report documents the history of the American Woman's Economic Develop¬ 
ment Corporation (AWED). The program was created in 1976 with a $124,531 
grant from the Department of Commerce's Economic Development Administration 
for the purpose of developing a model entrepreneurial assistance program for 
women which was to be replicated in cities across the country. 

awed's program as described herein includes: screening interviews, manage¬ 
ment training, business plan preparation, personal counseling, a network of 
women business owners to share advice and experiences, and an end-of-year 
interview to assess progress. 

This report describes the development and implementation of AWED, as well as 
future plans. It also discusses the strengths and needs of women entrepre¬ 
neurs and provides 10 case studies of AWED clients. 


Arthur D. Little, Inc. The American Woman's Economic Development Corpo- 
ration: An Evaluation] Washington, D.C.: Office of Technical Assis¬ 
tance, Economic Development Administration, U.S. Department of Com¬ 
merce, 1980. (NTIS Accession No.: PB81-21857.) 

This report discusses the American Woman's Economic Development Corporation 
(AWED), a model entrepreneurial assistance program for women located in New 
York City, initially funded by the Economic Development Administration s Of¬ 
fice of Technical Assistance. Covered are AWED's development and operations, 
program impact, and recommendations for future program activities and funding 
strategies. 

The report found that in 1979 AWED clients owned 187 businesses with 699 
full-time and 647 part-time employees. The authors assert that AWED clients 
were contributing to employment growth and increased economic activity, but 
that it was not possible to tell if this strong economic activity was the 
result of AWED training. The estimated cost per client assisted over one 
full year is $2,700. 

The report pointed out that AWED had developed a significant 
sources for women business owners and maintained high visibility in New York 
and nationally. Since AWED built on resdurces readily available in most ci¬ 
ties, the authors believe the program has potential for replication. They 



recommend Improvements 1n management and organization at AWED, diversifica¬ 
tion of awed's funding base, and the development of formal planning activity. 


Bassi, Robert A. "A Credit to Banking." 
Bank Women) Journal (July/August 1981). 


NABW (National Association of 


NABW s comprehensive program^ "Business Financing: Preparing the Woman En 
trepreneur, which was designed to assist the woman entrepreneur to under 
stand financial alternatives that can enable her to meet her business goal 
discussed. Through a workshop format, women business owners learn to as 

me ■Finan/'-fal e-f+na+•■»«« “ 


is 


sess their firms' financial situation, prepare 
loans. Unique to this particular program is the 
Sion leaders and participants. The workshop is 
action between bankers and women entrepreneurs 


eliminate misunderstandings about the loan process 


loan requests, and negotiate 
inclusion of bankers as ses- 
designed to encourage inter¬ 
in the workshop setting tc 


Computer Systems Service Bureau, Inc. in Conjunction with Market Analysis 
System, Inc. Evaluation of the Women's Business Ownership Conferences 


'84, Final Report . 

lousiness Ownership, U.S. Small Business 
D.C. 20416. Contract #8501-WBED-84. 


November 1985. Available from Office of Women's 

Administrati on, Washington, 


This Report compiles information from 5,299 valid responses to a survey dis- 

thrnnnh owners Conducted from October 1983 

through November 1984. The conferences were held in 21 cities throughout the 

attended by 16,400 present and potential women business own- 

Thr^ocHnnef LJ! conferences was on building business management skills. 
The response rate to the survey overall was over 30 percent. Analysis of the 
responses yielded the following findings, among others: "^lysis or tne 


a majority^ of conference attendees were 
sole proprietors in service businesses 


business owners, primarily 


a majority had fewer than three full-time employees and had been in 
business seven years or less 

racial composition of the attendees generally tracked the proportion 
of women in a given racial category in the population of the SMSAs 
where the conferences were held. 

training in small business, and very few had been 
exposed to SBA-sponsored seminars 

attendees came to the conferences primarily because they wanted more 
information in financial management and cash flow analysis tech- 
V®""® satisfied with the information provided, and in¬ 
tended to develop a business plan, conduct a cash flow analysis and 
ing^and^a^es*"*^"^"^ events, especially on topics related to market- 
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Individual National Initiative Conference evaluation reports are also avail¬ 
able for: Atlanta, Boston, Cleveland, Dallas, Des Moines, Hartford, Houston, 
Indianapolis, Kansas City, Los Angeles, Minneapolis, Nashville, New Jersey, 
New York, Orlando, Philadelphia, Pittsburgh, Oakland, San Diego, San Fran¬ 
cisco, and Washington, D.C. 


Diffley, Judy High. “A Study of Women Business Owners and the Importance 
of Selected Entrepreneurial Competencies Related to Educational Pro¬ 
grams." Ph.D. Dissertation, University of Oklahoma, 1982. 

The subjects of this study were 106 self-employed women in Kansas service and 
retail industries. A sample of 126 (of which 106 responded) was drawn from 
various Kansas business directories. Among those who responded, 70 percent 
were married, 55 percent were an only child or the eldest, nearly 80 percent 
had attended college, and 48 percent had been in business for more than five 
years. One-third of the businesses were corporations,^ and almost one-half 
were sole proprietorships. The women surveyed had obtained business financ- 
inq largely from individual savings (48.1 percent), family and friends (12.3 
percent), and commercial banks (24.5 percent). Only 30 
the sample had a pre-tax net income from their businesses of $25,000 or more 

in 1980. 

The women surveyed indicated that the three most important competencies were 
knowledge of customers' needs, the ability to use oral and written communica¬ 
tion skills, and a basic familiarity with the business or industry they en¬ 
tered. Retail business owners indicated a greater desire for education about 
the entrepreneurial competencies than did service business owners, while the 
latter actually had a higher attendance record at entrepreneurial education 
sessions. 


Eliason, C. Final 
Washington, 


Report: Women Business Owners 


D.C.: Center for Women's Opportunities, American 


Orienta tion Program . 

Associa- 


tion of Community and Junior Colleges, 1980. 


lated to small business 
between education and women's 
ty colleges in promoting vocational 


The report provides an extensive background discussion of gender ^^^u^s re 

ownership, focusing particularly on the relationship 
enterprise development and the role of commum- 

___ _:ional education for women business owners. It 

also reviews theories of entrepreneurship and sex-socialization. 

The document reports on an SBA-funded project of the American Aviation of 
Community and Junior Colleges, which was designed 

evaluate a counseling model and 45-hour c'>"'Petency-based curriculum package 
of credit and non-credit programs targeted at women who 

or expand a small business. The field test training was completed by 370 
people at 10 different locations across the country. / 
showed that 70 percent had successfully launched P^gf' 

program was expected to be operating in over 300 locations by 
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TTf-r- CT-- Orie ntation Program Guide . Washington, 

muniiy anTjunior c"es. Association of Com- 


Kent, Calvin A. "Entrepreneurship Education for Women: A Research Re- 
view and Agenda. Paper presented at the Ooint Council on Economic Ed- 
ucation Conference, Kansas City, MO, October 1982. 

In this paper, the author describes three levels of entrepreneurshio educa- 

entrepreneurship could be a viable career 

M ^’ind°Sl7.a[fon Of commi^ent to tKe idea of business owner- 

thoci’ ^otualization (the planning and implementation of a business) Of 

sef stereotvo?^r,tl!fc " particular problem for women becausi 

Stereotyping steers them away from non-traditional careers at an earlv 

age. Sex stereotyping in school tends to be a factor inhibitinq women from 

neursr”^ ^ insights, motivation and skills necessary to become entrepre- 

This paper reviews literature on women business owners characterictiVc nf 
entrepreneurs, and entrepreneurship education. The author nS?esthrtnosDe- 

prlneurs arf d1•fflren?Vo^^hn°c training needs of women entre- 

JeiSp::’.;;'. /suTpc“:r».'ir:. if."'’' 

He recommends: 

* Zers^and“oi^en business 
owners and appropriate educational systems to meet those needs 

* nHltfioVmln'hr-"* P'"°9'"3'"S to determine which are most appro- 
priate to women business owners 

* f materials to increase awareness of female school 
children about entrepreneurship as a career option 

* Strengthening of entrepreneurship education programs in general. 


McNamara, Patricia P. "Business Ownership: A New Career Dntinn fnv' un 
jjew D irections for Education, Work and Careers 8 nq 7 Q)- 71-82.” 

The author argues that in some resoects the citnati/hn . . . 

business ownership is similar to thirof iomen seeS accel^ 

min^ltrrtion. *p“r'^oVssionf 
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wnmen hii^iness owpefs differ in that they are seeking to establish an 
npnripnt ooeration. The article also stresses the "economic marginality of 
unmpn nwnpd businesses pointing out that women-owned businesses are concen- 
t?ated in labor-intensive industries that require low capitalization and tend 
to show a lower return on investment. 

The article provides background information on uXrEntre- 

eiimmaviToc thp rpsul ts of a survov conducted by the Can form a women tni-r 
orSrf prSect! compares them to the American Management Association survey 
S^^the President" Task Force on women business owners' survey, and de¬ 
scribes the educational curriculum developed by the California Project. 

The author identifies the major barriers to women's business ownership as: 

• caoital—lack of personal resources, undercapitalization of busi- 
neL, lack of equity in business, lack of access to credit 

• negative attitudes of society (including clients and colleagues) 
toward womon in non-traditional fields 

• lack of business skills, due to socialization and education 

9 lack of supportive networks. 

The author concludes that women b^e^s ^ 

?no ^'’Sstions arrXred on hi educational institutions could encourage 
woln Ltlplneurs and could contribute to women's preparation for business 
ownership. 


"■rVn .ss'-'-v/mS;, 

gram, U.S. Department of Education, 1980. 

A report on a November 1979 conference held by the 

Women Business Owners under ® ^'^^'thp aoals of the conference were to 

Program, U.S. Department of Education. The goal® “f con^^ 

devise means of assisting the Department “““National oolTcy 1 wl^ 
sions of Executive Order 12138 (which . ycri could be most responsive 

business enterprise) and to find lleedings and 

to women entrepreneurs. The report ^ ^ narticioants 

the recommendations for specific programs suggested by participants. 

women business owners describing government programs. 
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Program presentations were made by Beatrice Fitzpatrick of the American Wo¬ 
man's Economic Development Corporation, Carol Eliason of the American Associ¬ 
ation of Community and Junior Colleges, and Marythea Grebner of the Southern 
Oregon State College Business Management Training for Rural Women program. 


Office of Women's Business Ownership. Surviving Business Crises , (Train¬ 
ing Materials). Washington, D.C.: U.S. Small Business Administration, 
1983. 

The training materials for S urviving Business Crises which were the final 
product of a 6-month pilot in 1982-83 are available for review through Dis¬ 
trict and Regional Offices of the U.S. Small Business Administration. The 
materials include leader and participant manuals, slides, and a series of 
videotapes dramatizing critical events in a financial crisis faced by a fic¬ 
tional woman-owned retail clothing store. 


Office of Women's Business Ownership. Surviving Business Crises: Final 
Report . Washington, D.C.: U.S. Small Business Administration, 1983. 
Unpublished file copy. 

This report documents the development of a pilot training program in which 
six SBA District Offices designed and conducted specialized training programs 
aimed at small women-owned businesses in the first three years of existence. 
The project produced a six-session course emphasizing financial management 
skills, and a training package which is available nationwide through local 
SBA offices. 


Solomon, George. National Women's Pre-Business Workshop Evaluation 
Study. Washington, D.C.: U.S. Small Business Administration, 1979. 

As part of the SBA's "National Women's Business Ownership Campaign" a series 
of one-day Pre-Business Workshops for women were presented through SBA field 
offices between September 1977 and May 1978. Topics addressed included: 
forms of business organization, record keeping, financial factors, marketing 
and promotion, business regulation and taxes, and sources of capital. 

A survey of participants, designed to collect information on participants and 
to evaluate the program, yielded 3,206 useable questionnaires. Most of the 
women participating were between the ages of 22 and 51. Of the women sur¬ 
veyed, 15 percent were from minority groups, 61 percent were married, 79 per¬ 
cent had at least some college, and 61 percent had no prior business manage¬ 
ment training. Most of the women (90 percent) were interested in starting a 
business in retail or services. None were currently in business. 

The response to the workshops was positive: 80 percent rated the subject 
coverage and information presentation in the workshops good to excellent; 90 
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percent believed the workshops had been beneficial to them and an equal per¬ 
centage thought the workshops had satisfied their needs. Most of those s 
veyed, 90 percent, indicated a desire for additional training. 

Based on these and other findings, the author of the tC\“hL^ld*^be ex¬ 

workshops were successful and that the results indicated they should be 

tended and offered on a larger scale basis. 

The usefulness of this study could have been greatly enhanced by a follow-up 
qurvev of the participants to determine how many actually went into ousine 

«“fSi'SK fLd ttj COT., inr "TS 

T-f- 1 C cfiii nevertheless, one of the few pieces ot sysi^eiiiaui v. 
search on*the effectiveness of an SBA program in meeting the needs of women 
business owners. 


Verble Sedelta D. and Frances Walton. Ohoyo Training 

!.s"2 SrSIr’HS 

manual focuses on theories and <[®velopment of leade^^^^^ for’Indian women, 
bility of Indian women to poverty, non-traditional caree annntatpri bib- 

entrepreneurship, politics, and tribal sovereignty issues. An annotated bib 

liography is also included. 


Volunteer Urban Consulting Group, 

Program. New York; Volunteer Urban 
Accession No.: PB81-133738. 


Report of the Women'B usine^ 
yonsulting Group, TWOT^ TRTTS 


Through the Office of Special Projects of the Economic Development^Adminis- 

hool%lub"ofTew“York cny“) to assist women business owners 

Tn'soc aS and econom“ca?\5 disadvantaged -neighborhoods with managemen^ 

lechm-cal problems. The report is a final summary covering the results of 12 
months of work in this area. 

The Group used banks, the Small _ Business Administration and ^ 
associations to contact women business ® ° nd techS 

little interest was shown in * ® gsQ The women contacted evidenced 

tance was provided to only 22 women in lyo . 4 .hov aicn nppded bet- 

needs similar to those of minority business but^ 

ter background in basic business understanding and approach. 
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Women's Development Corporation. Establishment of a Women's Entrepre¬ 
neurial and Job Development Program . Office of Special Projects, Eco- 
nomic DeveTopment Administration, U.S. Department of Commerce, 1980. 

The report documents the establishment and first year's operation of the Wo¬ 
men's Development Corporation's Innovative economic development program. The 
program was designed to address the particular needs of women who are single 
or heads of households, to provide opportunities for economic Improvement and 
to create new jobs and enterprises In the greater Providence, Rhode Island 
area, with a particular focus on the revitalization of Broad Street. The 
women's entrepreneurial and job development program was part of the Women's 
Development Corporation's demonstration project to benefit economically dis¬ 
advantaged, particularly minority women. Minorities participating In the 
program Included black, Hispanic and Aslan women. 

The program was designed to help women assume greater control over their eco¬ 
nomic lives—to facilitate equal opportunity for disadvantaged women In re¬ 
sponse to their particular needs. The program, funded by the Office of Spe¬ 
cial Projects of the Economic Development Administration, was linked to a 
housing development program with related support services funded by the Com¬ 
munity Services Administration. Activltes Include: vocational training, 
business workshops, technical assistance to small businesses and coopera¬ 
tives, and feasibility studies for building renovation. During the first 
year of the program, 275 women registered In the entrepreneurial and job as¬ 
sistance program. 

The report Includes background on neighborhood revitalization In the Elmwood 
area where the program was centered. Photos and newspaper clippings are also 
Included. 


Women's Economic Development Corporation. WEDCO . Quarterly Newsletter of 
the Women's Economic Development Corporation. St. Paul, Minnesota: 
1985. 

This quarterly newsletter reports on activities of the Women's Economic De¬ 
velopment Corporation (WEDCO) In Minnesota. It describes the type and number 
of businesses assisted In the first 15 months of the organization's exist¬ 
ence, announces new program Initiatives, and profiles some of the client busi¬ 
nesses assisted. Two management assistance workbooks published by WEDCO are 
briefly described. Further Information on the organization may be obtained 
from: WEDCO, Iris Park Place, Suite 395, 1885 University Avenue West, $t. 
Paul, Minnesota, 55104. 
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Selected Guides for Women 
Business Owners 


Gumpert, David E. and Jeffrey A. Timmons. The Insider's Guide to Small 
Business Resources . New York: Doubleday, 1982. 

A wealth of information for the small business person or would-be entrepre¬ 
neur The book gives information on education and training, management as¬ 
sistance federal, state and local government assistance, finance and capital 
acoess franchisino, government procurement, exporting for small business, 
fnd small business lobbying and service organizations. 


There is one chapter on 
assistance for women, 
government assistance, 
raphy. 


assistance for minority businesses and one chapter on 
The chapter dealing with women includes information on 
organizations of women business owners and a bibliog- 


Jessup, 

ness, 


Claudia and Genie Chipps. The Woman's Guide To St arting a, Busi^- 
rev. ed. New York: Holt, Rinehart and Winston, 1980. 


Part 1 is an excellent, thorough guide for the would-be woman business own¬ 
er Part 2 profiles 29 women-owned businesses in an interview format written 
mokl/for an audience of women interested in these lines of business. The 

emphasis is on avoiding the pitfalls of 
interviews are categorized by the type of business 
retail-related but some manufacturing firms are included. 


The 
The 

service and 


McCaslin, Barbara S. and Patricia McNamara. B _ e Your Own 
Guide to Planning and Running Her Business . Englewood 
Prentice-Hall, I980. ~ 


Boss: A Woman 

rrTffsT 


N.J.: 


A business ouide by the two researchers who worked on the 
Business Owners study. The book has chapters reUtions’ 

business start-up, finance, purchasing and '"l'' 0 '’tony> P Y owners. 

Could be very useful for training sessions for prospective bus 

Contains worksheets and answer key. 


MeVi car, Marjorie. __ 

Their Secrets for Success. 


Mindi no Mv Own Business: Entreo renejjrijnjta^^ 

-New York: R. Marek, laiiT: 

at all life 


Through interviews with over a hundred women P^^actical guide 

stages and family circumstances, di^ed into%wo sections, 

for aspiring women entrepreneurs. ’1 nroundwork for starting a 

Section 1 provides information on tug development of a 

business, i.e, personal analysis, idea development the dev^^^^^^^^ 

business plan, and financing. Section 2 P ^-^g and manufacturing, 

operation of different types of businesses-retail. service ana ma 
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Taylor, Charlotte. Women and the Business Game: Strategies for Success¬ 
ful Ownership . New York: Cornerstone Library, 1980. 

This thoroughly researched guide for the woman entrepreneur gives some back¬ 
ground information on characteristics of women entrepreneurs and problems 
they face. It discusses first-time entry into business, partnerships, fi- 
rrance, marketing, management and personnel. It also provides lists of pri¬ 
vate and government agencies that assist women business owners. 

This book is more comprehensive than most popular guides. It would be of 
interest to the academic as well as the woman business owner. It provides 
background information, discusses the President's Task Force and American 
Management Association study results, and gives a great deal of anecdotal 
information on women business owners. Various women business owners were 
interviewed for the book and brief biographies are included. A bibliography 
of general business topics is included. 


Winston, Sandra. The Entepreneurial Woman. New York: Newsweek Books, 
1979. 

An informal guide with anecdotal information that might be helpful as general 
background on the problems women business owners face. Includes a bibliogra¬ 
phy. 


Wisely, Rae. The Independent Woman: How To Start and Succeed In Your 
Own Business . Los Angeles: O.P. Tarcher, Boston: Distributed by 

Houghton Mifflin, 1981. 

The subtitle of this book, "How to Start and Succeed in Your Own Business," 
defines its focus. In addition to chapters on business consultants, record 
keeping, business planning, personnel, advertising and personal issues, it 
contains a chapter on successful women business owners. Profiles of 12 
women-owned businesses are included with special emphasis on the factors that 
led to their success. 


Guides for Home-Based Businesses 


Behr, Marion and Wendy Lazar. Women Working Home: The Home-Based Busi- 
ness Guide and Directory . New 'Jersey: WWH Press, 1981. 

Described as a first attempt to discover, identify and assist women who are 
pursuing gainful work in their homes, this illustrated guide offers practical 
advice and profiles of women owners of home-based businesses by the founders 
of the National Alliance of Home-Based Businesswomen. According to the 
authors, "the book is intended to encourage and aid women who work at home 
and obtain for them the recognition due an economically useful and socially 
desirable mode of employment." 
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Information for the book was collected from several hundred women who filled 
out questionnaires and wrote letters defining and describing their 
occupations. As the title suggests, a directory of home-based women-owned 
businesses in different states is provided. 


Del any, George and Sandra. The #1 Home Business Book . Cockeysville, MD: 
Liberty Publishing Co., IQFT 

The book opens with a discussion of successful self-made entrepreneurs and 
their experiences. It provides information on home business start-up, 
government regulations and taxes, marketing, and personnel management. The 
second half of the book is a catalog of 400 ideas for businesses to start at 
home--everything from auto repair to small-scale light manufacturing. 


Feldstein, Stuart. Home, How to Start and Operate a Successful 

Business from Your Home . New York: Grosset and Dunlap, 1981. 

Part 1 of this book concentrates mainly on ways to start a home-based 
enterprise: how to change family relations successfully when more time is 
spent at home; how to handle taxes, company structure and government 
regulation; and how to perform home-based marketing. Part 2 is primarily the 
story of how others run their home operations, in 10 different categories of 
activity. 


Hewes, Jeremy and Joan. Worksteads: Living and Working in the Same 
Place. San Francisco: The Headlands Press, Inc., 


The authors have labeled this a documentary book. It provides information 
about home-based careers based on interviews with people who earn their 
livings at home. The authors believe the significance of the workstead 
concept (joining the terms for "livelihood" and "surroundings ) goes beyond 
the physical joining of home and workplace, emphasizing a scale of activity 
that gives equal importance to a person's occupation and to the essential 
people and comforts of his or her life. 


he history of the development of worksteads, the philosophy behind them, the 
lotivations of women and men who operate them, and the legal and tax issues 
nd problems owners face are all discussed at length. Numerous pho og p 
ppear, interspersed with profiles of owners and their businesses. 


Tepper, Terry P. and Nona Dawe Tepper. Ihe New Entre preneurs: Women 
Working From Home . New York: Universe Books, 1980. 


This book is a composite of 40 personal narratives and 
of women throughout the United States who operate businesses fro 
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Appendix A: 

Selected Additional References 

I: The Social and Economic Context of 
Women’s Business Ownership 

Family Business 

Alcorn, Pat B. Success and Survival In the Family-Owned Business . New 
York: McGraw-Hi11, 1982 

This book discusses family-owned business Issues In an anecdotal manner, and 
Includes treatment of succession and continuity In the family business, as 
well as family conflicts that emerge over the business or as a result of 
business activities. 

Women's role In the family business Is discussed almost exclusively as that 
of a secondary help-mate, rarely as the principal. Most of the discussion of 
succession In the family-owned business does not even consider the possibil¬ 
ity of a daughter taking over the business. In the preface the author ex¬ 
plains that the emphasis on male-dominated business Is not Intended to depre¬ 
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Appendix B: 

Statistics 

I: Comparison of Data Sources: 
1972-1985 


Table 1: 

Comparison of Three Data Sources on Women Business Owners and Their Firms 



Women-Owned 

Businesses^ 

Non-Farm 

Female-Operated 

Sole Proprietorships^ 

Non-Agricultural 

Self-Employed 

Women® 

Year 

Total 

(1000s) 

Percent 
of all 

Total 

(1000s) 

Percent 
of all 

Total 

(1000s) 

Percent 
of all 

1972 

402 

4.6 

N.A. 

N.A. 

1,372 

20.7 

1977 

702 

7.1 

1,901 

22.6 

1,692 

27.6 

1979 

NA 

N.A. 

2,341 

25.0 

1,982 

29.1 

1980 

NA 

N.A. 

2,535 

26.0 

2,097 

29.9 

1981 

NA 

N.A. 

N.A. 

N.A. 

2,192 

30.8 

1982 

NA 

N.A. 

2,942 

26.0 

2,309 

31.8 

1983 

NA 

N.A. 

3,254 

27.6 

2,439 

32.2 

1984 

NA 

N.A. 

N.A. 

N.A. 

2,566 

33.0 

1985 

NA 

N.A. 

N.A. 

N.A. 

2,603 

33.4 

Sources: 

1) U.S. Bureau of Census. Women-Owned Businesses, 1977. (Washington, D.C.: U.S. GPO, 19®°-) 

2) U.S. Department of Treasury. Internal Revenue Service. Statistics of Income: Sole Proprietorship Returns. 

(Washington, D.C.: U.S. GPO. various years). 

3) U.S. Bureau of Labor Statistics, Employment and Earnings, various issues. 

N.A. — not available 
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Table IIA: Female-Operated Nonfarm Sole Proprietorships by Industry Division, 1977, 1979, 1980 and 1982 (Thousands) 
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Sources: U.S. Department of the Treasury, Internal Revenue Se'rvice, 1977 Sole Proprietorship Returns (Washington, D.C.; Government Printing 
Office, 1981), Table 1.8; idem, 1979-1980 Sole Proprietorship Returns (Washington, D.C.: Government Printing Office, 1982), Table 13, and special 
tabulation Table 9A, ‘‘Nonfarm Sole Proprietorships: Business Receipts and Net Income by Sex of Proprietor and Industry,” 1982. 
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Table IIC: Comparison of Average Receipts and Net Income of Sole Proprietorships Operated by 
Males and Females, 1980 
(Numbers in Dollars) 



Male-Operated 

Average 

Average Net 

Receipts Income 

Female-Operated 

Average 

Average Net 

Receipts Income 

All Non-farm Industries 

53,039 

7,139 

14,348 

2,200 

Agricultural Services, Forestry and Fishing 

22,535 

3,196 

7,604 

640 

Mining 

75,328 

2,068 

41,321 

5,975 

Construction 

44,613 

7,054 

34,241 

3,242 

Manufacturing 

58,196 

6,859 

15,784 

1,168 

Transportation and Public Utilities 

47,043 

4,850 

25,207 

1,732 

Wholesale and Retail Trades 

113,565 

5,662 

22,961 

647 

Wholesale 

139,861 

10,563 

61,136 

3,526 

Retail 

111,866 

4,494 

21,354 

497 

Unallocated 

53,949 

5,641 

20,525 

1,163 

Finance, Insurance and Real Estate 

26,421 

7,688 

10,260 

4,202 

Services 

29,495 

8,967 

8,998 

2,756 

Personal 

20,992 

4,868 

8,898 

2,671 

Business 

20,554 

5,991 

8,365 

2,806 

Automobile Repair & Service 

42,310 

4,645 

38,209 

2,519 

Miscellaneous Repair 

23,432 

4,857 

16,621 

2,808 

Medical and Health Services 

69,251 

30,921 

16,128 

7,078 


Source: Derived from Table 13 of the Department of the Treasury, Internal Revenue Service, 1979-1980 Sole Proprietorship 
Returns (Washington, D.C.: U.S. Government Printing Office, 1982). 



Table IID: Number of Sole Proprietors Per 1,000 Persons of Entrepreneurial Age, 1977-1982 


Sole Proprietors Per 

Resident Population of 1 ,ooo Persons of 
Sole Proprietorships Entrepreneurial Age Entrepreneurial Age 

(Thousands) (Thousands) (Number) 

Female- 


Year 

Total 

Operated 

Total 

Female 

Total 

Female 

1982 

11,170^ 

2,942^ 

176,755 

92,258 

63 

32 

1981 

10,545 

2,780 

174.496 

91,092 

60 

31 

1980 

9,730 

2,535 

171,954 

89,794 

57 

28 

1979 

9,344 

2,341 

168,953 

88,238 

55 

27 

1978 

8,908 

NA 

165,932 

86,659 

54 

— 

1977 

8,414 

1,901 

162,898 

85,056 

52 

22 


Note; NA = Not Available. 

^The number of sole proprietorships in this table exceeds the number for 1982 in industry tables of the text. The Internal Revenue 
Service used a count of tax returns rather than business activities for the industry detail to Improve estimates of business 
receipts and net income of sole proprietorships. 

Source: U.S. Department of Commerce, Bureau of the Census, Preliminary Estimates of the Population of the United States by 
Age, Sex and Race: 1970 to 1981 (Washington, D.C.: Government Printing Office, 1982), Table 2; idem. Estimates of the Popula¬ 
tion of the United States by Age, Sex and Race; 1980 to 1983 (Washington, D.C.: Government Printing Office, 1984), Table 2; and 
U.S. Department of the Treasury, Internal Revenue Service, 1977 Sole Proprietorship Returns (Washington, D.C.; Government 
Printing Office, 1981), Table 1.8; idem, 1979-1980 Sole Proprietorship Returns (Washington, D.C.: Government Printing Office, 
1982), Table 13; special tabulation Table K-3, “Nonfarm Sole Proprietorship Businesses; Business Receipts and Net Income by 
Sex of Proprietor, Major Industry and by State, Tax Year 1981"; and idem, "Tax Year 1982." 
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Ill: Self-Employment 


Table III A: Comparison of Self-Employed Workers in Non-agricultural Industries By Sex, 1972-1985 


Year 

Total 

(Numbers in thous.) 

Male Female 

(Percent of yearly totals) 

1985 

7,811 

66.6 

33.4 

1984 

7,785 

67.0 

33.0 

1983 

7,575 

67.8 

32.2 

1982 

7,262 

68.2 

31.8 

1981 

7,097 

69.1 

30.9 

1980 

7,002 

70.1 

29.9 

1979 

6,791 

70.8 

29.2 

1978 

6,429 

71.8 

28.2 

1977 

6,114 

72.3 

27.6 

1976 

5,783 

73.2 

26.8 

1975 

5,705 

74.0 

25.9 

1974 

5,697 

74.1 

25.9 

1973 

5,474 

74.1 

25.9 

1972 

5,365 

74.4 

26.6 


Note: Detail may not add to totals because of rounding of data. 

Source; U.S. Department of Labor, Bureau of Labor Statistics, Bulletin 2096: Labor Force Statistics Derived from the Current 
Population Survey: A Databook, (September 1982) I; 615-31. Table B-16; Employment & Earnings, Household Data .Annual 
Averages. 


Table IIIB: Self-Employed Workers in 

Non-Agricultural Industries by Sex, 1985 



Industry 

Male 

(1,000) 

Percent of all 
Self-employed 
Males 

Female 

(1,000) 

Percent of All 
Self-employed 
Females 

Mining 

19 

0.5 

1 

0.04 

Construction 

1,244 

22.4 

57 

2.20 

Manufacturing 

260 

5.7 

88 

3.40 

Transportation & Public Utilities 

273 

5.4 

42 

1.60 

Wholesale & Retail Trade 

1,084 

23.0 

709 

27.00 

Finance, Insurance & Real Estate 

373 

6.6 

186 

7.00 

Services 

1,955 

35.5 

1,522 

58.40 

TOTAL 

5,208 

100.0 

2,605 

100.00 


Note: Detail may not add to totals because of rounding of data. 

Source: Employment and Earnings, U.S. Department of Labor, Bureau of Labor Statistics, January, 1986. 
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Table IIIC: Earnings of Self-Employed Workers by Sex, 1980 and 1983 



Number With 

Earnings 

(thous.) 

1980 1983 

Median 

Earnings 

(dollars) 

1980 1983 

Mean 

Earnings 

(dollars) 

1980 1983 

MALE 







Year-Round Full-Time 

4,212 

4,252 

12,743 

16,031 

17,536 

20,704 

All 

6,197 

6,482 

10,816 

11,175 

14,589 

16,626 

FEMALE 







Year-Round Full-Time 

820 

1,012 

5,144 

7,715 

7,977 

10,809 

All 

2,361 

2,756 

2,144 

2,884 

4,673 

6,206 


Source- Monthly Income of Households. Families, and Persons in the United States: 1980. ^ ^ ^ 

source. MonW Washington, D.C.: U.S. Department 

Commerce, Bureau of the Census, July 1982, Table 58 and April, 1985, Table 54. 



Table HID: Characteristics of Seif-Employed Workers by Level of Educational Attainment and Sex. 1980 
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IV: Distribution of Federal Contracts to 
Small Business by Sex of Owner 


Table lYA: Federal Prime Contract Actions Over $10,000 to Small Business and Women-Owned Business, 
FY 1982-FY 1983 



Contract Actions 
over $10,000 
(Thousands of Dollars) 

Small Business 
Share (Percent) 

Percent Change 


FY 1982 

FY 1983 

FY 1982 

FY 1983 

FY 1982-FY 1983 

Small Business Actions 

23,355,024 

21,757,837 

100.0 

100.0 

—6.8 

Women-Owned 

Business Actions 

545,467 

603,722 

2.3 

2.8 

10.7 


Note; From FY 1982 to FY 1983, total Federal Government prime contract actoins of over $10,000 increased from $152.0 billion 
to $154.2 billion, or by 1.4 percent. The awards to women-owned business were 0.3 percent of the FY 1982 total and 0.4 percent 
of the FY 1983 total. 

Source: Federal Procurement Data Center, Special Report 1226A, July 25, 1984. 


Table IVB: Distribution of Prime Contract Actions Over $10,000 to Small Business and Women-Owned 
Business by Product or Service Category, FY 1982-FY 1983 


Product/Service 

Women-Owned Business 

FY 1982 FY 1983 

Smali Business 

FY 1982 FY 1983 

Total 

100.0 

100.0 

100.0 

100.0 

Research and Development 

4.3 

2.9 

4.1 

4.7 

Other Services and Construction 

50.9 

63.6 

41.9 

48.6 

Supplies and Equipment 

44.8 

33.5 

54.0 

46.7 


Source; Federal Procurement Data Center, Special Report 1274, August 21, 1984. 




V: Small Business Data Base 


Table VA: Number of Nonfarm Enterprises in the Smali Business Data Base by industry Division and Sex of 
Owner-Operator, 1984 


Industry Division 

Total 

Thousands 

Male- Female 

Operated Operated 

Male- 

Female 

jointly 

Operated 

Percent of Nonfarm 
Industries 

Female 
Total Operated 

Female- 
Operated 
As Percent 
of Industry 

All Nonfarm"' 

5,825 

3,961 

551 

1,313 

100.0 

100.0 

9.5 

Agricultural Services, 
Forestry, and Fishing 

171 

106 

2 

64 

2.9 

0.3 

1.0 

Mining 

28 

18 

5 

6 

0.5 

0.9 

18.2 

Construction 

648 

480 

19 

150 

11.1 

3.4 

2.9 

Manufacturing 

445 

359 

26 

60 

7.6 

4.8 

5.9 

Transportation, 
Communications & 

Public Utilities 

187 

111 

23 

54 

3.2 

4.2 

12.2 

Wholesale Trade 

545 

376 

35 

133 

9.4 

6.4 

6.5 

Retail Trade 

1,617 

1,017 

188 

412 

27.8 

34.1 

11.6 

Finance, Insurance & 

Real Estate 

529 

385 

30 

113 

9.1 

5.4 

5.7 

Services 

1,653 

1,109 

223 

321 

28.4 

40.5 

13.5 


^Totals do not include some establishments that could not be classified by type of industry. 

Note. Estiimates derived from a sample of the Small Business Data Base Master Establishment List (MEL) of more than 8.1 

records. The MEL is created by matching two commercially available sources, the Dun’s 
Market Identifier file from Dun and Bradstreet with the Market Data Retrieval, Inc. file, a “Yellow Pages’’ telephone listing 
Percentages derived from unrounded data. icicpnune nbung. 

Source: Small Business Data Base, Ownership Characteristics Survey, Office of Advocacy, U.S. Small Business Administration, 
1984. ’ 




Appendix C: 

Presidential Documents 


Reprinted from — Federal Register / Vol. 44, No. 100 / Tuesday, May 22,1979 / Presidential Documents 

Presidential Documents 

Executive Order 12138 of May 18,1979 

Creating a National Women’s Business Enterprise Policy and 
Prescribing Arrangements for Developing, Coordinating and 
Implementing a National program for Women’s Business 
Enterprise 

In response to the findings of the Interagency Task Force on Women 
Business Owners and congressional findings that recognize: 

1. the significant role which small business and women entrepreneurs can 
play in promoting full employment and balanced growth in our economy; 

2. the many obstacles facing women entrepreneurs; and 

3. the need to aid and stimulate women’s business enterprise; 

By the authority vested in me as President of the United States of America, 
in order to create a National Women’s Business Enterprise Policy and to 
prescribe arrangements for developing, coordinating and implementing a 
national program for women’s business enterprise, it is ordered as follows: 

1—1. Responsibilities of the Federal Departments and Agencies. 

1 _101. Within the constraints of statutory authority and as otherwise 

permitted by law: 

fal Each department and agency of the Executive Branch shall take ap¬ 
propriate action to facilitate, preserve and strengthen women s business 
enterprise and to ensure full participation by women in the free enterprise 


system. 

fbl Each department and agency shall take affirmative action in support of 
women’s business enterprise in appropriate programs and activities in¬ 
cluding but not limited to: 

{1} management, technical, financial and procurement assistance. 

(2) business-related education, training, counseling and information 
dissemination, and 


(3) procurement. 

fcl Each department or agency empowered to extend Federal financml 
assistance to any program or activity shall issue regulations “ 

recipient of such assistance to take appropriate affirmative action in sup¬ 
port of women’s business enterprise and to prohibit acbons or Pohcms 
which discriminate against women's business enterprise on the 
sex. For purposes of this subsection, Federal financial assistance mea 
assistance extended by way of grant, cooperative agreement loan or con¬ 
tract other than a contract of insurance or ^aranty. The^e regidrtons 
shaU prescribe sanctions for noncompliance. Uidess otherwise specdiM by 
law, no agency sanctions shaU be applied until the agency or department 
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concerned has advised the appropriate person or persons of the failure to 
comply with its regulations and has determined that compliance cannot be 
secured by voluntary means. 

1—102. For purposes of the Order, affirmative action may include, but is 
not limited to, creating or supporting new programs responsive to the 
special needs of women’s business enterprise, establishing incentives to 
promote business or business-related opportunities for women’s business 
enterprise, collecting and disseminating,information in support of women’s 
business enterprise, and insuring to women’s business enterprise 
knowledge of and ready access to business-related services and resources. 
If, in implementing this Order, an agency undertakes to use or to require 
compliance with numerical set-asides, or similar measures, it shall state 
the purpose of such measure, and the measure shall be designed on the 
basis of pertinent factual findings of discrimination against women’s 
business enterprise and the need for such measure. 

1—103. In carrying out their responsibilities under Section 1—1, the 
departments and agencies shall consult the Department of Justice, and the 
Department of Justice shall provide leagl guidance concerning these 
responsibilities. 

1—2. Establishment of the Interagency Committee on Women's Business 
Enterprise. 

1—201. To help insure that the actions ordered above are carried out in 
an effective manner, I hereby establish the Interagency Committee on 
Women’s Business Enterprise {hereinafter called the Committee). 

1—202. The Chairperson of the Committee (hereinafter called the 
Chairperson) shall be appointed by the President. The Chairperson shall be 
the presiding officer of the Committee and shall have such duties as 
prescribed in this order or by the Committee in its rules of procedure. The 
Chairperson may also represent his or her department, agency or office on 
the Committee. 

1—203. The Committee shall be composed of the Chairperson and other 
members appointed by the heads of departments and agencies from among 
high level policy-making officials. In making these appointments, the 
recommendations of the Chairperson shall be taken into consideration. The 
following departments and agencies and such other departments and agen¬ 
cies as the Chairperson shall select shall be members of the Committee: the 
Departments of Agriculture; Commerce; Defense; Energy; Health, Educa¬ 
tion, and Welfare; Housing and Urban Development; Interior; Justice; 
Labor; Transportation; Treasury; the Federal Trade Commission; General 
Services Administration; National Science Foundation; Office of Federal 
Procurement Policy; and the Small Business Administration. These 
members shall have a vote. Nonvoting members shall include the Executive 
Director of the Committee and at least one but no more than three 
representatives from the Executive Office of the President appointed by 
the President. 

1—204. The Committee shall meet at least quarterly at the call of the 
Chairperson, and at such other times as may be determined to be useful ac¬ 
cording to the rules of procedure adopted by the Committee. 

1—205. The Administrator of the Small Business Administration shall pro¬ 
vide an Executive Director and adequate staff and administrative support 
for the Committee. The staff shall be located in the Office of the Chief 
Counsel for Advocacy of the Small Business Administration, or in such 
other office as may be established specifically to further the policies ex¬ 
pressed herein. Nothing in this Section prohibits the use of other properly 
available funds and resources in support of the Committee. 


I _ 3 , Functions of the Committee. The Committee shall in a manner consis¬ 

tent with law: 

1—301. Promote, coordinate and monitor the plans, programs and opera¬ 
tions of the departments and agencies of the Executive Branch which may 
contribute to the establishment, preservation and strengthemng ot 
women’s business enterprise. It may, as appropriate, develop comprehen¬ 
sive interagency plans and specific program goals for women s business 
enterprise with the cooperation of the departments and agencies. 

1—302 Establish such policies, definitions, procedures and ^delines to 
govern the implementation, interpretation and application of ^s order, 
and generally perform such functions and take such steps as the Commit¬ 
tee may deem to be necessary or appropriate to achieve the purposes and 
carry out the provisions hereof. 

1 _ 303 Promote the mobilization of activities and resources of State and 

local governments, business and trade associations, private industry, col¬ 
leges and universities, foundations, professional orpmzations, and 
volunteer and other groups toward the growth of wome^ business enter¬ 
prise, and facilitate the coordination of the efforts of these groups with 
those of the departments and agencies. 

1—304. Make an annual assessment of the progress made in the federal 
Government toward assisting women’s business enterprise to enter the 
mainstream of business ownership and to provide recommendations for 
future actions to the President. 

1-305. Convene and consnlt as necessary with persons Mde and outside 
government to develop and promote new ideas concermng the development 
of women’s business enterprise. 

1—306. Consider the findings and recommendations of government and 
Uate sector investigations and studies of the problems of women en¬ 
trepreneurs, and promote further research into such problems. 

1 _307. Design a comprehensive and innovative plan for a joint 

and private sector effort to develop increased numbers of new women- 
ovmed businesses and larger and more 

businesses The plan should set specific reasonable targets which can be 
"d at reasonabL and identmable -sts ^nd should pr^ 
measurement of progress towards these targets at the end of two and live 

years. Related outcomes such as income and tax ® reign 

created new products and services introduced or new domestic foreign 

markets created should also be to thXsidS 

wherever possible. The Committee should submit the 

Tor approval within six months of the effective date of this Order. 

1-4 Other Responsibilities of the Federal Departments and Agencies. 
1__.401 The head of each department and agency shall designate a high 
?evel office to U the rsspLibility for the 
tion of that department or agency m carrymg out 

person may be the same person who is the department or ag y 
representative to the Committee. 

i 40 2 To the extent permitted by law, each department and ^P® j 

Jeqli by ae Chairperson shall “ 

in the performance of their functions hereunder. Each ^ 

cv sLu eXe that systematic data collection processes are cap^le of 
providing the Committee current data helpful in evaluating an pr g 
the efforts herein described. 


1—403. The officials designated under Section 1—401, when so re¬ 
quested, shall review the policies and programs of the women’s business 
enterprise program and shall keep the Chairperson informed of proposed 
budget, plans and programs of their departments or agencies affecting 
women’s business enterprise. 

1—404. Each Federal department or agency, within constraints of law, 
shall continue current efforts to foster and promote women’s business 
enterprise and to support the program herein set forth, and shall cooperate 
with the Chairperson and the Committee in increasing the total Federal 
effort. 

1—5. Reports. 

1—501. The Chairperson shall, promptly after the close of the fiscal year, 
submit to the President a full report of the activities of the Committee 
hereunder during the previous fiscal year. Further, the Chairperson shall, 
from time to time, submit to the President the Committee’s recommenda¬ 
tions for legislation or other action to promote the purposes of this Order. 

1—502. Each Federal department and agency shall report to the Chairper¬ 
son as hereinabove provided on a timely basis so that the Chairperson and 
the Committee can consider such reports for the Committee report to the 
President. 

1—6. Definitions. For the purposes of this Order, the following definitions 
shall apply: 

1—601. “Women-owned business” means a business that is at least 51 
percent owned by a woman or women who also control and operate it. 
“Control” in this context means exercising the power to make policy deci¬ 
sions. “Operate”; in this context means being actively involved in the day- 
to-day management. 

1 602. Women’s business enterprise” means a woman-owned business 
or businesses or the efforts of a woman or women to establish, maintain or 
develop such a business or businesses. 

1—603. Nothing in subsections 1—601 or 1—602 of this Section (1—6) 
should be construed to prohibit the use of other definitions of a woman- 
o^ed business or women’s business enterprise by departments and agen¬ 
cies of the Executive Branch where other definitions are deemed 
reasonable and useful for any purpose not inconsistent with the purposes 
of this Order. Wherever feasible, departments and agencies should use the 
definition of a woman-owned business in subsection 1—601 above for 
monitoring performance with respect to women’s business enterprise in 
order to assure comparability of data throughout the Federal Government. 

^ Construction. Nothing in this order shall be construed as limiting the 
meaning or effect of any existing Executive Order. 



THE WHITE HOUSE. 
May 18, 1979. 
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Tide 3— Executive Order 12426 of iune 22,1983 

The President President’s Advisory Committee on Women’s Business 

Ownership 

By the authority vested in me as President by the Constitution and laws of 
the United States of America, and in order to establish, in accordance with 
the provisions of the Federal Advisory Committee Act, as amended (5 
U.S.C. App. I), an advisory committee on women’s business ownership, it is 
hereby ordered as follows: 

Section. 1. Establishment, (a) There is established the President’s Advisory 
Committee on Women’s Business Ownership. The Committee shall be com¬ 
posed of no more than 15 members appointed or designated by the Presi¬ 
dent. These members shall have particular knowledge and expertise con¬ 
cerning the current status of businesses owned by women in the economy 
and methods by which these enterprises might be encouraged to expand. 

[b) The President shall designate a Chairperson from among the members 
of the Committee. 

Sec. 2. Functions, (a) The Committee shall review the status of businesses 
owned by women; foster, through the private sector, financial, educa¬ 
tional, and procurement support for women entrepreneurs; and provide 
appropriate advice to the President and the Administrator of the Small 
Business Administration on these issues. 

(b] The Committee shall submit reports to the President on a periodic basis. 

Sec. 3. Administration, (a) The heads of Executive agencies shall, to the ex¬ 
tent permitted by law, provide the Committee such information as it may 
require for purposes of carrying out its functions. 

(b] Members of the Committee shall serve without compensation for their 
work on the Committee. However, members appointed from among private 
citizens of the United States may, subject to the availability of funds, be 
allowed travel expenses, including per diem in lieu of subsistence, as 
authorized by law for persons serving intermittently in the government ser¬ 
vice (5 U.S.C. 5701-5707). 

(c) The Administrator of the Small Business Administration shall, to the 
extent permitted by law, provide the Committee with such administrative 
services, funds, facilities, staff and other support services as may be 
necessary for the performance of its fimctions. 
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Sec. 4. General, (a) Notwithstanding any other Executive Order, the func¬ 
tions of the President under the Federal Advisory Committee Act, as 
amended, except that of reporting to the Congress, which are applicable to 
the Committee, shall be performed by the Administrator of the Small 
Business Administration, in accordance with guidelines and procedures 
established by the Administrator of General Services. 

(b] The Committee, shall terminate one year from the date of this Order. 


[FR Doc. 83-17428 
Fied 6-24-83; 10:43 am] 
Billing code 3195-01-M 


THE WHITE HOUSE, 
June 22, 1983. 








Editorial Note: The President’s remarks of June 22, 1983, on signing Executive Order 12426, are 
printed in the Weekly Compilation of Presidential Documents (vol. 19, no. 25). 
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Appendix D: 

Office of Women’s Business 
Ownership: Purpose and Charter 


The Office of Women's Business Ownership, with a consistituency of more than 
3 million women business owners, was formed to Implement a national policy to 
support women entrepreneurs. The Director of the Office reports to the Asso- 
soclate Deputy Administrator for Special Programs and has the responsibility 
for Insuring that the provisions of Executive Order 12138, and other Adminis¬ 
tration and Congressional guidance concerning women's business ownership are 
carried out. The primary functions of the Office of Women's Business Owner¬ 
ship Include: 

• Develop and coordinate a national program to Increase the number and 
success of women-owned businesses while making maximum use of exist¬ 
ing government and private sector resources; 

0 Develop policy, plans, operating procedures, and standards to 
effectively strengthen and Improve the Agency responsiveness to the 
needs of current or potential woman business owners; 


0 


0 


Research and evaluate the special programmatic needs of current or 
potential women business owners and develop and test ways of meeting 
them; 


rovide support to the Interagency Committee on Women's Business 
nterprise in fulfilling its mandate to promote, coordinate, and 
onitor Federal efforts on behalf of women business owners. 


0 


Work with Federal 
consider women's 
Estab- llsh and 
directions; and 


state and local governments to insure that they 
business ownership In their program 
maintain a free flow of information in both 


0 


Serve as principal liaison with business, 
philanthropic, organizational, and community resources 
growth and development of women-owned businesses. 


educational, 
to assist the 


These responsibilities are carried out with the 

woman business Coordinators and gpd Representatives 

district offices across the country. The Coordinators a p x 

SS a critical role in insuring Agency responsiveness to the concerns of 

women business owners. For more Information, contac . 


Office of Women's Business Ownership 
U.S. Small Business Administration 
1441 L Street, N.W., Room 414 
Washington, D.C. 20416 
(202) 653-8000 
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Appendix E: 

Methodology of the 
Literature Search 

The bibliography was generated by computer search, manual search of card 
catalogs, printed indexes, small business journals, and through personal and 
telephone interviews with experts in the fields of entrepreneurship and 
women's studies. 

Any on-line bibliographic search was conducted using the following 
computerized information bases: Scorpio (The Library of Congress system), 
ABI/Inform, Management Contents, Dissertation Abstracts, the Legal Resource 
Index, Psychological Abstracts, and the National Technial Information Service 
(NTIS). 

The printed indexes included the Business Periodicals Index , Journal of 
Economic Literature, Educational Reso urces Information Center , (ERIC) Index : 
Research'Tn TcfucaTTon. Statistical Reference Index (sRL) , Am^ican Statistics 
Index (ASI). and Congressional I nformation Service (CIS) Index. The manual 
search card catalogs jounrals and indexes was conducted at the Library of 
Congress and the libraries of the American University, Georgetown University 
and the University of Illinois. 

Government sources of information included the U.S. Small Business Admin¬ 
istration, Department of Commerce, Department of Labor, Federal Reserve 
Board, Federal Trade Commission, Farmer's Home Administration, Internal Reve¬ 
nue Service, Department of Justice, National Institute of Education, and the 
Congressional Research Service. The following organizations were also con¬ 
sulted: the Business and Professional Women's Foundation, the Center for Wom¬ 
en Policy Studies, the National Federation of Independent Business, the 
National Association of Women Business Owners, the American Management Associ¬ 
ation, Catalyst, the Small Business Institute Directors Association, the 
International Council for Small Business, the Radcliffe Data resource and 
Research Center, Women's Legal Defense Fund, Women's Equity Action League, 
American Enterprise Institute, the Corporation for Enterprise Development and 
the National Center for Research in Vocational Education at Ohio State Univer¬ 
sity. 




Appendix F: 

Index of Authors Names 


Aboud, John, 10, 146 
Ahlgren, Ross D., 71 
Alcorn, Pat B., 18,140 
Alexander, Shana, 30, 58 
American Demographics, 75 
American Management 
Association, 22, 99 
Ando, Faith, 15, 29, 115 
Annish, Andrea, 72 


Babcock, Barbara, 30, 58 
Baden, Clifford, 142 
Barrett, Nancy S., 25, 142 
Bassi, Robert A., 24, 27, 130 
Baumback, Clifford M., 146 
Baumol, William J., 146 
Beattie, L. Elisabeth, 67 
Becker, Eugene H., 5, 67 
Behr, Marion, 19, 138 
Bender, Henry, 12, 68 
Bergmann, B.R., 143 
Bernard, Jessie, 142 
Berry, M.C., 119 
Bettner, Gil, 69 
Bird, Caroline, 18, 69 
Blakely, Susan Smith, 65 
Blaxall, M., 143 
Bloom, H., 25, 26, 99 

Boone, Young & Associ¬ 
ates, 119 

Born, Brooksley, 45 
Bowen, Donald D., 37, 79 
Brannon, Ruth, 31, 52 
Brief, Arthur D., 89 
Brockhaus, R.H., 146 
Brudno, Barbara, 30, 58 
Brush, Candida, 20, 22, 80, 81 
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Buerk, Susan C., 69 
Burr, Pat A., 69 
Business and Professional 
Women's Foundation, 70 
Business Week, 23, 99, 141 


Cahn, Ann Foote, 143 
Card, Emily, 113 

Campbell, Bebe Moore, 70 

Carsrud, Alan L., 12, 24, 70, 71 
Center for Women 
Policy Studies, 66 


Chapman, Jane Roberts, 26, 28, 29, 113 
143 

Charlboneau, Jill F., 27, 72 
Chipps, Genie, 15 
Clutterbuck, David, 74 
Collins, Orvis F., 146 
Colvard, Richard, 143 
(name of state) Commis¬ 
sion on the Status of 
Women, 57 

Conrad, Sharon, 146 
Cook, Jane T., 72 
Cuba, Richard, 72 


Danco, Katy, 18, 141 
Daniels, Bel den, 27 
Daniels, Kaplan, 143 
Davis, Mary Lee, 142 
Dearhammer, William, 28, 65, 
DeCarlo, James, 10, 12, 13, 
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73,100, 


101 

DeCenzo, David, 72 
DeCrow, Karen, 30, 58 


Deeks, J., 146 

Del any, George & Sandra, I'jy 
Demarest, Janice, 19, 101 
Devine, Marion, 74 
DeVries, M., 147 
Diffley, Judy, 21, 22, loi 
Dingee, Alexander, 147 
Donahue, Christine, 69 
Dun & Bradstreet, 21 
Dunhill, Mary, 141 


Eddy, G., 71 
Eliason, Carol, 


21 , 


25, 


Elliott, Marsha P., 143 
Enterprising Women, 119 
Evans, David S., 13,102 


131 , 


Fain, T. Scott, 5 
Falconer, Merry, 144 
Feldstein, Stuart, 19, 139 
Farrell, Kevin, 114 
Finney, Ruth, 7, 19, 75 
Fisher, Anne, 142 
FI exman, N.A., 103 
Flesher, D.L., 102 
Francis, Philip, 30, 59 



Freedman, Ann, 30, 58 
Frieze, Irene H., 142 
Fuchs, Victor F., 25, 143 

Gattiker, Urs. E., 143 
Gealy, Jennifer, 143 
Gerrard, Meg, 145 
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Glassman, Cynthia, 29, 114 
Goffee, Robert, 76, 77 
Gordon, Alice, 36, 120 
Grayson, Paul, 19 
Gregg, Gall, 17, 77 
Greiner, Mary, 36, 122 
Gumpert, David, 78, 137 
Gutek, Barbara A., 143 

Halcomb, R., 78 
Hall, Cynthia Holcomb, 45 
Hannan, M.T., 143 
Harrigan, K.R,, 144 
Harris, John B., 103 
Harris (Lou Harris 
Polls), 23 

Hartmann, Helde, 144 
Harvard Business Review, 74 
Hemphill, Anita & 

Charles, 60 

Hennig, Margaret, 19, 144 
Hewes, Jeremy and Joan, 139 
Hisrich, Robert, 7, 13, 16, 17, 19, 
20, 22, 25, 26, 37, 78, 79, 80, 
81, 104 

Hollandes, Barbara, 141 
Hollman, K.W., 102 
Hornaday, John, 10, 146 
Human Resources Corporation, 145 
Humphreys, Marie Adele, 82 
Hunt, S.D., 83 

Ito, Barbara Darlington, 104 

Jaca Corporation, 15, 115 
Jardim, Anne, 19, 144 
Jessup, Claudia, 15, 137 
Journal of Human 
Resources, 143 

Kahne, H., 143 
Kahn-Hut, Rachel, 143 


Kanowitz, Leo, 61 
Kanter, Rosabeth, 19, 145 
Kaplan, Daniel, 143 
Kay, Herma Hill, 30, 58 
Kelshnick, Michael, 26, 27 
Kent, Calvin, 8, 9, 10, 20, 24, 91, 
132, 146 
Kerr, R.F., 29 
Key, Sidney J., 51 
KOBA Associates, 19, 143 
Kuhn, R.L., 147 

Ladd, Helen, 28, 115, 118 

Larwood, Laurie, 143, 145 

Lasser, Gerald, 24 

Lazar, Wendy, 19, 138 

Leff, Laurel, 83 

Leavitt, Judith A., 145 

Lelfes, Almee, 24 

Lipman-Blumen, Jean, 22, 142, 145 

Litvake, Lawrence, 27 

Lloyd, C.B., 143 

Lopes, Marguerite, 105 

Lornes, Mllllcent, 13, 106 

Lundborg, Louis B., 84 

Lusker, Emily, 36, 120 

Lustgarten, Steven, 106 

Lyman, Amy, 141 

Lynch, Jane S., 61 

Lyons, Paul, 10, 12, 13, 73, 100, 

101 

Maccoby, E.M., 142 
Mancuso, Joseph R., 146 
Maust, Ann P., 36, 122 
McCain, Gary, 17, 93 
McCaslIn, Barbara, 24, 84, 137 
McClelland, David C., 8, 146 
McClung, Jacquetta, 82 
McConnell, James, 35, 94 
McNamara, Patricia, 7, 17, 23, 26, 84 
132, 137 

McVIcar, Marjorie, 137 
Mescon, Timothy, 86 
Methven, Susanne Barbara, 106 
Moore, David G., 146 
Moore, J.M., 145 
Morris, Nancy Jo, 107 
Morse, Richard, 26, 27 
Moskowitz, Daniel B., 116 
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